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fBOWNEKfDOOB 

BATTLE  CREEK,  Mich.  -  Paul 
Clark  plows  his  neighbors’ 
driveways  after  a  snowstorm. 
“They’re  getting  older,”  said  the 
59-year-old  Clark.  “And  some 
are  disabled.  They  just  can’t  get 
around  and  do  it  like  they  used  ta” 
The  kindness  of  Paul  Clark, 
who  is  himself  confined  to  a 
wheelchair,  doesn’t  make  head¬ 
lines.  But  it  is  news  of  interest 
in  his  community,  and  it  was 
reported  in  the  “(iood  Neighbor” 


column  of  the  Enquirer  and 
News,  a  Gannett  newspaper. 

In  the  Enquirer  and  News,  as 
in  other  Gannett  newspapers, 
the  story  of  neighbor  helping 
neighbor  has  its  place  alongside 
the  reports  on  tax  assessments, 
school  board  meetings  and 
traffic  court. 

In  the  News-Press  at  Fort 
Myers,  Fla.,  “People’s  Choice” 
chronicles  the  public  service 
achievements  of  southwest 
Floridians  like  Babs  Ogle,  who 
donates  her  storytelling  and  act¬ 
ing  talents  to  entertain  children 
each  week  at  a  local  public  library. 

In  the  Knoxville  Journal, 
“Heroes”  tells  of  good  Samaritans 
like  Don  Barnes,  who  aided  a 
deaf-mute  couple  stranded  on 
the  highway  when  their  van 
broke  down. 

In  the  Bellingham  (Wash.) 
Herald,  “Someone  SpeciaP  reports 
on  people  like  Jim  McGlinn, 


a  community  development  worker 
whose  kindness  and  concern  go 
far  beyond  what  the  job  demands. 

At  Gannett  newspapers,  the 
news  of  the  day  is  as  close  to 
home  as  the  family  next  door. 
The  commitment  to  help  neigh¬ 
bors  know  neighbors  is  as  strong 
as  the  commitment  to  report 
on  the  wider  world. 

From  Lansdale  to  Little  Falls, 
Hattiesburg  to  Huntington, 
Wausau  to  White  Plains,  each 
Gannett  member  reports  on 
its  community  to  its  community 
in  its  own  way. 


GANME1T 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Good  Things  Happen  in  The  Light 


The  San  Antonio  Light  has  long  been 
noted  for  service  to  the  community  in 
more  ways  than  reporting  the  news. 

In  a  city  whose  population  is  over  50% 
Mexican-American,  Mexican  food  and 
travel  are  very  big.  (Enchiladas,  tamales 
and  tacos  were  staples  on  South  Texas 
tables  fifty  years  before  New  York 
discovered  them.) 

So  what  more  natural  than  to  sponsor  a 
free  Mexican  cooking  show  followed  by 
a  free  Mexican  travel  show?  In 
cooperation  with  Mexicana  Airlines,  the 
Mexican  Government  Tourism  Office 
sent  the  expert  staff  from  the  Institute  de 


Culture  Gastronomica  from  Mexico  City' 
to  teach  San  Antonians  how  to  prepare 
traditional  dishes  from  all  regions  of 
Mexico. 

They  also  sent  two  top  musical  stars, 
Angeles  Ochoa  and  Antonio  Zamora,  to 
entertain  the  audience  between  films 
during  the  travel  show  that  evening. 

Both  shows,  heavily  promoted  in  The 
Light,  turned  out  capacity  audiences. 
The  benefits  will  accrue  to  both 
countries,  in  increased  tourism  and 
shared  taste  and  understanding. 

Just  one  more  example  of  the  good 
things  that  happen  in  The  Light. 


San  AnS®o  Light 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deUver- 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 


CORPORATE  HEADQUARTERS; 
25111  GLENDAll  AVENUE. 
DETROIT,  MICHIGAN  48239 
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The  editorial  page  is  a  tapestry 
celebrating  freedom  when 
St.  Petersburg’s  Evening  Independent 
marks  the  Fourth  of  July. 

Freedom  is  “visiting  Georgia 
without  a  visa”  ...“tearing  the  tag  off 
your  pillow”. ..“the  most  desirable  form 
of  turmoil” ...in  the  graffiti  cartoonist 
Don  Addis  has  collected  from  readers, 
augmented  with  his  own  thoughts  and 
displayed  each  Independence  Day  the 
past  six  years. 

“Freedom  is  an  individual  thing,” 
notes  Independent  editor  Bob  Stiff. 
“Reader  response  indicates  this  graphic 
approach  is  a  meaningful  way  to 
illustrate  what  freedom  means.” 

The  feature  also  reminds  readers 
they  have  ready  access  to  the  opinion 
page.  For  a  newspaper  that  cultivates 
reader  participation  in  its  columns,  it’s 
a  great  way  to  celebrate! 
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*  Major  meetings  in  boid  face 

JULY 

18-21 — iNAME  summer  meeting,  Hotei  Del  Coronado,  Coro¬ 
nado,  Coronado,  Calif. 

22-24 — Arkansas  Press  Association  summer  convention,  Eureka 
Springs. 

22- 24 — North  Carolina  Press  Association  annual  convention,  Wil¬ 

mington. 

23- 25 — Alabama  Press  Association  summer  convention.  Gulf 

Shores. 

25-28 — Association  for  Education  in  Journalism,  Ohio  Uni¬ 
versity,  Athens,  Ohio. 

28- 31 — CCNA  63rd  convention.  Hotel  Bessborough  and  Sher¬ 

aton  Cavalier,  Saskatoon,  Canada. 

AUGUST 

8- 12 — ^Texas  Daily  Newspaper  Association,  Horseshoe  Bay  Country 

Club,  Marble  Falls,  Texas. 

12-14 — Mid-Atlantic  Newspaper  Advertising  Executives  Associa¬ 
tion,  Grove  Park  Inn,  Asheville,  N.C. 

18- 20 — Northeast  Newspaper  in  Education  Conference,  King's 

Grant  Hotel,  Danvers,  Mass. 

19- 21 — National  Association  of  Black  Journalists  7th  Annual  Con¬ 

vention,  Detroit. 

22-25 — New  England  Association  of  Circulation  Executives,  East- 
over  Resort,  Lenox,  Mass. 

29- 31 — New  York  State  Publishers  Association,  61st  Annual  Con¬ 

vention,  The  Gideon  Putnam,  Saratoga  Springs,  N.Y. 

SEPTEMBER 

9- 10 — New  York  Press  Association,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

17-19 — Illinois  Newspaper  Production  Conference,  Ramada  Inn, 
Champaign,  III. 

19-23 — Lasers  in  Graphics,  Hyatt  Regency,  Miami,  Fla. 

22- 23 — National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 24 — National  News  Council,  1  Lincoln  Plaza,  N.Y. 

23-25— Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 
tel,  Los  Angeles. 

23-25— Interstate  Advertising  Managers'  Fall  Conference,  Shera¬ 
ton  Hotel  (Station  Square),  Pittsburgh,  Pa. 

30- Oct.  2 — UPl  EDICON,  Fairmont  Hotel,  Denver,  Colo. 


OCTOBER 

Ad  Executives, 


1-3 — Ohio  Newspaper  Ad  Executives,  Quality  Inn, 

Columbus,  Ohio. 

3-6 — Graph  Expo  '82  East,  Philadelphia  Civic  Center, 

Philadelphia,  Pa. 

7-9 — Missouri  Press  Association  and  Trade  Show,  Sheraton,  St. 
Louis,  Mo. 

7-10 — Cal  Western  Circulation  Managers'  Association,  Hyatt 

Regency,  Los  Angeles,  Calif. 

9- 12 — Interstate  Circulation  Manager's  Association,  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10- 14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 

tel,  Pittsburgh,  Pa. 

13-15— Suburban  Newspapers  of  America  Ad  Conference, 

Seelbach  Hotel,  Louisville,  Ky. 

17-19 — Inland  Daily  Press  annual  meeting,  Drake  Hotel, 

Chicago,  Illinois. 

17-19 — Northern  States  Circulation  Managers.  Holiday  Motor 

Lodge,  Clear  Lake.  ia. 

17-20— Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

24-26 — Mid-Atlantic  Circulation  Managers  Association,  Radisson 
Plaza  Hotel,  Charlotte,  N.C. 

24-27 — Newspaper  Research  Council,  Alameda  Plaza,  Kansas 

City.  Mo. 
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Inthe 

newspaper 

competition 

in  Dallas 
there  are  three 
big  vwnners. 


The  Dallas  Times  Herald. 
Dallas  Morning  News.  And  Dallas. 

In  the  head-to-head  competi¬ 
tion  both  Dallas  newspapers  have 
come  out  winners.  They’ve 
won  the  highest  circulation  gains 
in  either  newspaper’s  history. 
They’ve  won  by  reinvesting  earn¬ 
ings  into  their  products.  By 
producing  better  newspapers.  By 
hiring  new,  fresh  talent.  By 
adapting  new  technologies  in  print¬ 


ing,  marketing  and  editing.  And 
they’ve  both  won  by  becoming 
healthy,  vibrant  publications. 

Dallas  is  a  winner,  too,  be¬ 
cause  her  readers  have  a  choice 
of  two  outstanding  newspapers. 

Dallas  has  won  in  other  ways 
as  well.  Both  papers  are  totally 
involved  with  the  city.  Involved 
in  helping  it  change,  and  grow. 
Helping  to  challenge  itself  at 
every  turn  to  make  the  city  one 


of  the  great  cities  of  the  world. 

But  neither  paper  could  have 
done  it  without  the  support  of 
the  people  of  Dallas.  So  to  our 
city,  we  say  thank  you.  For  sup¬ 
porting  both  of  us. 

It’s  nice  to  be  in  the  company 
of  such  great  winners. 

Dall^jjimes  Herald 


About  awards 


Questions 

and 

Answers 


. . .  for  newspaper 
equipment  and  services 
suppliers  about  the  1 982 
ANPA/RI  Production 
Management  Conference 


Is  the  show  over? 

Yes  and  No.  The  actual 
convention  is  over,  but  opportunities  for 
keeping  in  touch  with  attendees  are 
still  available. 


H/as  the  1982  show  successful? 

Yes  and  No.  Attendance  was  down 
this  year,  but  according  to  most 
exhibitors  the  quality  of  those  present 
more  than  made  up  the  difference. 


Is  there  a  way  to  keep  the 
exhibit  momentum  going? 

YES  . .  .  ADVERTISE  IN  EDITOR 
&  PUBLISHER,  the  weekly 
vehicle  that  can  help  turn  interested 
prospects  into  BUYERS.  Call  your 
E&P  representative  . .  . 

NEW  YORK  (212)  752-7050 

CHICAGO  (312)  645-0123 

LOS  ANGELES  (213)  382-6346 

SAN  FRANCISCO  (415)  421-7950 

TORONTO  (416)  833-6200 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Religious  Liberty  .  .  .  When  Jesse  H.  Merrell  set  up  the 
Jim  Merrell  Religious  Liberty  Memorial  Award  for  newspaper 
defense  and  promotion  of  the  First  Amendment  principles,  he 
expected  a  notable  attention  to  religious  freedom  issues  in  news 
stories,  commentary  and  cartoons.  Now  he’s  dis¬ 
appointed  because  of  the  lack  of  cartoon  entries  and  a  scarcity 
of  other  material  on  the  subject  in  the  1981  contests  for  $1 ,000 
prizes.  Laurence  Cohen,  Hartford  Courant  editorial  writer, 
won  the  writing  prize  for  the  second  time.  Merrell  says  “if 
future  entries  do  not  show  better  understanding  and  defense 
of  religious  freedom  the  contest  will  be  cancelled.” 

♦  *  * 

News  in  Religion  .  .  .  The  James  O.  Supple  Award,  honor¬ 
ing  the  memory  of  a  Chicago  Sun-Times  writer  who  died  in  a 
plane  crash  in  Korea,  was  given  this  year  (with  $400)  to 
Joseph  Berger  of  Newsday,  Long  Island,  in  the  30th  annual 
contest  of  the  Religion  Newswriters  Association.  Berger,  a 
native  of  the  Soviet  Union,  wrote  about  the  need  to  reconcile 
psychiatry  and  faith.  Richard  Ostling,  Time,  and  Kenneth 
Woodward,  Newsweek,  tied  for  second,  and  Jim  Franklin, 
Boston  Globe,  won  third  prize.  RNA’s  Louis  Cassels  award 
($200)  went  to  Kathie  Price,  formerly  with  the  Mesa  (Ariz.) 
Tribune,  and  the  Harold  Schachern  Award  for  religion  pages 
or  sections  resulted  in  a  tie  with  Newsweek  (Kenneth  L. 
Woodward)  and  St.  Petersburg  Times  (Jeanne  Pugh).  Betty 
Brenner,  Flint  (Mich.)  Journal,  and  Terri  Gotten,  Fort  Collins 
(Colo.)  Coloradoan,  were  runners-up  in  the  Schachern  and 
Cassels  contests. 

♦  *  9k 

Washington  Winners  .  .  •  The  first  recipient  of  the  Everett 
McKinley  Dirksen  Award  for  congressional  reporting  is 
David  Rogers,  Boston  Globe.  Joseph  Albright  and  Cheryl 
Arvidson,  Cox  Newspapers,  shared  the  38th  annual 
Raymond  Clapper  Award  of  $1 ,500  for  their  series  on  hand¬ 
guns.  The  $5()0  second  prize  was  won  by  James  Coates  and 
Bill  Neikirk,  Chicago  Tribune.  There  were  23  entries. 

♦  ♦  * 

Traffic  Problems  ...  A  Grand  Rapids  Press  team  of  Jerry 
Morlock,  Chris  Meehan,  Julie  Ridenour  and  Jim  Harger  col¬ 
laborated  on  a  17-part  article  on  drinking-related  accidents  to 
win  the  grand  award  in  the  Automobile  Club  of  Michigan’s 
Steering  Wheel  writing  competition.  Winners  of  division 
awards  were:  Houghton  Daily  Mining  Gazette  (Barbara 
Swift)  and  Bedford  Journal  (Julie  Pompa).  The  Ann  Arbor 
News  received  a  special  citation  for  its  reporting  on  traffic 
problems  by  Charles  Child,  Bonnie  DeSimone,  Owen  Eshen- 
roder,  Glenn  Gilbert,  Pamela  Klein  and  Chong  W.  Pyen. 

♦  *  ♦ 

Repeater  .  .  .  A  former  Rmto/iG/ofoe  reporter,  Larry  Van 
Dyne,  who  writes  for  the  Washingtonian  Magazine,  is  the 
first  to  win  the  Higher  Education  Writers  Award  for  the 
second  time.  His  winning  entry,  a  profile  of  Father  Timothy 
Healy,  Georgetown  University  president,  was  cited  at  the 
annual  meeting  of  the  American  Association  of  University 
Professors.  Van  Dyne,  who  has  degrees  from  Missouri  and 
Harvard,  scored  the  first  time  in  1977. 

](c  3k  * 

Bagehot  Fellows  ,  .  .  Chris  Welles,  Columbia  University, 
has  announced  the  group  of  Walter  Bagehot  Fellow  who  will 
study  economics  and  business  for  nine  months  with  free 
tuition  and  stipends  for  living  expenses.  They  are:  Mary  C. 
Bockelmann,  Chicago  Sun-Times',  Aly  Colon,  Oakland 
(Mich.)  Press;  Peter  Gianotti,  Newsday;  Peter  Hall,  New 
York  freelance;  Jan  Hopkins,  WLWT-tv  Cincinnati;  Elliott 
D.  Lee,  Black  Enterprise;  Blanca  Reimer,  McGraw-Hill 
World  News;  John  Saunders,  Montreal  Gazette;  Larry  Tell, 
National  Law  Journal;  and  Mary  Williams,  The  Progressive. 
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The  year  was  1936.  The  forerunner  of 
today’s  DPI  Newspictures  Department, 
Acme  Newspictures,  was  sending  its 
very  first  telephoto  transmissions.  The 
subject  was  the  presidential  nominating 
convention  in  Philadelphia.  Homing 
pigeons  were  loaded  with  film  to 
backstop  the  brand  new  telephoto 
equipment,  but  thunderstorms  over 
Trenton,  N.J.,  forced  the  birds  down. 
Fortunately,  the  telephoto  system 
worked. 

DPI  Newspictures  continued  to 
innovate.  In  1952,  UPl  introduced  the 
first  fully  automatic  facsimile  receiver, 
Unifax-I.  UPl  followed  in  1970  with  the 
16-S  telephoto  transmitter,  still  the 


industry’s  standard,  and  in  1974  with 
Unifax-ll,  the  world’s  first  electrostatic 
picture  receiver. 

In  1982,  UPl  is  looking  ahead.  Digital 
Darkrooms  in  New  York  and  Brussels 
provide  computerized  and  electronic 
picture  storage  and  retrieval,  including 
enlarging,  cropping,  enhancement  and 
recaptioning  in  several  languages. 

UPl  celebrates  its  75th  anniversary  this 
summer,  three-quarters  of  a  century  of 
service  to  the  news  industry.  Along  the 
way  we  have  developed  better  tools  to 
bring  you  the  news.  That’s  part  of 
telling  the  story — in  words  and 
pictures. 


United  Press  International 

220  East  42  Street  •  New  York  NY  10017  •  (212)  850-8600 


The  Goss  system 's  solution  to  printing  production. 

imroducing  the  Goss 
Sotiexilileitcouldbeall 


The  60.000  pph  double-width 
Goss  Headliner  Offset™  press  is 
designed  to  provide  for  excellent 
print  quality  and  high  productivity 
that  is  traditional  with  Goss  presses. 

It's  also  flexible  enough  so  you 
can  select  the  color  capability  you 
want.  Then  build  in  the  features 
and  sophistication  needed  to  meet 
your  prtxiuction  requirements— 
now  and  later. 

Flewue  enough  lor 
conversions  or  new 
installations. 

The  Goss  Headliner  Offset 
press  is  designed  for  installation  in 
either  new  facilities  or  in  lettetpress- 
to-offset  conversions.  Units  fit  most 


substructure  or  floor  mounted.  A 
compact  design  means  you  can 
print  offset  without  increasing  your 
pressroom  space. 

FieHiMe  enough  10  grow 
with  you. 

Choose  just  the  color  capabil¬ 
ity  you  need.  A  unit  with  half-deck 
permits  true  offset  color  leads  for 


of  the  web.  And  a  color  cylinder 
is  offered  for  certain  spot  color 
applications. 


Each  mono  unit  prints  16 
broadsheet  pages  blanket-to- 
blanket.  With  cutoffs  available 
at  211/2. 22. 22%  and  23yi6  inches. 
And  web  widths  ranging  from  30 
to  68  inches. 

The  Headliner  Offset  press  is 
available  with  an  open  fountain 
inker  or  with  injector  inking.  Either 
system  works  in  concert  with  the 


existing  letterpress  substructures.  spot  and  process  color.  A  color 

They  can  also  be  mounted  on  new  couple  allows  color  on  either  side 
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Headliner  Offset  press, 
the  press  youll  ever  need. 


optional  automated  Goss  color  con¬ 
trol  system  for  remote  ink  and  com¬ 
pensation  settings  and  adjustments. 

Engineered  to  woiK 
With  yen. 

All  controls  are  easily  acces¬ 
sible.  And  the  Goss  Headliner 
Offset  is  designed  to  accommodate 
today's  environmental  needs.  For 
improved  operating  efficiency, 
faster  makeready.  and  better  waste 
control,  consider  remote  consoles 
with  the  electronic  Goss  Press 
Control  System  II  and  Printed 
Area  Reader. 


The  proven  Goss  Regent  2:1 
multi-web  width  folder  is  available 
with  quarter  folding  for  product 
versatility. 

Automate  your  production 
system  still  further  with  the  broad 
line  of  technically  advanced  Goss 
mailroom  equipment. 

And  since  this  new  press  is 
built  and  backed  by  the  world's 
leading  maker  of  web  offset  presses, 
you  get  the  support  of  our  world¬ 
wide  parts/service  network. 

If  you're  considering  a  conver¬ 
sion  or  a  new  installation,  check 


out  the  new  Goss  Headliner  Offset 
press.  It  could  be  all  the  press  you'll 
ever  need. 

Goss  Products.  Graphic  Systems 
Division.  Rockwell  International, 
3100  South  Central  Avenue. 
Chicago,  IL  60650. 
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No  wake  in  sight 

One  of  the  lively  panel  discussions  at  the  recent  ANPA/RI 
sessions  in  Dallas  was  on  the  subject:  “The  wiring  of  Amer¬ 
ica:  Should  we  be  holding  a  wake  for  printing?”  The  answer  to 
the  question  was  negative  from  all  participants  (they 
wouldn’t  have  been  there  if  they  thought  otherwise)  and  Leo 
Bogart  of  the  Newspaper  Advertising  Bureau  summed  it  up. 

The  question,  he  said,  “answers  itself  for  anyone  who  walks 
around  the  exhibit  areas  of  this  great  convention,  for  anyone 
aware  of  the  three  quarters  of  a  billion  dollar  investment 
that  newspapers  are  making  each  year  to  upgrade  their  pro¬ 
duction  facilities.” 

The  trouble  is  that  the  only  people  who  walked  around  the 
exhibits  in  Dallas,  or  who  are  aware  of  the  tremendous  in¬ 
vestment  every  year  in  production  facilities,  are  people  in  the 
newspaper  business  and,  in  typical  newspaper  fashion,  they 
don’t  bother  to  tell  anyone  else.  It  is  a  rare  occasion  when  any 
newspaper  tells  its  readers  some  of  the  positive  things  going 
on  this  business  except  when  it  involves  the  newspaper’s  own 
plans  for  expansion,  etc. 

However,  readers  and  advertisers,  both  local  and  national, 
get  a  steady  diet  of  news  about  this  business  when  the  news  is 
bad.  When  an  afternoon  newspaper  in  Cleveland,  Phi¬ 
ladelphia  or  Washington  closes  its  doors,  or  when  newspapers 
in  other  areas  face  that  possibility,  it  becomes  front  page 
news  along  with  a  review  of  every  other  newspaper  that  had 
to  suspend  in  the  last  decade. 

We  don’t  contend  these  developments  should  not  be  re¬ 
ported.  They  are  important  news.  But  isn’t  it  also  news  when 
this  same  newspaper  industry,  in  the  face  of  all  this  bad 
news,  plans  to  spend  almost  three-quarters  of  a  billion  dol¬ 
lars  this  year  in  upgrading  plant  and  equipment.  Furth¬ 
ermore,  this  is  on  top  of  a  similar  expenditure  last  year,  and 
the  year  before,  and  the  year  before  that. 

You  can  bet  your  life  that  if  the  automotive  industry,  or  the 
steel  industry,  announced  it  was  going  to  spend  $688  million 
this  year  on  plant  and  expansion  it  would  be  front  page  news. 
That’s  what  newspapers  told  ANPA  they  are  going  to  spend 
this  year  but  you  won’t  find  a  line  of  print  about  it  in  any 
newspaper. 

ANPA’s  annual  study  says  this  $688  million  is  17%  below 
last  year’s  $827  million,  but  that  was  31%  over  1980,  and  ’80 
was  32%  over  ’79. 

With  these  investments  newspapers  are  betting  on  their 
own  future,  and  the  future  of  print  media,  in  the  face  of 
increasing  competition  from  electronic  media. 

Newspaper  editors  should  get  over  the  idea  that  the  death 
of  a  newspaper  is  the  only  thing  worth  reporting  about  this 
business.  There  will  be  no  wake  for  the  newspaper  business, 
nor  for  printing,  and  editors  should  be  telling  their  readers 
some  of  the  reasons  why. 
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Letters 


NOT  THE  CASE  NOW 

The  letter  from  Kenneth  Warren  (E&P 
June  12),  now  of  the  Westport  (Conn.) 
News,  complaining  of  an  apparent  lack  of 
experienced  journalists  in  the  ctassr(H)ms 
of  Syracuse  University’s  S.l.  Newhouse 
School  of  Public  Communications  during 
his  experience  as  a  newspaper  major  re¬ 
flects  his  Class  of  ’75  memories  but  does 
not  reflect  the  current  reality  in  the  News¬ 
paper  Department. 

All  the  newspaper  department’s  dozen 
faculty  members  know  what  it’s  like  to  be 
working  journalists  because  all  have  been 
there  for  a  number  of  years.  They  have 
been  working  journalists — reporters,  desk- 
men,  managing  editors — on  dailies  rang¬ 
ing  from  such  small  ones  as  the  Elgin  (111.) 
Courier-News,  the  Auburn  (N.Y.)  Citizen 
and  the  Elyria  (Ohio)  Chronicle  to  such 
large  ones  as  the  Oakland  Tribune,  the 
Denver  Post,  the  Des  Moines  Register,  the 
St.  Louis  Post-Dispatch,  the  Christian  Sci¬ 
ence  Monitor,  the  New  York  Times.  And 
that’s  not  counting  being  working  journal¬ 
ists  for  the  Manila  Times,  Agcnce  France 
Press,  and  UPl  (a  former  national  manager 
and  bureau  head  in  Spain),  nor  the  veteran 
of  the  New  York  Herald-Tribune  and  Time 
magazine  nor  even  visiting  faculty  mem¬ 
bers  from  such  organizations  as  the  Wash¬ 
ington  Post,  Philadelphia  News,  and  Asso¬ 
ciated  Press. 

1  cannot  speak,  either,  for  the  in-school 
placement  services  in  Mr.  Warren’s  time  at 
SU,  but  the  Newhouse  School  does  have  a 
full-time  placement  office  that  most  re¬ 
cently  was  notifying  people  of  job  opportu¬ 
nities  in  Alaska  and  UPl  Albany,  to  cite 
only  two  examples. 

The  only  way  the  newspaper  department 
can  get  more  experienced  journalists  in  the 
classroom  is  to  get  authorization  to  in¬ 
crease  the  size  of  the  faculty,  and  I’d  be 
happy  to  have  Mr.  Warren’s  lobbying  as¬ 
sistance  in  getting  an  OK  for  that.  As  for 
requiring  numerous  outside  courses,  none 
of  our  majors  can  have  more  than  36  cred¬ 
its  in  the  Newhouse  Schtx)l  out  of  the  mini¬ 
mum  120  required  for  a  bachelor’s  degree. 

John  D.  Mitchbll 
(Mitchell  is  chairman,  Newspaper  De¬ 
partment,  Syracuse  University.) 

CIRCULATION  COMPUTER 

In  reply  to  “How  to  select  best  circula¬ 
tion  system,’’  (E&P,  June  26)  John 
Neighbors,  data  processing  manager, 
McClatchy  Newspapers,  says  that 
“Creative  Data  Systems  also  provides  a 
comprehensive  circulation  system  for  the 
mid-size  newspapers.  This  is  the  only 
vendor  surveyed  using  a  small  IBM  com¬ 
puter.” 

Gallup  Independent  had  an  IBM  32  that 
had  both  IBM’s  advertising  and  circula¬ 
tion  programs.  We  now  have  an  IBM  34 
that  has  both  IBM’s  advertising  and 
EDITOR  &  PUBLISHER  for  July  17,  1982 


circulation  programs. 

These  programs  are  good  for  small 
newspapers  and  can  satisfy  the  needs  of 
newspapers  of  up  to  45,000  circulation. 
IBM  has  many  of  these  systems  out  and 
working  in  small  and  medium-size  news¬ 
papers. 

Further  information  abou  t  the  circula¬ 
tion  and  advertising  package  may  be 
obtained  from  IBM. 

Bob  Zollinger 
(Zollinger  is  vicepresident-administration, 
Gallup  (N.Mex.)  Independent.) 

NOT  THE  FIRST 

I  was  amazed  to  read  in  E&P  (June  5) 
that  the  Arizona  Republic! Phoenix  Gazette 
is  the  first  major  newspaper  to  interface  its 
classified  typesetting  system  to  its  cable 
character  generator  system. 

We  certainly  feel  that  the  Le.xington 
Herald-Leader  is  a  major  newspaper  and 
we  have  had  our  Tele^ess  three-channel 
cable  operation  interfaced  to  our  System 
Integrators  typesetting  system  since  our 
sign-on  March  29. 

Our  equipment  vendor,  Texscan/MSl, 
says  it  has  interfaced  several  other  newspa¬ 
per  frontend  systems  to  its  character  gener¬ 
ators. 

David  M.  Reed 
(Reed  is  director  of  telepress,  Lexington 
(Ky.)  Herald-Leader.) 

BUSINESS  NEWS  SCHOOL 

The  Wharton  School  and  the  Universi¬ 
ty  of  Pennsylvania  are  about  to  offer  the 
14th  annual  edition  of  the  Wharton  Semi¬ 
nars  for  Business  Writers,  a  non-profit 
program  to  give  reporters  interested  in 
financial  and  management  reporting  a 
chance  to  discuss  the  basic  issues  in  their 
beats  with  academic  experts  in  small, 
classroom  settings. 

This  year  the  program  won  the  presti¬ 
gious  Exceptional  Achievement  Award 
from  the  Council  for  the  Advancement 
and  Support  of  Education,  as  the  best  of 
its  type  in  the  country.  Full-time  journal¬ 
ists  are  accepted  on  a  first-come,  first- 
served  basis  (65  writers  participated  last 


year).  The  program  is  underwritten  by  the 
University  and  by  corporate  and  founda¬ 
tion  sponsors,  so  the  registration  fee  for 
the  four  day  program  (including  meals)  is 
just  $50. 

Participants  in  the  October  10-13  prog¬ 
ram  enroll  in  one  of  four  simultaneously 
run  tracks:  discussion  sessions  in  man¬ 
agement  and  public  policy,  dicussion  ses¬ 
sions  in  economics  and  finance,  “Finan¬ 
cial  Accounting  for  Non-Financial  Peo¬ 
ple,’’  or  “Fitting  Economic  Issues 
Together.”  The  last  are  single-instructor 
courses. 

In  addition,  all  participants  play  the 
Wharton  Business  Game,  a  computer- 
driven  simulation  that  gives  everyone  a 
chance  to  make  the  decisions  a  top  execu¬ 
tive  must  make  in  running  a  major  manu¬ 
facturing  firm.  Reporters  compete  in 
teams,  and  the  winners  are  the  ones  with 
the  highest  stock  prices. 

Participants  also  attend  a  special  lun¬ 
cheon  to  hear  the  release  of  the  latest 
economic  forecast  from  Nobel  laureate 
Lawrence  Klein. 

This  program  is  intended  to  promote 
better  economic  and  business  journalism, 
and  hence  better  economic  understand¬ 
ing  by  the  American  public.  The  non¬ 
profit  Seminars  should  be  of  great  interest 
to  your  readers,  and  you  would  be  doing  a 
public  service  by  reporting  the  program 
and  inviting  readers  to  contact  us  for  ap¬ 
plications. 

Mark  Levenson 

(Levenson  is  Wharton  News  Officer, 
University  of  Pennsylvania.) 


Short  takes 


“Those  fish  were  bread  over  several 
generations  to  survive  in  that  area,  it  will 
be  years  before  we  will  be  able  to  replace 
them. — Chico  (Calif.)  Enterprise-Record 
.  .  .  the  delegates  pantied  as  hard  as 
they  could. — Los  Angeles  Times. 
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Reporters’  lawsuit  challenges  sealing 
of  civil  court  transcripts  in  libel  trial 

Restraining  order  issued  as  Mobil  president’s 
libel  suit  against  Washington  Post  goes  on  trial 


By  John  Consoli 

The  Reporters  Committee  for  Freedom 
of  the  Press  and  four  news  reporters  filed 
suit  in  Federal  Court  (July  12)  seeking  to 
overturn  a  restraining  order  obtained  by 
Mobil  Oil  Corporation  which,  among 
other  things,  keeps  secret  from  the  press 
for  24  hours  all  court  transcripts  of  the 
$50  million  libel  trial  involving  the  presi¬ 
dent  of  Mobil  and  the  Washington  Post. 

Jack  Landau,  head  of  the  Reporters 
Committee,  said  the  suit  is  a  First 
Amendment  test  case  which  seeks  a  rul¬ 
ing  that  the  public  and  the  press  have  the 
same  broad  Constitutional  rights  to 
gather  and  publish  news  of  civil  court 
cases  as  they  now  have  to  report  criminal 
court  cases. 

According  to  court  papers  filed  by  the 
reporters,  the  U.S.  Supreme  Court  has 
handed  down  four  major  decisions  since 
1977  on  the  rights  of  the  public  and  the 
press  to  have  access  to  documents  in  pro¬ 
ceedings  in  both  the  pretrial  and  trial 
stages  of  criminal  cases.  But  the  Supreme 
Court  has  not  had  a  major  case  on  the 
First  Amendment  rights  of  the  public  and 
press  to  have  access  to  civil  cases. 

“We’ve  been  waiting  like  a  cat  for  the 
right  case  and  this  is  it,”  Landau  said. 
“And  Mobil  plans  to  fight  us  to  the  hilt.” 

Landau  said  that  in  criminal  cases  there 
have  been  instances  where  witnesses 
have  sought  to  prevent  transcripts  from 
being  released  for  fear  that  they  would  be 
killed  and  the  courts  have  denied  their 
motions.  “If  the  courts  can  rule  that  way 
“  in  instances  where  people’s  lives  are  at 

stake,  Mobil  can  certainly  submit  to  a 
little  competitive  disadvantage ,  ’  ’  Landau 
I  said. 

The  reporters’  suit  challenges  U.S. 
District  Court  Judge  Oliver  Gasch’s  rul¬ 
ing  prior  to  the  start  of  the  libel  trial 
(which  began  July  7)  which:  ( 1)  automati¬ 
cally  seals  all  libel  trial  transcripts  for  24 
hours;  (2)  allows  Mobil  to  permanently 
seal  those  portions  of  the  trial  transcript 
which  Mobil  believes  will  disclose  con¬ 
fidential  or  sensitive  corporate  informa¬ 
tion;  (3)  gives  Mobil  the  right  to  per¬ 
manently  seal  sensitive  corporate  docu¬ 
ments  introduced  as  evidence  into  the 
trial  and  seen  by  the  jury;  and  (4)  can 
institute  a  permanent  secrecy  ban  on  all 
public  and  press  access  to  “sensitive  Mo¬ 


bil  documents  and  to  depositions  of  Mobil 
executives  subpoenaed  by  the  Washing¬ 
ton  Post  and  submitted  as  exhibits  with 
pretrial  motions  acted  upon  by  the 
judge.” 

“There  can  be  no  question  that  these 
orders  are  tantamount  of  a  closure  of  the 
trial,”  the  reporters’  court  papers  state. 
“They  place  a  comprehensive  obstruc¬ 
tion  to  public  access  to  court  records  that 
operates  as  a  prior  restraint  on  the  free 
dissemination  of  information.” 

The  four  reporters  joining  with  the  Re¬ 
porters  Committee  include:  David  Beck¬ 
with,  economics  reporter  with  Time 
magazine;  John  Fialka,  investigative  re¬ 
porter  for  the  Wall  Street  Journal;  Judith 
Miller,  financial  reporter  specializing  in 
energy  problems  for  the  New  York  Times  ; 
and  Ronald  Ostrow,  investigative  repor¬ 
ter  for  the  Los  Angeles  Times. 

The  reporters’  suit  asks  for:  (1)  an  im¬ 
mediate  hearing  on  the  constitutionality 
of  the  secrecy  order;  (2)  permission  for 
the  four  reporters  and  the  Reporters 
Committee  to  intervene  as  a  party  in  the 
libel  suit  as  Mobil  has,  for  the  limited 
purpose  of  contesting  the  secrecy  order; 
(3)  immediate  reversal  of  the  order  as  “a 
comprehensive  prior  restraint  of  the  right 
of  the  press  and  public  to  gather  and  pub¬ 
lish  news  of  the  courts.” 

Landau  said  if  Judge  Gasch  does  not 
rule  on  the  motions  by  July  16,  that  he 
plans  to  bring  his  motion  to  the  appeals 
court. 

“The  judge’s  ruling  has  hindered  re¬ 
porter  coverage  of  the  libel  trial  by  keep¬ 
ing  records  and  background  information 
secret,”  Landau  said. 

The  libel  case  involves  a  suit  brought 
by  Mobil  president  William  P. 
Tavoulareas  against  the  Washington 
Post.  The  trial  began  July  7  in  the  nation’s 
capital,  after  more  than  a  year-and-a-half 
of  pre-trial  investigation  that  has  already 
cost  both  sides  more  than  $I  million  in 
legal  fees. 

Mobil  is  not  a  party  to  the  libel  suit,  but 
has  intervened  to  prevent  disclosure  of 
thousands  of  corporate  documents  that 
the  lawyers  of  the  Washington  Post  have 
obtained  to  use  in  their  defense. 

The  testimony  from  the  depositions 
and  from  the  first  few  days  of  the  trial  has 
revealed  a  close-up  look  at  the  Post’s 


editorial  process  in  developing  the  two 
1979  stories  over  which  it  is  being  sued. 

The  two  stories  detailed  how 
Tavoulareas  allegedly  “set  up”  his  son  as 
a  partner  in  a  London-based  shipping  firm 
that  later  did  a  considerable  amount  of 
business  operating  Mobil-owned  ships. 

After  the  two  stories  appeared, 
Tavoulareas  twice  traveled  from  New 
York  to  Washington  in  an  attempt  to  con¬ 
vince  the  Post  to  run  a  retraction.  The 
Post  stood  by  what  it  believed  to  be  the 
accuracy  of  the  articles  and  refused  to 
retract. 

Tavoulareas,  contending  that  the  stor¬ 
ies  held  him  and  his  son  up  to  ridicule  and 
embarrassment,  filed  suit  against  the 
Post;  executive  editor  Ben  Bradlee;  assist¬ 
ant  managing  editor  Bob  Woodward, 
who  edited  the  stories;  reporter  Patrick 
Tyler,  who  wrote  the  articles;  and  Sandy 
Golden,  a  former  Montgomery  Journal 
reporter,  who  led  Tyler  to  a  key  source 
for  information  contained  in  the  articles. 

The  source  that  Golden  introduced 
Tyler  to  was  Dr.  Philip  Piro  Jr.,  a  Balti¬ 
more  eye  surgeon,  who,  at  the  time  he 
met  with  the  reporters,  was  in  the  midst  of 
a  divorce  and  child  custody  fight  with  the 
elder  Tavoulareas’  daughter.  Piro  is  also 
being  sued  for  $20  million  for  his  role  in 
the  Post’s  stories  and  the  two  cases  are 
being  heard  simultaneously. 

Katharine  Graham,  chairman  of  the 
board  of  the  Washington  Post  Co.,  was 
also  an  original  defendant  in  the  libel  suit, 
but  she  was  dropped  from  the  proceed¬ 
ings  when  it  was  determined  that  she  did 
not  know  anything  about  the  preparation 
of  the  articles  before  they  were  pub¬ 
lished. 

The  entire  matter  began,  according  to 
the  depositions  and  court  testimony, 
when  reporter  Golden  made  a  visit  to  get 
his  eyes  checked  by  Dr.  Piro.  Learning 
Golden  was  a  reporter.  Dr.  Piro  began  to 
tell  him  how  Tavoulareas’  son  was  in¬ 
volved  in  a  shipping  company  that  did 
business  with  Mobil. 

Golden,  who  has  testified  that  he  felt  by 
getting  his  byline  on  such  a  story  would 
ensure  his  being  hired  by  the  Post, 
attempted  to  contact  Woodward.  After 
being  unsuccessful  for  a  while.  Golden 
received  a  call  in  October  of  1979  from 

(Continued  on  page  12) 
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Libel  trial 

(Continued  from  page  II) 

Tyler,  who  was  a  reporter  under  Wood¬ 
ward's  jurisdiction. 

According  to  depositions  and  trial  testi¬ 
mony,  an  agreement  was  reached  be¬ 
tween  Golden  and  Tyler  that  Golden 
would  get  a  joint  byline.  Golden  then 
arranged  a  meeting  between  him,  Tyler 
and  Dr.  Piro. 

After  the  meeting,  Tyler,  according  to 
testimony,  told  Golden  that  the  informa¬ 
tion  Dr.  Piro  provided  was  “limited” 
and,  therefore,  he  would  not  get  his 
byline  in  the  Post. 

Golden  said  he  went  to  peddle  the  story 
to  the  New  York  Times,  Washington  Star, 
Newsday,  the  Associated  Press,  col¬ 
umnist  Jack  Anderson,  and  CBS  News. 
None  took  him  up  on  the  offer.  Golden 
then  went  to  Peter  Stockton,  an  investiga¬ 
tor  for  a  Congressional  subcomittee. 

Tyler,  who  was  working  on  the  story 
for  the  Post,  made  an  arrangement  with 
Golden  that  if  he  stopped  working  on  the 
story  independently,  he  would  agree  to 
list  him  as  a  “special  correspondent”  to 
the  Post  at  the  bottom  of  his  story. 

John  Walsh,  an  attorney  for  William 
Tavoulareas  and  his  son,  has  charged  the 
Post  with  practicing  “reckless  and  irres¬ 
ponsible”  journalism.  He  said,  in  opening 
remarks,  that  the  Post  was  more  in¬ 
terested  in  a  hard-hitting  article  than  with 
the  truth. 

The  Post’s  attorney,  Irving  Younger, 
countered  that  the  articles  were  “as  true 
as  a  conscientious  reporter  could  make 
them.” 

In  depositions.  Post  executive  editor 
Bradlee  said  he  emphasizes  stories  “that 
have  impact.”  He  said  he  sometimes  calls 
them  “tube  rippers”  because  they  are 
stories  that  people  might  want  to  tear 
open  their  newspaper  delivery  boxes  to 
get  at. 

“If  there  is  a  tube  ripper  working,” 
Bradlee  said  in  a  deposition,  “I  will  cer¬ 
tainly  have  been  informed  of  it.” 

Golden  testified  that  at  one  point  dur¬ 
ing  the  interview  with  Dr.  Piro,  the  physi¬ 
cian  had  mentioned  that  the  elder 
Tavoulareas  kept  his  tax  returns  and  im¬ 
portant  papers  in  a  safe  at  his  New  York 
home.  Golden  testified  further  that  Tyler 
raised  the  question  of  whether  they  could 
find  someone  who  could  “rifle  the  safe.” 

In  earlier  depositions,  Tyler  had  said 
that  the  remark  was  meant  as  a  joke. 

Golden  also  testified  that  as  he  and  Tyl¬ 
er  were  returning  from  the  interview  with 
Dr.  Piro,  Tyler  remarked,  “It's  not  every 
day  you  knock  off  one  of  the  Seven  Sis¬ 
ters,”  referring  to  the  seven  largest  inter¬ 
national  oil  companies. 

Tyler  has  testified  that  Golden  miscon- 
trued  some  of  the  statements  he  made  to 
him  and  said  he  did  not  recall  making 
others. 
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Hiring  freeze 
at  Cieveiand 

By  Carl  Kovac 

Newspapers  in  and  around  Greater 
Cleveland  are  helping  themselves  to 
slices  of  the  defunct  Cleveland  Press’  cir¬ 
culation  pie,  but  few  are  paying  much 
attention  to  the  some  900  reporters,  edi¬ 
tors  and  non-editorial  staffers  who  kept  it 
warm  for  20  months  while  expecting  the 
oven  to  be  turned  off  at  any  time. 

Foremost  among  the  beneficiaries  of 
the  Press’  demise  is  the  morning  Plain 
Dealer,  which  bills  itself  as  “Ohio’s 
largest  newspaper”  and  is  now  Cleve¬ 
land’s  only  metropolitan  daily.  Sources 
say  the  PD’s  daily  press  run  is  up  by 
75,000  to  100,000  and  has  been  averaging 
around  498,000.  The  paper’s  Sunday 
press  run  was  estimated  at  more  than 
500,000  and  one  advertising  source  said  it 
may  be  as  high  as  585,000. 

Within  a  week  of  the  Press’  death  June 
17,  the  PD  raised  its  non-contract  adver¬ 
tising  rates  from  $2.32  a  line  daily  and 
$2.49  a  line  Sunday  to  $2.74  and  $2.79 
respectively.  The  paper  also  sent  letters 
to  its  contract  advertisers  on  June  23  giv¬ 
ing  them  60  days’  notice  that  their  rates 
would  go  up  “as  soon  as  the  full  extent  of 
our  new  circulation”  is  known. 

Pledges  the  best 

Said  Thomas  Vail,  PD  publisher  and 
editor  in  a  column  July  1 1 :  “I  can’t  think 
of  any  reason  why  the  new  circumstances 
surrounding  this  newspaper  should  stop 
us  from  continuing  to  court  our  readers, 
our  advertisers  and  to  try  to  produce  the 
finest  newspaper  anywhere.” 

The  Plain  Dealer’s  circulation  windfall 
has  reportedly  come  to  the  attention  of 
the  federal  government.  According  to 
two  Cleveland-based  trade  publications, 
PD  management  agreed  to  pay  Press  pub¬ 
lisher  Joe  Cole  $6  million  for  the  Press’ 
subscription  list  prior  to  the  paper’s  shut¬ 
down  (E&P,  July  10).  Cole  admitted,  on 
the  front  page  of  his  paper’s  last  edition, 
that  “The  Plain  Dealer  is  acquiring  our 
subscriber  list,”  indicating  that  some  sort 
of  negotiations  had  been  conducted  prior 
to  the  Press’  folding. 

The  Justice  Department’s  antitrust  di¬ 
vision  is  said  to  be  making  a  preliminary 
investigation  into  possible  violations  of 
the  federal  antitrust  laws. 

In  the  same  column,  Vail  states  that 
“the  Plain  Dealer  has  always  maintained 
one  of  the  largest  editorial  staffs  in  the 
country  and  we  are  a  fully  staffed  opera¬ 
tion  in  all  departments.  The  economy 
having  been  down  and  with  an  operation 
as  large  as  the  Plain  Dealer,  it  is  possible 
to  substantially  increase  our  circulation, 
advertising  and  editorial  efforts  without 
adding  a  lot  of  personnel.” 


hurts  jobless 
Press 

Out-of-work  Press  staffers  were  in  fact 
told  at  the  outset  that  the  PD  would  not  be 
hiring  any  of  them,  at  least  in  the  foresee¬ 
able  future. 

Editor  hired 

About  the  only  paper  to  date  to  haul 
former  Press  writers  out  of  the  sea  of 
unemployment  was  the  Lake  County 
News  Herald,  which  hired  former  Press 
associate  editor  Bob  August  as  sports 
editor;  Bob  Roberts,  who  covered  horse 
racing  for  the  Press,  in  the  same  capacity; 
and  television  critic  Bill  Barrett  as  a  free¬ 
lance  tv  critic. 

Presumably  their  words  also  will 
appear  in  the  News  Herald’s  sister  pub¬ 
lication,  the  Lorain  Journal. 

The  News  Herald  also  expects  to  pick¬ 
up  some  former  Press  readers.  The  paper 
serves  some  32,000  daily  and  38,000  Sun¬ 
days  in  Lake  County,  which  lies  to  the 
east  of  Cleveland,  and  the  eastern  Cleve¬ 
land  suburbs  of  Euclid,  Mayfield, 
Mayfield  Heights  and  Richmond  Heights. 

“I  think  we’ll  add  perhaps  10%  to  our 
circulation  daily  and  Sunday,”  says  Dud¬ 
ley  Thomas,  News  Herald  general  mana¬ 
ger.  Asked  if  there  would  be  any  changes 
in  marketing  strategy,  Dudley  replied, 
“We’re  going  to  continue  to  do  what 
we’ve  been  doing  because  that’s  what  we 
do  best.  We’ve  got  a  good  marketing 
package.” 

Group  hiring  freeze 

Akron  Beacon  Journal,  some  30  miles 
to  the  south  of  Cleveland,  also  expects  to 
pick  up  some  of  the  Press’  circulation 
(Continued  on  page  36) 

Evening  daily  folds 
in  Sarasota,  Florida 

Erase  the  Sarasota  (Fla.)  Journal  from 
the  list  of  evening  newspapers.  The  30- 
year  old  daily  owned  by  Lindsay  News¬ 
papers  Inc.  has  been  merged  with  the 
morning  Morning-Tribune. 

With  circulation  dropping  from  16,000 
to  5,337  in  the  past  20  years,  the  Journal’s 
deficits  have  been  increasing  year  by 
year,  said  David  B.  Lindsay,  Jr.,  presi¬ 
dent  of  the  publishing  company  which  is 
one  of  the  few  non-group  newspaper  op¬ 
erations  in  Florida. 

“The  public,”  said  Lindsay,  “obvious¬ 
ly  prefers  a  morning  newspaper.”  Edito¬ 
rial  director  Waldo  Profitt  said  about  40 
employes  of  the  Journal  lost  their  jobs. 
About  2/3  of  those  were  newsroom  em¬ 
ployes.  Some  of  the  news  staff  joined  the 
Herald-Tribune  payroll. 

The  morning  Herald-Tribune  has  a  cir¬ 
culation  of  1 15,000. 
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The  4th  Estate 

By  Doug  Borgstedt 


Editorial  workshop _ 

By  Roy  H.  Copperud 


Into  Deep  Water— No.  579 

Editors,  I  have  noticed,  often  get  into  deep  water  when  they 
venture  into  the  wilds  of  grammar.  Furthermore,  these  brave 
forays  are  generally  useless,  even  when  the  editors  get  it 
straight,  because  few  staff  members  know  enough  grammar  to 
follow  the  discussion.  That’s  right — newswriters  and  copy  edi¬ 
tors,  though  writing  is  their  stock  in  trade,  for  the  most  part  are 
playing  it  by  ear.  And  though  the  ear  is  a  pretty  good  guide  most 
of  the  time,  it  would  be  nice  to  be  able  to  take  a  sentence  apart, 
repair  it,  and  put  it  back  together  without  any  leftover  parts, 
especially  when  one  is  in  the  sentence-manufacturing  business. 

An  example  taken  from  an  editor’s  memo  to  his  staff:  “Use 
w///,  not  would,  when  you  want  to  quote  someone’s  definite 
intention  to  do  something  in  the  future;  ‘Jones  said  he  will 
introduce  the  bill  next  week.’  Would  is  a  weaker,  conditional 
voice,  properly  used  when  the  speaker  is  indicating  uncertainty: 
‘Jones  said  he  would  introduce  the  bill  if  Smith  does  not.’  ’’ 

Well,  to  begin  with,  the  problem  here  is  one  of  sequence  of 
tenses,  not  of  indicative  vs.  conditional  mood.  Would  can  be 
used  conditionally,  as  in  the  final  sentence  quoted.  But  that  is 
not  the  problem  in  the  first  sentence,  because  the  example 
“Jones  said  he  would  ...”  illustrates  would  in  another  tole.  as 
the  past  tense  of  will.  Ordinarily,  a  verb  in  the  past  tense  in  the 
main  clause  attracts  the  verb  in  a  subordinate  clause  into  the  past 
tense  as  well:  “He  said  he  was  tired  of  everything.”  The  past 
tense  said  in  the  editor’s  example  attracks  the  past  tense  was. 
Likewise,  the  past  tense  said  in  the  editor's  example  attracts  the 
past  tense  would.  Said  he  will  is  more  direct  and  forceful,  but 
contrary  to  the  editor's  delusion  said  he  would  does  not  in  the 
least  indicate  uncertainty  unless  followed  by  if. 

The  concensus  is  that  the  rule  of  sequence  of  tenses  is  proper¬ 
ly  sidestepped  when  the  subordinate  clause  expresses  a  continu¬ 
ing  or  positive  idea:  (“he  said  the  world  is  [not  huj)  round”)  or 
when  it  indicates  the  future  (“He  said  he  will  introduce  the  bill 
.  .  .”).  As  noted,  this  is  a  matter  of  tenses,  not  of  mood. 

Thus  we  see  that  the  editor  had  a  commendable  goal  in  mind 
but  muddied  the  water  with  a  mistaken  analysis. 


Wayward  Words 

Gore  Vidal  was  an  unsuccessful  candidate  for  the  Democratic 
nomination  to  the  U.S.  Senate  from  California  in  the  June 
primaries.  And  so  after  the  election  a  leading  newspaper  ran  a 
feature  to  the  effect  that  Vidal  now  would  be  giving  his  full 
attention  to  authorship  once  more.  A  cutesy  copy  editor  headed, 
“Author  Vidal  Returns  to  Hitting  the  Books.”  Anyone  who  has 
been  to  school  knows  that  hit  the  b<x>ks  is  student  slang  for 
study:  “Are  you  going  to  the  game?”  “No,  I  have  to  hit  the 
books.”  Anyone  who  has  not  been  to  school  will  find  the 
expression  baffling.  At  any  rate,  hit  the  bth/ks  has  no  applica¬ 
tion  beyond  the  student  world,  and  certainly  not  to  authorship. 
Another  example  of  overstraining  to  be  clever  and  advertising 
stupidity  instead. 

Brit  for  Briton  or,  less  politely,  Britisher,  is  appearing  in 
contexts  that  imply  no  offense  intended.  Twas  not  ever  thus.  If  1 
am  not  mistaken,  Brit  first  emersed  in  graffiti  and  other  signs  in 
Belfast:  “Brits  Out,”  and  similar  cordial  invitations  that  surely 
did  not  imply  Brits  was  a  respectful  term.  Britisher  never  was, 
and  still  is  not,  a  polite  designation.  If  you  want  to  be  polite,  use 
Briton.  Brits,  of  course,  whether  it  has  lost  its  offensive  taint  or 
not,  is  still  slang. 
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Why  FTC  commissioners 
ok’d  siiding  scaie  rate 


The  Federal  Trade  Commission  re¬ 
jected  a  provisionally  accepted  consent 
agreement  in  settling  charges  that  the 
Times  Mirror  Co.  discriminated  in  price 
among  competing  retailers  who  purchase 
run-of-the-paper  and  suburban  section 
advertising  space  in  the  Los  Angeles 
Times  (E&P,  July  10). 

The  FTC  dismissed  the  charges  and 
closed  the  case  based  on  staff  recom¬ 
mendations  and  public  comment. 

The  agreement  had  settled  charges 
made  in  an  August  1977  complaint  alleg¬ 
ing  Times  Mirror’s  discount  advertising 
rate  structure  allowed  large  advertisers 
to  pay  substantially  lower  rates  than 
their  competitors  whose  advertising  vol¬ 
ume  is  smaller.  This  was  alleged  to  be  a 
violation  of  the  Robinson-Patman  Act 
and  Section  5  of  the  FTC  Act  which  pro¬ 
hibits  unfair  methods  of  competition  as 
well  as  unfair  or  deceptive  acts  or  prac¬ 
tices. 

The  Commission  provisionally  ac¬ 
cepted  the  agreement  on  September  25, 
1981,  with  Commissioner  David  A.  Clan¬ 
ton  dissenting. 

According  to  the  complaint,  the  rate 
schedule  used  by  the  Los  Angeles  Times 
provided  for  cumulative  volume  dis¬ 
counts  based  on  the  number  of  lines  an 
advertiser  purchased  annually.  The  rate 
structure  and  resulting  discriminatory 
prices  adversely  affected  competition 
among  retailers  buying  advertising 
space,  the  complaint  alleged. 

The  rejected  agreement  would  have  al¬ 
lowed  Times  Mirror  to  continue  using  a 
volume  discount  pricing  structure  for 
most  retail  advertising  as  long  as  the 
structure  reflected  the  actual  differences 
in  cost  associated  with  dealing  with  dif¬ 
ferent  purchasers. 

Public  comment  on  the  proposed  order 
overwhelmingly  encouraged  the  Com¬ 
mission  to  reject  the  agreement.  Print 
and  broadcast  media,  retailers,  trade  as¬ 
sociations  and  academics  all  suggested 
that  FTC  policy  formed  as  a  result  of  this 
agreement  would: 

—  Injure  newspapers  in  their  competi¬ 
tion  with  order  advertising  media  by  im¬ 
posing  rigid  price  structures  and  high 
compliance  costs,  as  well  as  driving 
away  certain  advertisers. 

—  Have  little  beneficial  effect  on 
smaller  advertisers  and  perhaps  motivate 
newspapers  to  refuse  to  sell  to  them. 

—  Involve  the  FTC  in  a  long-term, 
complex  price-regulating  activity. 

Statement  of  the  commission 
Patricia  P.  Bailey — The  Commission 
brought  this  case  in  1977  out  of  a  concern 
that  the  Los  Angeles  Times’  discriminat¬ 
ory  rate  structure  for  run-of-the-paper 
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and  suburban  display  advertising  ad¬ 
versely  affected  competition  by  disad¬ 
vantaging  smaller  advertisers.  In 
November  1980  the  Los  Angeles  Times 
entered  into  a  negotiated  agreement  and 
jointly  with  FTC  staff  proposed  a  con¬ 
sent  order  for  the  Commission’s  consid¬ 
eration. 

On  September  25,  1981,  the  Commis- 

“It  was  never  the  Com¬ 
mission's  intention  and 
wouid  be  inappropriate 
now,  to  ieave  the  Los  An- 
geies  Times  as  the  oniy 
seiier  of  advertising 
space  subject  to  the 
Robinson-Patman  Act.” 
—Patricia  P.  Baiiey 

sion.  Commissioner  Clanton  dissenting, 
provisionally  accepted  the  consent  or¬ 
der.  At  that  time,  however,  the  Commis¬ 
sion  expressed  concern  about  whether 
the  order  would  work  as  intended,  and 
whether  it  was  practical  or  feasible  to 
apply  similar  order  to  newspapers  in 
other  markets.  The  Commission  believed 
it  had  insufficient  data  against  which  to 
test  its  concerns  and  so  sought  public 
comment  on  the  order  for  ninety  days. 

The  comment  period  produced  a  broad 
sampling  of  opinion:  65  newspapers  and 
broadcasters,  13  media  trade  associa¬ 
tions,  10  retailers,  7  trade  associations 
and  four  individuals  responded.  Of  the  99 
comments  received,  98  urged  the  Com¬ 
mission  to  reject  the  consent  order. 

These  comments  caused  reexamina¬ 
tion  of  two  important  assumptions  which 
formed  the  basis  of  the  Commission’s 
original  decision  to  bring  the  case  and  on 
which  the  proposed  comment  was  based. 
The  first  assumption  was  that  smaller 
advertisers  were  injured  competitively 
by  the  Los  Angeles  Times  cumulative 
volume  discount  rate  structure.  How¬ 
ever,  all  but  one  of  the  retailers  and  retail 
trade  associations  which  responded  op¬ 
posed  the  consent  agreement  and  indi¬ 
cated  no  concern  about  competitive  in¬ 
jury.  Their  position  was  reinforced  by 
academics  knowledgeable  in  the  field  of 
mass  media  economics,  who  concluded 
that  the  benefits  of  the  proposed  order 
were  fairly  speculative,  and  that  the 
order  might  well  raise  prices  to  all  adver¬ 
tisers.  Thus,  the  Commission  has  con¬ 
cluded  that  the  benefits  to  competition 
from  accepting  this  order  are  much  more 


uncertain  than  was  originally  believed. 

The  comments  also  highlighted  the 
issue  of  whether  the  principles  of  this 
order  could  or  should  be  extended  be¬ 
yond  the  Los  Angeles  Times.  It  now  ap¬ 
pears  that  to  do  so  within  the  newspaper 
industry  would  be  unwise,  as  the  type  of 
uniform  pricing  required  by  the  order 
could  impair  the  pricing  flexibility  of 
secondary  size  papers.  Were  the  princi¬ 
ples  of  the  order  to  be  extended  to  other 
advertising  media,  the  uncertainties  as  to 
the  trade-offs  between  vigorous  pricing 
flexibility  and  the  benefits  of  eliminating 
price  discrimination  increase.  In  particu¬ 
lar,  making  cross-media  comparisons  for 
the  purpose  of  assessing  a  valid  meeting 
competition  defense  is  likely  to  be  im¬ 
possible.  Clearly,  however,  it  was  never 
the  Commission’s  intention,  and  would 
be  inappropriate  now,  to  leave  the  Los 
Angeles  Times  as  the  only  seller  of  ad¬ 
vertising  space  subject  to  Robinson- 
Patman  Act  principles. 

In  conclusion,  the  Commission  notes 
that  the  process  of  decision-making  in 
this  matter  worked  precisely  as  the 
Commission’s  Rules  contemplate.  The 
scope  and  depth  of  public  comment  con¬ 
tributed  greatly  to  the  Commission’s 
ability  to  reach  an  informed  decision. 

James  C.  Miller —  In  concurring  with 
the  Commission’s  decision,  1  am  hear¬ 
tened  to  find  that  the  extensive  adminis¬ 
trative  exercise  required  to  analyze  this 
consent  proposal  has  reached  the  same 
conclusion  that  my  analysis  of  the  likely 
economic  consequences,  as  well  as  my 
reading  of  the  law.  would  have  suggested 
in  the  first  instance. 

First,  economic  analysis  and  over¬ 
whelming  public  comment  have  demon¬ 
strated  persuasively  that  an  order  apply¬ 
ing  Robinson-Patman  rules  to  newspaper 
advertising  could  injure  competition  in 
this  industry. 

Second,  and  more  importantly,  it 
seems  quite  clear  that  the  intent  of  Con¬ 
gress  was  to  leave  advertising  rates  out¬ 
side  the  reach  of  the  Robinson-Patman 
Act.  (In  Senate  floor  debates.  Senator 
Logan  flatly  replied,  “No.”  when  asked 
if  the  Act  would  require  newspapers  sell¬ 
ing  advertising  to  observe  its  price  dis¬ 
crimination  provisions.  80  Cong.  Rec. 
31 15.)  While  1  do  not  dispute  our  role  in 
filling  inadvertent  gaps  in  antitrust  law 
with  enforcement  of  the  FTC  Act,  that 
role  should  stop  short  of  creating  law  in 
defiance  of  Congress. 

David  A.  Clanton —  1  concur  with  the 
Commission's  decision  to  dismiss  the 
complaint  in  this  matter  not  only  for  the 
reasons  set  out  in  the  Commission’s 
statement  but  for  an  additional  reason 
that  1  expressed  earlier  when  1  voted  not 
to  accept  provisionally  the  negotiated 
consent  agreement.  My  decison  to  dis¬ 
miss  this  complaint  stems  from  my  con¬ 
cerns  about  extending  the  coverage  of 
Section  5  of  the  FTC  Act  to  encompass 
(Continued  on  next  page) 
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(Continued  from  page  14) 
commercial  circumstances  on  which  we 
reserved  judgment  in  Reuben  H.  Donnel¬ 
ley  Corp.,  95  F.T.C.  1  (1980),  rev’d  sub 
nont.  Official  Airline  Guides,  Inc.  v. 
FIC,  630  F.2d  920  (2d  Cir.  1980),  cert, 
denied,  101  S.Ct.  1362  (1981). 

The  Commission's  opinion  in  Donnel¬ 
ley  did  not  distinguish  between  an  abso¬ 
lute  refusal  to  deal  and  dealing  on  dis¬ 
criminatory  terms.  While  we  did  not 
foreclose  the  possibility  of  reaching  price 
discrimination  under  Section  5,  we  em¬ 
phasised  the  difficulties  of  extending  a 
duty  to  deal  where  the  inevitable  result 
would  be  to  involve  the  Commission  in 
regulatory-style  monitoring  of  the 
reasonableness  of  pricing  or  other  on¬ 
going  activities.  95  F.T.C.  at  81.  Furth¬ 
ermore,  in  defining  "arbitrary”  conduct 
in  Donnelley,  we  indicated  that  our  con¬ 
cern  should  be  limited  to  "conduct 
which  results  in  a  substantial  injury  to 
competition  and  lacks  substantial  busi¬ 
ness  justification.”  Id  at  82.  1  was  per¬ 
suaded  earlier  and  remain  persuaded  that 
this  matter  would  not  be  likely  to  meet 
the  Donnelley  standards  for  liability.  At 
the  least,  1  am  persuaded  that  this  possi¬ 
bility  is  insufficient  to  justify  acceptance 
of  the  order,  especially  in  light  of  the 
other  significant  uncertainties  associated 
with  the  case. 

Michael  Pertschuk —  1  have  voted  to 
reject  the  tentatively  accepted  order 
against  the  Times  Mirror  for  two 
reasons. 

First,  the  benefits  to  competition  from 
accepting  this  order  are  much  more  un¬ 
certain  than  we  had  believed.  The  com¬ 
ments,  by  newspapers,  retailers  and 
academics  alike,  overwhelmingly  sup¬ 
port  the  view  that  the  competitive 
strength  of  newspapers  themselves  re¬ 
quire  more  pricing  flexibility  than  the 
order  allows  and  that  smaller  retailers 
may  not  be  significantly  helped  by  it. 

Second,  it  is  clear  that,  if  we  were  to 
prohibit  newspapers  from  giving  dis¬ 
counts  to  large  advertisers  which  are  not 
cost-justified,  we  should  apply  the  same 
principle  to  other  advertising  media 
which  compete  with  newspapers,  includ¬ 
ing  network  and  cable  television.  1  do  not 
see  a  realistic  possibility  that  this  Com¬ 
mission  in  the  foreseeable  future  will 
apply  Robinson-Patman  principles  in  this 
way,  and  1  do  not  believe  it  is  appro¬ 
priate  to  single  out  Times  Mirror  as  the 
only  company  to  be  subjected  to  such 
standards. 

Consequently,  1  join  the  Commission 
in  rejecting  this  particular  order.  It  is  im¬ 
portant  to  state,  however,  that  this  deci¬ 
sion  by  the  Commission  does  not  repre¬ 
sent  any  repudiation  of  Robinson- 
Patman  principles,  only  a  decision  that  it 
would  be  inappropriate  to  apply  them  in 
this  case. 

(1  agree  with  Chairman  Miller's  point 
in  his  statement  that  the  Commission 
should  not  defy  the  will  of  Congress.  1 
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therefore  am  hopeful  that  the  Commis¬ 
sion  will  continue  to  enforce  the 
Robinson-Patman  Act  in  other  indus¬ 
tries.) 

Finally,  I  note  that  Times  Mirror,  to  its 
credit,  argued  its  position  thoroughly  and 
carefully  on  the  merits  and  through  pub¬ 
lic  comment,  it  did  not,  as  has  increas¬ 
ingly  become  the  custom,  solicit  mem¬ 
bers  of  Congress  to  pressure  the  Com¬ 
mission,  after  having  heard  an  incom¬ 
plete  and  biased  presentation  of  the  dis¬ 
puted  issues. 

Lesher  wins 
$3  million 
judgment 

Dean  Lesher  and  two  of  his  newspaper 
companies  obtained  a  judgement  last 
month  in  Superior  Court  at  Martinez, 
California,  for  $3.()00,U0()  against  the 
Travelers  insurance  Company  for  poor 
handling  of  the  defense  of  two  suits. 

The  two  companies  are  East  Bay 
Newspapers,  Inc.,  of  Walnut  Creek,  and 
California  Delta  Newspaers,  Inc.,  of 
Antioch. 

The  cases  poorly  defended  were  two 
antitrust  actions  brought  against  Lesher 
and  the  two  newspaper  companies  by 
Worrell  Newspapers  of  California  and  Di¬ 
ablo  Valley  Publishing  Company  of 
Pleasant  Hill  in  1977.  The  cases  were  set¬ 
tled  in  1979  for  $  1 , 5(K).(KK).  Lesher  also 
bought  the  Pittsburgh  (Calif.)  Post- 
Dispatch  as  an  addition  to  the  settlement. 
The  Post-Dispatch  was  later  acquired  by 
California  Delta  Newspapers,  of  which 
Lesher  is  the  principal  stockholder. 

The  jury,  after  a  ten  week  trial,  unani¬ 
mously  found  that  the  1  ravelers  showed 
bad  faith  in  handling  the  defenses.  As  a 
result,  the  cases  were  not  ready  for  trial 
and  had  to  be  settled. 

The  Travelers  also  was  denied  recov¬ 
ery  of  $I46.()(X)  it  had  paid  for  attorneys' 
fees  and  expenses  in  the  defense  of  the 
antitrust  cases. 

The  jury  verdict  was  for  the  full  amount 
paid  to  settle  the  two  cases.  $I.5(K).0(K) 
actual  damages,  plus  $I,5(K).(KK)  punitive 
damages  against  the  Travelers  to  teach  it 
a  lesson. 

"  This  could  be  a  landmark  case  for 
newspapers  when  they  are  defendants  in 
antitrust  cases  in  the  future.  We  believe 
we  had  good  defenses  which  were  not 
properly  prepared.  The  jury  agreed  with 
our  position  and  we  are  pleased.”  Lesher 
said  after  the  trial. 


James  B.  King 


King  named  editor 
of  Seattle  Times 

W.  J.  Pennington,  president  and  pub¬ 
lisher  of  the  Seattle  Times,  announced  that 
Janies  B.  King  was  named  editor  and  vice- 
president-news  and  editorial.  His  title  pre¬ 
viously  was  executive  editor  and  vicepresi¬ 
dent-news. 

King's  new  responsibilities  will  include 
the  editorial  page  as  well  as  the  news  and 
features  sections,  for  which  he  has  been 
previously  responsible. 

Herb  Robinson  will  continue  as  editor  of 
the  editorial  page,  reporting  to  King  on 
day-to-day  editorial  matters. 

King  will  report  directly  to  the  publisher 
on  news  matters  and  both  King  and  Robin¬ 
son  will  consult  with  the  publisher  on  edi¬ 
torial  policy. 

Michael  R.  Fancher.  managing  editor, 
was  given  department-head  status.  Some 
major  news  responsibilities  fomierly  han¬ 
dled  by  King  will  be  transferred  to 
Fancher. 

King.  59,  joined  the  Times  as  a  reporter 
in  1948,  a  few  days  after  receiving  his  de¬ 
gree  in  journalism  from  the  University  of 
Washington. 

After  several  years  as  a  reporter.  King 
served  as  copy  editor,  assistant  news  edi¬ 
tor,  news  editor,  assistant  managing  edi¬ 
tor,  managing  editor  (1975)  and  was 
named  executive  editor  in  1977. 

He  and  Betty,  his  wife  of  38  years,  have 
one  child,  James  Bruce,  and  two  grand¬ 
sons. 

Fancher  was  appointed  managing  editor 
of  the  Times  in  July  1981.  His  previous 
positions  at  the  Times  included  reporter, 
assistant  city  editor  and  night  city  editor. 
He  was  city  editor  of  the  Kansas  Cin  Star 
before  joining  the  Times  in  1978. 

Fancher  received  his  degree  in  journal¬ 
ism  from  the  University  of  Oregon  in  1%8 
and  his  M.S.  in  journalism  from  Kansas 
State  University  in  1971. 
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Ads  in  Village  Voice 

New  York  and  Paris 
papers  exchange  ads 


By  Carla  Marie  Rupp 

How  did  some  lucky  Village  Voice  ad¬ 
vertisers  spend  two  weeks  in  Paris?  They 
were  able  to  be  published  via  a  special  ex¬ 
change  arrangement  in  June  in  the  French 
daily,  Le  Matin,  for  two  issues. 

The  classified  ad  arrangement  was  “so 
successful,”  according  to  Voice  classified 
advertising  director  Susan  Bclair,  that  she 
said  the  New  York  City  weekly  would  an¬ 
nually  like  to  commemorate  International 
Classified  Week  that  way  and  expand  the 
classified  exchange  next  year  to  include 
British,  Japanese  and  Australian  publica¬ 
tions  compatible  with  the  Voice. 

The  Voice  had  a  classified  exchange 
deal  last  year  with  Time-Out  ,  a  London 
publication,  which  was  not  as  effective  as 
the  recent  one  with  Le  Matin.  Time-Out 
had  faced  a  strike  and  the  classified  venture 
with  the  Voice  was  cut  short,  recalled 
Belair. 

Belair  recommends  this  international 
classified  exchange  to  any  newspaper, 
calling  it  “a  faster  way  to  promote  travel 
between  different  countries”  by  way  of 
apartment  exchanges,  personals,  restau¬ 
rants  and  entertainment  attractions,  for  ex¬ 
ample.  The  strategy  was  that  the  Voice  sell 
its  page  to  its  advertisers  and  keep  its  own 
revenue,  paste  up  the  classified  page  and 
send  it  to  Paris  for  its  publication  date.  Le 
Matin  sold  its  own  pages  and  kept  its  rev¬ 
enue  and  pasted  up  their  own  pages  to  go  to 
New  York. 

“The  Voice  made  slightly  in  excess  of 
the  normal  costs,”  said  Bclair.  The  Voice 
page  appeared  June  1 1 ,  in  Paris  and  again 
appeared  June  25.  Belair  said  the  Voice 
and  Le  Matin  “had  a  strong  demand  for 
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more  advertising.”  Le  Matin  wanted  to 
send  two  pages  for  its  second  week  in  the 
Voice  and  paid  $2,000  for  the  second 
page. 

Talk  on  the  advertising  trade  package 
originated  when  Patrick  Bernard  of  Le 
Matin  came  to  New  York  and  met  with 
John  Evers,  associate  publisher  of  the 
Voice,  a  year  ago.  Belair  kept  in  touch 
with  Bernard,  and  the  details  of  this  year’s 
agreement  were  worked  out.  “1  would 
love  to  do  it  again  and  expand  it  into  a  three 
or  four-time  international  venture,”  said 
Bclair.  The  Japanese  publication  the  Voice 
has  talked  with  about  exchanging  classi¬ 
fieds  next  year  is  the  trendy  City  Boys. 

The  Voicegram,  which  is  the  Voice  ad¬ 
vertiser’s  information  service  to  interest 
advertisers  in  various  promotions,  called 
the  Paris- Voice  exchange  a  “nice  opportu¬ 
nity  to  expand  your  advertising  transconti¬ 
nental.”  Advertisers  were  told,  “With  the 
tourist  season  rising  to  its  peak  during  the 
summer,  don’t  pass  up  the  chance  to  go  to 
Paris;  It  could  be  the  best  two  weeks  you 
ever  spent!” 

Voice  adtakers  had  details  and  demogra¬ 
phics  concerning  Le  Matin,  a  liberal  left- 
wing  paper  with  political  features,  finan¬ 
cial,  sports  and  entertainment  coverage.  A 
hundred  copies  of  the  current  issue  of  Le 
Matin  were  delivered  to  the  Voice  each 
week  for  four  weeks  beginning  at  the  end 
of  May.  There  were  house  ads  in  the  Voice 
to  introduce  the  special  classifieds.  All  ads 
sold  by  the  Voice  were  in  categories  such 
as  entertainment,  food,  shopping,  travel, 
real  estate,  music  and  person  to  person. 

In  the  interview  at  the  Voice,  Belair  dis¬ 
cussed  the  importance  of  classified  for  any 


newspaper,  especially  now  with  econom¬ 
ics  of  the  dailies.  She  cited  the  tradition  of 
the  heavy  emphasis  newspapers  have  al¬ 
ways  had  on  real  estate,  help  wanted  and 
automotive  ads.  “All  these  are  deteriorat¬ 
ing  due  to  the  economy. 

“If  you  look  at  the  Voice,  we’re  doing 
everything  innovative  we  can  think  of  do¬ 
ing  and  enjoying  ourselves.  We’re  think¬ 
ing  of  new  classified  sections,”  said  Bel¬ 
air.  She  suggested  even  having  classifieds 
for  children’s  use.  She  has  a  few  new  ideas 
coming  up  for  the  Voice,  but  wasn’t  ready 
to  reveal  them.  Currently,  some  of  the  on¬ 
going  Voice  classifieds  include  musicians’ 
sections  and  services  sections  for  carjjentry 
and  plumbing,  in  addition  to  trading  talents 
and  skills. 

“Traditional  papers  are  suffering.  They 
have  to  generate  enough  readership  to  sur¬ 
vive  and  make  classified  profitable.  We’re 
in  a  down  period  and  newspapers  need  to 
keep  coming  up  with  some  exciting  ideas 
in  classified  and  serve  these  readers  in 
these  areas  that  they  need  services  as  well 
as  in  personal  matters,”  Belair  said. 

Provincial  papers 
in  England  proud 
of  profit  record 

Like  many  U.S.  newspapers  of  compa¬ 
rable  size,  provincial  newspapers  in  Eng¬ 
land  are  playing  catchup  with  technologi¬ 
cal  changes,  fending  off  competition  from 
freebies,  and  worrying  about  the  potential 
inroads  of  cable  television  on  the  publish¬ 
ing  business. 

Nevertheless,  Sir  Richard  Storey  report¬ 
ed  in  paid  advertisements  recently  that  the 
Portsmouth  and  Sunderland  Newspapers 
had  earned  a  respectable  profit  despite  the 
national  economic  recession.  He  gave  the 
group’s  pre-tax  profit  as  1 ,795, (XX)  pounds 
for  the  year  to  March,  1982,  close  to  last 
year’s  profit  of  1,851, (XX)  pounds.  The 
company,  he  reported,  remained  sound  by 
virtue  of  increases  in  advertising  and  cover 
prices. 

“There  arc  no  signs  yet  of  advertising 
volume  increasing  significantly,”  Storey 
said,  “although  there  arc  economic  fore¬ 
casts  which  predict  this  will  soon  hap¬ 
pen.” 

Negotiations  have  opened  the  way  for 
the  introduction  of  new  printing  equipment 
at  the  Portsmouth  News  (circ.  107,000). 
“This  is  indeed  good  news,”  Storey  stat¬ 
ed,  “because  no  one  should  believe  that 
even  this  Company  could  continue  to  in¬ 
vest  in  new  machinery  if  its  proper  use 
were  continuously  thwarted — either  by  di¬ 
rect  prohibition  or  by  so  long  an  embargo 
as  to  produce  the  same  result.” 

Proper  use  of  single  keyboarding  by 
1985  is  the  goal  of  management  executives 
who  toured  U.S.  newspaper  plants  and 
made  decisions  on  acquiring  printing  and 
composing  equipment. 
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Will  newspapers  survive? 

By  Alan  S.  Donnahoe 


Prophecies  of  doom  for  the  newspaper 
industry  are  not  unusual  these  days. 

Those  fully  entranced  with  the  new  elec¬ 
tronic  media  tend  to  consider  it  only  a 
question  of  time  before  newsprint  and  ink 
are  rendered  quite  obsolete  by  a  little  black 
box  of  some  kind. 

For  those  interested  in  putting  these  dire 
warnings  in  some  reasonable  perspective, 
a  bit  of  history  might  be  useful  as  displayed 
in  the  attached  chart. 

Here  we  see,  from  1946  to  1981,  the 
almost  perfect  correlation  between  news¬ 
paper  advertising  revenue  and  the  gross  na¬ 
tional  product  in  the  United  States. 

This  was  the  period  when  commercial 
television  (a  very  powerful  medium  in¬ 
deed]  grew  explosively  from  infancy  to 
full  maturity. 

What  the  chart  shows  is  that  this  dynam¬ 
ic  new  medium,  throughout  this  perkxl, 
had  no  negative  effect  whatsoever  on 
newspaper  advertising  revenue  in  its  rela¬ 
tionship  to  the  gross  national  product. 

Indeed,  a  visitor  from  another  planet, 
seeing  this  chart  alone,  could  not  possibly 
infer  that  another  medium  came  into  exis¬ 
tence  during  this  period. 

Thus  the  chart  is  a  powerful  35-year  tes¬ 
timonial  to  the  innate  strength  and  resilien¬ 
cy  of  the  newspaper  medium  when  new 
competitors  appear  on  the  scene. 


GNP  VS  NEWSPAPER  AD  REVENUE 

1946  =  100 

GNP  AD  REV. 


And  rather  persuasive  evidence  to  sug¬ 
gest  that  publishers  might  want  to  wait  a 
while  before  they  dismantle  their  presses 


and  fade  away  into  the  sunset. 

(Donnahoe,  is  vicechairman  and  chief 
executive  officer.  Media  General  Inc.) 


Self-regulatory  ad 
body  is  11  years  old 

The  self-regulatory  system  established 
by  business  to  sustain  the  truth  and  accura¬ 
cy  of  national  advertising  had  its  eleventh 
anniversary  on  July  1 5. 

The  National  Advertising  Division 
(NAD)  and  the  National  Advertising  Re¬ 
view  Board  (NARB)  were  formed  in  July 
197 1  by  the  American  Advertising  Feder¬ 
ation,  the  American  Association  of  Adver¬ 
tising  Agencies,  the  AsscKiation  of  Nation¬ 
al  Advertisers  and  the  Council  of  Better 
Business  Bureaus. 

NAD,  acting  as  the  investigatory  arm, 
evaluates  and  resolves  challenges  to  the 
truth  and  accuracy  of  national  advertising. 
Panels  drawn  from  the  50-member  NARB 
serve  as  a  court  of  appeal  when  matters 
cannot  be  settled  at  the  NAD  level.  During 
its  1 1 -year  history,  only  2%  of  NAD's  de¬ 
cisions  have  required  an  appeal. 

The  NAD/NARB  process  was  designed 
to  be  adaptable  to  changing  circumstances 
and  its  resilience  has  been  clearly  demon¬ 
strated  at  a  time  when  the  scope  and  extent 
of  government  regulation  is  undergoing 
reassessment.  During  the  first  6  months  of 
1982, 41%  of  NAD's  decisions  arose  from 
competitor  challenges,  indicating  a  con¬ 
tinuing  demand  for  a  methtxl  of  resolving 
disputes  over  the  truth  and  accuracy  of  ad- 
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vertising  claims  without  the  delays  of  gov¬ 
ernmental  action  or  the  expense  of  litiga¬ 
tion.  NAD  fulfills  its  mandate  by  accepting 
only  those  challenges  which  raise  issues  of 
public  interest. 

In  1974,  a  Children's  Advertising  Re¬ 
view  Unit  (CARU)  was  formed  within 
NAD  to  provide  specialized  resources  for 
the  self-regulation  of  advertising  directed 
toward  children.  CARU  initiates  investiga¬ 
tions  of  children’s  advertising  and  provides 
advisory  services  to  advertisers  and  agen¬ 
cies.  CARU’s  resolution  of  cases  is  based 
on  Children’s  Advertising  Guidelines  de¬ 
veloped  by  the  industry,  the  importance  of 
which  has  been  heightened  by  the  National 
Association  of  Broadcasters'  (NAB)  deci¬ 
sion  to  discontinue  enforcement  of  its  ccxie 
operation  including  children's  rules. 

Eleven  advertisers  cooperated  with 
NAD  to  resolve  challenges  to  their  adver¬ 
tising  in  June,  including  one  case  handled 
bv  CARU. 

Six  cases  were  closed  after  NAD  agreed 
that  the  advertisers  had  substantiated  their 
claims.  Subjects  included  a  4-wheel  drive 
vehicle,  a  contact  lens  cleaner,  two  airline 
campaign  themes,  a  toy  and  a  bathnx>m 
cleaner. 

Five  cases  were  closed  when  the  adver¬ 
tising  was  withdrawn  or  advertisers  decid¬ 
ed  to  modify  the  claims.  Subjects  included 
a  yam,  a  skin  bleach  cream,  a  liquid  soap, 
a  retail  chain’s  direct  mail  promotion  and  a 


pasta. 

Of  the  1 1  challenges.  5  were  the  result  of 
NAD’s  monitoring  program;  two  were  pro¬ 
posed  by  competitors.  Two  complaints 
originated  from  local  Better  Business  Bu¬ 
reaus  and  two  from  consumers. 

Charter  Co.  ends 
publishing  portfolio 

Charter  Company,  an  oil  and  insurance 
conglomerate  based  in  Jacksonville,  Fla., 
which  began  to  build  a  publishing  empire 
with  the  Family  Weekly  magazine  several 
years  ago,  will  wind  up  that  venture  with 
the  sale  of  the  Ladies  Home  Journal  to 
Family  Media,  Inc. 

A  trade  paper  for  discount  merchandis¬ 
ers  and  an  interest  in  a  magazine  sub¬ 
scription  business  also  are  being  diveste^l 
in  transactions  that  will  put  $22.5  million 
in  the  Charter  treasury. 

Ladies  Home  Journal,  a  women's 
magazine  published  in  New  York,  will  be 
100  years  old  in  1983.  It  was  for  many 
years  a  profitable  publication  for  Curtis 
Publishing  Company  of  Philadelphia. 

After  Charter  sold  Family  Weekly  to  a 
group  of  newspaper  publishers  it  ac¬ 
quired  the  Philadelphia  Bulletin.  CBS, 
Inc.  now  owns  Family  Weekly  and  the 
Bulletin  is  defunct. 
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Hispanic  pubiisher  sails 
tailored  ad  ideas 


By  Dan  Lionel 

“Macy's  executives  were  surprised  to 
learn  that  readers  of  our  paper,  FA  Diario- 
Im  Prensa  spent  $60  million  in  their  store 
last  year,”  Manuel  A.  Bustelo,  publisher 
of  the  Gannett-owned,  New  York -based, 
Spanish  language  daily  newspaper  told 
F.&P. 

Bustelo,  installed  as  publisher  last  Sep¬ 
tember,  noted  that  August  marks  the  first 
anniversary  of  Gannett’s  takeover  of  El 
Diario  from  Roy  Chalk,  who  founded  the 
paper  18  years  ago. 

“I  like  making  calls  on  advertisers,”  the 
publisher  said,  ”and  Ido  it  as  often  as  I  can 
get  away  from  the  office.  1  want  the  adver¬ 
tisers  to  better  understand  what  motivates 
Spanish  speaking  people.  Our  readers  are 
loyal  to  our  paper  not  just  because  it’s 
printed  in  Spanish  and  advertisers  must  do 
more  than  simply  translate  an  ad  scheduled 
for  American  newspapers  into  Spanish 
they  should  appeal  to  Spanish  pride.” 

By  way  of  example  he  showed  a  fashion 
ad.  “Imagine  this  ad  in  a  Spanish  language 
publication  with  a  background  say  of  Co¬ 
ney  Island,  or  the  Empire  State  Building. 
Now  visualize  it  with  a  Spanish  back¬ 
ground  such  as  the  Plaza  dc  Toros  in  Ma¬ 
drid  or  Luquillo  Beach  in  Puerto  Rico. 
Which  do  you  think  would  make  more  im¬ 
pact  on  our  audience?"  He  said  Alex¬ 
ander’s,  a  major  advertiser,  was  impressed 
with  his  suggestion. 

August  I  will  not  only  mark  the  anniver¬ 
sary  of  Gannett’s  ownership  of  the  paper 
but  it  is  the  day  El  Diario  will  move  into 
new  quarters  in  lower  Manhattan.  Bustelo 
has  not  only  engineered  the  change  of  lo¬ 
cale  but  has  made  important  changes  in  the 
paper  itself. 

On  July  1  El  Diario  went  from  a  5  col¬ 
umn  to  6  column  format.  The  paper  will 
sport  a  new  logo  with  dramatic  changes  in 
photo  layouts.  Each  page  will  carry  a  logo 
indicating  its  content  Up  Front,  Entertain¬ 
ment,  Sports,  etc.  A  complete  weekly  list¬ 
ing  of  Spanish  television  programs  has 
been  added  to  the  Sunday  edition. 

In  addition.  Bustelo  who  came  to  the 
paper  with  a  strong  background  in  Puerto 
Rican  and  Spanish  people’s  affairs,  has  in¬ 
stituted  an  editorial  focus  on  social  and 
legislative  matters  in  this  country  that  con¬ 
cern  his  readers.  “Too  many  Spanish  lan¬ 
guage  publications  in  this  country,”  he 
said,  “write  about  affairs  in  Latin  Amer¬ 
ica,  Mexico,  etc.,  but  our  type  of  readers 
are  more  concerned  with  the  impact  of 
government  here  on  them.” 

Unlike  other  ethnic  publications,  which 
have  seen  their  circulations  dwindle  as 
their  constituencies  switched  to  English 
from  their  native  tongues.  Bustelo  secs  the 
circulation  of  El  Diario  growing  from  its 
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current  5.S.000  daily  and  60,000  Sunday. 

"With  our  proximity  to  Mexico,  Puerto 
Rico  and  other  Caribbean  countries  there’s 
a  constant  interchange  that  keeps  the  lan¬ 
guage  stable.  Also  many  of  our  schools 
now  have  bilingual  programs  as  permanent 
fixtures.” 

El  Diario,  soon  after  the  turn  of  the  new 
year,  will  start  editions  in  a  number  of  key 
cities.  “There  are  20  million  Spanish 
speaking  people  in  this  country  with  $60 
billion  in  purchasing  power.  They’re  con¬ 
centrated  in  such  key  markets  as  Chicago, 
Los  Angeles,  and  Washington.  The  new 
editions  will  probably  be  aimed  at  these 
cities  as  well  as  Puerto  Rico  where  I  out  of 
3  families  have  lived  in  the  U.S.  and  most 
have  relatives  here  so  they’re  interested  in 
what’s  going  on,”  Bustelo  said. 

Advertisers  are  reacting  favorably  to  the 
changes  being  made  at  the  paper.  They 
have  also,  like  Macy’s,  been  impressed 
with  the  Scarborough  report  showing 
316,700  daily  readers  with  .^.*>.3%  in  the 
key  18-49  age  group.  For  the  first  6 
months,  countering  a  national  trend  classi¬ 
fied  advertising  is  showing  gains  over 
1981 .  Albert  D.  Paglia,  classified  advertis¬ 
ing  director  said  a  professional  directory  he 
started  has  proven  immensely  successful. 
Also,  for  the  last  6  months,  retail  has  been 
showing  gains  of  about  50.000  lines  per 
month. 


Free  color  ads 
brighten  weeklies 

There  is  nothing  wrong  with  a  little  old 
fashioned  “flag  waving.”  This  reasoning 
led  Ron  Miller,  publisher  of  the  Mid  Coun¬ 
ty  (Tex.)  Chronicle  and  the  Hardin  County 
(Tex.)  News  to  offer  free  color  to  adver¬ 
tisers. 

The  result  was  colorful  indeed.  Over  21 
advertisers  participated  in  the  promotion 
on  June  30.  The  papers  were  filled  with  red 
and  blue  ads  highlighting  July  4,  Indepen¬ 
dence  Day. 

This  was  a  good  opportunity  to  show 
advertisers  how  to  use  color  effectively. 
Most  of  these  advertisers  had  never  used 
color  before. 

Mid  County  Publications  publishes  four 
weekly  newspapers  surrounding  Beau¬ 
mont,  Texas,  and  is  a  division  of  Jefferson- 
Pilot  publications. 


Y&R  acquires 
Orlando  agency 

Young  &  Rubicam  USA  plans  to  estab¬ 
lish  its  second  office  in  Florida  by  acquir¬ 
ing  Ellis,  Singer  &  Webb  of  Orlando,  ac¬ 
cording  to  Alexander  Kroll,  president  of 
Y&R  USA. 

Young  &  Rubicam  has  owned  Young  & 
Rubicam/Zemp  in  St.  Petersburg,  Florida, 
since  1974.  Ellis,  Singer  &  Webb,  a  fully 
staffed  office,  will  be  renamed  Young  & 
Rubicam/Zemp. 

John  Macleod,  president/chief  execu¬ 
tive  officer  of  Young  &  Rubicam/Zemp, 
will  assume  management  responsibilities 
for  the  newly  combined  offices,  while  El¬ 
lis.  Singer  &  Webb  Orlando’s  president, 
John  Webb,  becomes  senior  vicepresident, 
it  was  announced  by  Mr.  Kroll. 

Ski  promotion 

The  Mt.  Mansfield  Company,  Stowe, 
Vt.,  has  named  Trout  &  Ries  Advertising. 
Inc.,  New  York,  as  its  advertising  agency 
for  the  promotion  of  its  skiing  facilities  at 
Stowe.  According  to  Scott  Van  Pelt. 
Stowe’s  marketing  director,  the  new  cam¬ 
paign  will,  break  in  September.  The  pre¬ 
vious  agency  was  Needham  &  Grohmann. 
New  York. 

Name  changed 

Ogilvy  &  Mather  has  renamed  its  re¬ 
cruitment  agency.  The  agency  is  no  lon¬ 
ger  known  as  North  American  Adverti¬ 
sing;  Creative  Classified  Inc.;  North 
American  Personnel  System  Inc.  or 
North  American  Creative  Recruitment 
Advertising  Corp.  The  present  name  of 
this  company  is  Ogilvy  &  Mather  Recruit¬ 
ment  Advertising  Inc.,  5900  Wilshire 
Blvd..  Suite  2780,  Los  Angeles,  advises 
Delphin  L.  Munoz,  accounting  manager. 
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An  interview  with  a 
winning  promotion  manager 


By  Terilyn  McGovern-Mazza 

E.  Russell  Donnelly,  promotion  man¬ 
ager  with  the  Worcester  TelegramiGazette, 
is  consistently  successful  in  promotion 
contests. 

For  the  last  two  years  his  papers  were  the 
big  winners  in  the  Editor  &  Publishhr/ 
International  Newspaper. 

How  long  have  you  been  in  promotion  at 
the  Worcester  TelegramiGazette? 

I  started  with  the  paper  in  1965  as  a 
reporter,  then  held  a  variety  of  news  man¬ 
agement  jobs  until  4  years  ago  when  I  took 
over  promotion. 

How  big  a  staff  do  you  have? 

Our  staff  consists  of  8  people  including 
myself.  Over  the  last  3-4  years  we  have 
centralized  all  marketing  service  func¬ 
tions.  Before  that  it  was  a  dispersed  system 
with  circulation  doing  its  own  promotion, 
advertising  doing  its  own  market  research, 
etc.  Now  it’s  all  done  in  one  department. 
We  handle  all  promotion  for  the  paper  and 
NIE,  pr,  etc. 

What  differentiates  your  paper’s  promo¬ 
tion  from  others?  Why  do  you  consistently 
win? 

I  think  we  have  a  strong  creative  team 
in-house.  And  a  strong  advertising  agency. 
Our  relationship  with  the  agency  started 
two  years  ago.  In-house  we  do  all  collater¬ 
al  material:  direct  mail,  rack  cards,  market 
research  and  most  in-paper  print.  We  work 
cooperatively  with  the  agency  with  our 
trade  press  ads,  some  in-paper  and  all 
broadcast.  This  year  we  won  (Editor  & 
Publisher  Promotion  Awards  Competition) 
a  First  Prize  (Circulation/Editorial)  for  a 
campaign  of  2  color  ads  that  the  agency  did 
and  a  Certificate  of  Merit  in  the  same  cate¬ 
gory  for  a  campaign  that  was  done  in- 
house.  Almost  all  in-paper  print  tied  di¬ 
rectly  with  broadcast  is  done  with  the 
agency  but  there  are  no  strict  rules.  It’s  a 
typical  agency/client  relationship  when 
dealing  with  a  client  that  is  in  the  media 
business  itself. 

What  sort  of  budget  are  you  working 
with? 

Our  budget  is  2%  of  our  gross  revenues. 
After  talking  to  many  people  at  API 
(American  Press  Institute)  I’ve  learned  that 
very  few  papers  have  broken  out  budgets 
such  as  ours  and  few  papers  set  little  more 
than  1%. 

Are  you  going  to  tell  me  what  2%  of  your 
gross  revenues  work  out  to? 

(Laughter.) 

Your  department  wins  prizes,  hut  do 
they  honestly  work?  Do  they  matter? 

Yes,  I  think  we’ve  had  good  success 
since  we  geared  up.  We  haven’t  done 
much  advertising  and  promotion  and  de¬ 
cided  we  needed  to  get  into  it  in  a  strong 
way  for  circulation,  sales  and  advertising. 
Since  we’ve  started  we’ve  had  circulation 
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gains  in  our  daily  and  Sunday  papers  for 
the  past  three  years.  Advertising  sales¬ 
people  have  received  positive  feedback 
and  have  found  the  materials  to  be  effec¬ 
tive.  A  marketing  kit  which  two  years  ago 
won  a  First  Prize  (E&P  contest),  was  taken 
around  to  Sears  headquarters  and  they 
found  it  to  be  the  most  complete  and  easy 
to  use  data  book  they’ve  seen.  But  it’s  hard 
to  measure  directly.  There  is  no  exact  sci¬ 
ence  to  prove  measurable  sales.  One  exam¬ 
ple  that  shows  an  effect  is  a  direct  mail 
piece  designed  in-house  and  targeted  geo¬ 
graphically.  We’ve  refined  the  piece,  and 
added  art  and  copy,  and  the  response  rate 
has  doubled.  Here  you  can  measure  cre¬ 
ative  refinement.  You  can  see  things 
change  when  you  change  a  headline. 

How  is  a  promotion  horn? 

If  it’s  a  campaign  we  start  with  research. 
We  figure  out  what  we  want  to  accom¬ 
plish.  We  have  proprietary  research  done. 
Our  first  campaign  was  to  sec  where 
household  penetration  was.  One  platform 
was  to  reinforce  dominant  market  share 
and  secondarily  to  convert  the  occasional 
reader  to  a  seven-day  reader.  We  wanted  to 
communicate  to  outside  metro  readers  that 
Worcester  is  a  hub  in  New  England  to  de¬ 
velop  a  market-wide  identity.  To  have  peo¬ 
ple  outside  become  more  Worcester-ori¬ 
ented.  You  have  to  know  your  market.  If  a 
news  product  isn’t  speaking  to  the  needs  of 
a  reader  there’s  nothing  you  can  do  to  pro¬ 
mote  it.  Advertising  can’t  change  peoples’ 
minds,  but  it  can  heighten  perception. 
Right  now  we  have  many  zoned  editions:  4 
in  the  morning,  5  in  the  afternoon  and  3  on 
Sunday.  We  have  positioned  our  papers  as 
metropolitan  with  strong  local  flavor. 
Right  now  we  have  1 7  local  news  bureaus 


outside  of  the  city,  with  a  staff  of  over  200 
newspeople.  This  is  for  a  newspaper  with  a 
146,000  combined  daily  dirculation  of 
117,000  on  Sunday.  Their  creatives  are 
harder  to  define.  There  is  much  to  give  and 
take.  I  sit  down  with  an  artist  and  copy¬ 
writer  and  bounce  around  ideas.  Then  they 
come  up  with  2  or  3  rough  concepts.  We 
discuss  it  again  and  then  proceed.  On  a 
larger  scale  we  basically  do  the  same  thing. 
We  sit  down  with  the  agency,  i.e.,  copy¬ 
writer,  artist,  define  our  objectives  and 
work  out  an  overall  concept.  We  tend  to 
work  from  print  to  radio,  tv,  and  outdoor. 
Then  the  marketing  committee  meets.  This 
consists  of  the  promotion  manager  as 
chairman,  the  two  managing  editors,  the 
editorial  page  editor,  the  ad  director  and 
the  circulation  manager.  Sometimes  the 
general  manager  or  the  publisher  will  show 
up.  After  this  committee  has  made  its  plan 
we  go  to  the  G.M.  and  publisher.  A  prob¬ 
lem  with  promotion  in  general  is  that  it 
flounders  when  too  many  people  are  in  the 
approval  process.  Agencies  find  it  most 
difficult  when  a  client  has  an  excessively 
layered  structure.  The  fewer  jjeople  with 
veto  power  the  better  off  and  generally  suc¬ 
cessful  the  promotion.  That’s  not  to  say  1 
or  2  people  should  make  all  the  decisions 
and  then  run  away  with  the  advertising 
bucks.  When  a  line  is  more  direct  it  goes  at 
a  smoother  pace.  Once  the  overall  frame¬ 
work  of  the  campaign  is  created  and  ap¬ 
proved  we  don’t  discuss  every  aspect  with 
everyone. 

How  did  this  committee  get  started? 

Five  years  ago  we  wanted  a  strong  pro¬ 
motion  effort.  The  logical  way  was  to  form 
a  committee  of  principal  operating  offi¬ 
cers.  Before  we  started  allocating  a  lot  of 
resources  we  had  the  agency  of  Yankelo- 
vich,  Skelly  and  White  do  a  proprietary 
study.  Then  we  used  research  to  determine 
where  our  best  prospects  were.  The  study 
provided  an  evolution  of  new  initiates 
which  required  stepped  up  promotion  and 
market  support. 

Does  your  proximity  to  Boston  have  an 
influence  on  the  style  of  your  promotion? 

A  great  deal  of  highly  creative  work  is 
being  done  in  the  Boston  market  and  as 
part  of  the  ADI  it  has  an  effect  upon  us. 
The  Boston  agency  scene  has  undergone  a 
revolution  in  the  last  10  years.  There  is 
lively  advertising  which  sparks  everyone's 
creativity. 

/s  there  anything  you’ve  been  dying  to 
say  in  print  all  these  years? 

Just  that  promotion  is  a  lot  of  fun,  it's 
exciting  and  a  good  time.  Unquestionably 
it’s  a  team  effort. 

Dartmouth  contact 

John  C.  Heston  Jr.,  currently  senior 
vicepresident  of  Ogilvy  &  Mather  in  New 
York  where  he  supervises  the  American 
Express  account,  was  named  director  of 
communications  at  Dartmouth  College, 
Hanover,  N.H.  He  assumes  the  new  job 
in  mid- August. 
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Cable  CO.  sells  classified 
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By  Dan  Lionel 

“Break  the  Newspaper  Classified 
Habit”  read  the  3Vi"  by  3  column  ad  in 
the  New  York  Times  last  week. 

The  ad,  run  by  the  Manhattan  Cable 
Company  with  150,000  subscribers  in  the 
Big  Apple,  showed  a  closeup  of  a  tv 
screen  that  featured  a  help  wanted  ad 
calling  for  an  “Ass’t  Director  of  Planning 
at  $30,000”  signed  by  an  employment 
agency. 

According  to  Pamela  Ross,  Manhattan 
Cable’s  supervisor  of  advertising  sales, 
that  ad  is  just  the  tip  of  the  iceberg  in  the 
company’s  promotion  plan  for  classified. 
A  regular  schedule  of  ads  will  be  appear¬ 
ing  in  the  Village  Voice,  Rupert  Mur¬ 
doch’s  150,000  circulation  weekly,  a  real 
estate  trade  publication.  Habitat,  and  the 
New  York  Times,  she  told  E&P. 

In  addition,  subscribers  to  Manhattan 
Cable  received  a  colorful  bill  enclosure 
last  month  which  told  them  that  for  $22 
they  would  be  guaranteed  an  aggregate 
of  600  appearances  on  6  different  cable 
channels  within  a  7  day  period.  Instant 
copy  changes  or  cancellations  could  be 
made.  “When  we  receive  a  cancella¬ 
tion,”  Ross  said,  “we  flash  on  the 
screen,  ‘House  Sold,’  which  makes  a 
very  effective  testimonial.” 

Under  Ross’s  supervision  are  three 
telephone  solicitors  who  probe  the  Man¬ 
hattan  newspaper  classified  columns  for 
prospective  advertisers.  “They  are  also 
making  outside  sales  calls  to  advertisers 
and  agencies  and  are  getting  a  very  good 
reception,”  she  said.  While  the  sub¬ 
scriber  mailing  has  produced  considera¬ 
ble  private  party  ads  the  solicitors  are 
concentrating  their  efforts  on  commer¬ 
cial  ads,  where  contract  rates  bring  the 
weekly  cost  down  from  $22  for  one  week 
to  $16  on  a  52  week  basis.  “Thus  far,” 
Ross  said,  “we  have  been  most  success¬ 
ful  with  our  real  estate  ads,  both  in  get¬ 
ting  them  and  in  achieving  results.” 

A  single  computer  operator  handles 
placement  of  the  ads  on  the  system.  Ad¬ 
vertisers  are  offered  8  lines  of  32  charac¬ 
ters.  Double  size  type  requires  two  lines. 
The  ads  appear  against  a  background  in 
color.  In  the  brochure  that  subscribers 
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received  the  format  is  described  as  “ .  .  . 
like  newspaper  classifieds,  each  cable 
classified  appears  as  a  display  of  type 
that  is  grouped  by  category.  But  unlike 
newspaper  classifieds,  each  cable  ad 
stands  out,  in  color,  like  a  tv  commercial 
on  your  screen.” 

Each  ad  remains  on  the  screen  for  18 
seconds  and  a  series  of  ads  are  preceded 
by  a  brief  chart  indicating  which  clas¬ 
sified  categories  are  to  be  shown.  Real 
estate  and  career  opportunities  are 
scheduled  daily  on  one  channel  from 
1 1:30  to  noon,  on  a  second  channel  from 
10  p.m.  to  9  a.m.  and  on  a  third  channel 
from  l;30  a.m.  to  1:30  p.m.  Sales  and 
services  appear  on  a  comparable 
schedule  on  three  different  channels. 
When  other  program  material  is  not 
available,  additional  runs  of  the  clas¬ 
sified  ads  are  used  as  fillers. 

While  Manhattan  Cable  has  been  run¬ 
ning  classified  since  November  1981,  the 
present  formal  program  was  started  in 
April  of  this  year.  “We  are  currently 
running  about  150  different  ads  per 
week,”  the  sales  supervisor  said,  “and 
we  can  judge  the  response  by  the  com¬ 
mercial  advertisers  who  are  repeating 
their  ads.  That  is  happening  mainly  in 
real  estate  which  includes,  apartments, 
lofts,  condos,  summer  rentals,  etc.” 

Manhattan  Cable  which  owns  Manhat¬ 
tan  Cable  Classified  is  considered  the 
largest  single  urban  cable  tv  company  in 
the  country.  It  provides  potential  adver¬ 
tisers  with  impressive  audience  creden¬ 
tials.  Pamela  Ross  notes  that  the  upscale 
demographics  reflect  the  fact  that  sub¬ 
scribers  who  pay  up  to  $30  per  month  for 
the  service  obviously  have  better  than 
average  discretionary  spending  power. 

When  asked  whether  efforts  like  Man¬ 
hattan  Cable’s  could,  as  the  promotion 
suggests,  really  “break  the  newspaper 
classified  habit,”  Ross  smiled  and  said, 
“What  a  question?”.  She  did  note,  as  is 
generally  known,  that  a  growing  list  of 
newspapers  are  already  selling  cable 
classified  in  combination  with  newspaper 
classified.  “But  who  knows  what  will 
happen  when  two-way  cable  becomes 
generally  available?”  she  added. 


Paddington  to  run 
Catto’s  Scotch  ads 

The  Paddington  Corporation,  dis¬ 
tributors  of  Catto’s  Scotch,  new  ad  cam¬ 
paign  is  targeted  to  discerning  Scotch 
drinkers. 

The  centerpiece  of  the  effort  will  be 
full-page,  four-color  print  ads  in  Sunday 
supplements  in  key  markets  which  now 
generate  70.  of  the  brand’s  sales. 

According  to  Russ  Goyette,  brand  di¬ 
rector  for  Catto’s,  “Catto’s  is  a  premium 
quality  Scotch  which  enjoys  a  very 
favorable  international  reputation,  and 
we  want  to  achieve  the  same  results  here 
in  the  U.S.  Our  new  campaign,”  he  went 
on,  “  confronts  that  issue  in  an  effective 
and  palatable  way.  We  also  know, 
through  research  studies,  that  the  unique 
taste  of  Catto’s  has  a  definitive  appeal  to 
a  broad  spectrum  of  Scotch  drinkers.” 

The  brand  will  receive  compelling 
consumer  advertising,  supported  by  ef¬ 
fective  sales  promotion  programs.  “We 
are  enthusiastic  about  this  campaign,  and 
we’ll  be  following  its  progress  very  care¬ 
fully,”  concluded  Goyette. 

The  Sunday  supplement  ads  will  be 
complemented  by  a  schedule  of  black 
and  white  consumer-oriented  newspaper 
ads,  and  full-page  black  and  white  ads 
will  announce  the  Catto’s  campaign  to 
the  trade. 


TWO  HEADS — In  the  case  of  the  news¬ 
paper  ad  business,  leadership  of  the  two 
top  trade  groups  is  provided  by  ad  execu¬ 
tives  from  the  Milwaukee  Journal  and  Sen¬ 
tinel.  They  are  Joe  Flanagan,  left,  senior 
director  of  marketing,  who  is  president  of 
International  Newspaper  Advertising  and 
Marketing  Executives  and  Beverly  Klein, 
classified  ad  manager,  president  of  Associ¬ 
ation  Newspaper  Classified  Advertising 
Managers. 
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Amoco  is  using  invisible  light 
to  find  the  source  materials  for  oil. 

With  the  aid  of  light  rays  that  lie 
beyond  the  visible  range,  Amoco  oil 
exploration  scientists  are  locating  new 
hydrocarbon  reserves.  This  technique 
begins  with  the  identification  of  source 
materials. 

Under  ultra-violet  rays,  source  mate¬ 
rials  for  oil  fluoresce,  and  become 
visible  to  the  naked  eye.  Image  analysis 


of  this  fluorescence  reveals  further 
details  of  the  distribution  of  hydro¬ 
carbons  in  the  reservoir.  This  technique 
has  helped  Amoco  find  oil  in  rock 
samples  in  Colorado. 

It's  just  one  of  the  technologies  Amoco 
uses  to  find  the  energy  America 
needs  today,  and  to  keep  growing  in 
the  year  2000 . . .  and  beyond. 


You  exF>ect  more  from  a  leader. 


26  papers 
win  free 
vacations 

The  announcement  of  the  "Circulation 
Bonanza”  winners  in  Family  Weekly's  an¬ 
nual  contest  took  place  on  June  21  at  the 
magazine's  luncheon  during  the  ICMA 
convention  at  the  Hilton  Hotel  in  New 
York  City.  N  Y. 

Open  to  newspapers  across  the  country 
that  carry  Family  Weekly,  twenty-six  win¬ 
ning  papers  were  chosen  in  circulation  and 
promotion  categories,  each  the  recipient  of 
vacations  on  a  Caribbean  cruise  for  two 
persons  per  paper. 

Sacramento  Union  was  the  winner  for 
the  largest  percentage  gain  for  newspapers 
over  100.000  circulation. 

Other  winners  were:  the  Camden  (N.J.) 
Courier-Post  for  largest  numerical  gain  in 
circulation  of  all  Family  Weekly  newspa¬ 
pers  and  the  Downey  (Calif.)  Southeast 
News  for  the  largest  percentage  gain. 

Winners  with  the  largest  percentage  gain 
in  circulation  by  geographical  areas  were: 
the  Lebanon  (Pa.)  News:  San  Luis  Obispo 
(Calif.)  Telegram-Tribune;  Columbus 
(Miss.)  Commercial  Dispatch.  Winners 
with  the  largest  numerical  gain  in  circula¬ 
tion  by  geographical  areas  were:  the  As- 
bury  Park  (N.J. )  Press:  Santa  Ana  (Calif. ) 
Register;  Lakeland  (Fla.)  Ledger. 

Winners  with  the  largest  percentage  gain 
(Continued  on  page  37) 


FREE  TRIPS — Representing  the  winning  newspapers  in  Family  Weekly's  annual  Circula¬ 
tion  Bonanza  contest  are  (top  row  left  to  right): 

Jim  Bahler,  Lee  Ellis  of  Family  Weekly;  David  Bishop,  Stamford  (Conn.)  Advocate; 
Bob  Marriott,  Family  V/eekly;  Richard  Haas,  Asbury  Park  (N.J.)  Press;  Bob  Christian, 
Family  Weekly;  Charles  Doucet,  State  College  (Pa.)  Centre  Daily  Times;  Charles  Fry, 
Greensburg  (Pa.)  Tribune-Review;  Norman  Chandler,  Greenwich  (Conn.)  Time;  Pat 
Linskey,  Joe  Wise,  Jon  Thompson  of  Family  Weekly. 

(Bottom  row  L-R):  Gerald  Kane,  Camden  (N.J.)  Courier-Post;  Bob  MeVay,  Odessa 
(Tex.)  American,  (accepting  for  Santa  Ana  (Calif.)  Register);  Steve  Taylor,  Wilming¬ 
ton  (N.C.)  Star-News  (accepting  for  Lakeland  (Fla.)  Ledger,  Leesburg  (Fla.)  Commer¬ 
cial,  Ocala  (Fla.)  Star-Banner,  Gainesville  (Fla.)  Sun);  Don  Sage,  Wilmington  (Del.) 
News-Journal;  Jim  Kavanaugh,  Muskegon  (Mich.)  Chronicle  (accepting  for  Ann  Arbor 
(Mich.)  News);  Frank  Demarco,  Sacramento  (Calif.)  Union;  and  Mort  Frank  of  Family 
Weekly. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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THE  ilQjOOO  1982 
EUGENE  C  PULUAM 
FELLOWSHIP 

The  Sigma  Delta  Chi  Foundation  is  pleased  to 
announce  thisyeiu’s  I\illiam  Fellowship,  which 
honors  the  most  outstanding  editorial  writer  in  the 
United  States  or  its  territories. 

Tlie  $10,000  awml  will  be  used  by  the  recipient 
to  broaden  his  or  her  journalistic  hori/x)ns  b\’  means 
of  trav^el,  research  or  both. 

To  qualih^  tor  the  Fellowship,  applicants  must 
have  at  least  fi\^e  years  of  full  time  editorial  writing 
experience. 

Each  applicant  must  submit:  1 )  A  personal 
biography;  2 )  A  summary'  of  profession;il  experience; 

3 )  10  samples  of  editorials  or  editori;il  series;  4 )  'Vi)ur 
plans  for  using  the  aw'ard;  5)  A  letter  of  endorsement 
from  \x)ur  employer. 

Send  your  application  to:  lAilliam  Fellowship, 

Sigma  Delta  Chi  Foundation,  840  N.  Like  Shore  Driv  e, 

Suite  801,  Chicago,  IL  606ll.  Deadline  tor  entries  is 
August  1,1982. 

Tine  Fellowship  honors  the  memory'  of  Eugene  C. 
l\illi;uu  ( 1889-1975 ),  wlno  w'as  publisher  of  Tine  Aiizona 
Republic, Tine  Phoenix  Ga7.ette,Tlne  Indianainolis  Star, 

Tine  Indianapolis  News, Tine  Muncie  Star,  Tine  Muncie 
Press  and  the  Vincennes  Sun-Connnnercial.  He  w'as 
;ilso  a  tbunder  of  Signna  Delta  Chi  in  1909. 

Tine  award  is  nnade  possible  through  a  grant  fronn 
Mrs.  Eugene  C.  ITilliann. 


SIGMA  I®LTA  CHI  FOUNnAnON 


Bradley 


Ned  J.  Bradley  of  Columbus  was 
elected  president  of  the  Hoosier  State 
Press  Association  by  the  board  of 
directors  meeting  in  Indianapolis.  Brad¬ 
ley,  general  manager  of  Home  News  En¬ 
terprises,  succeeds  Dennis  L.  Huber, 
publisher  of  the  Corydon  Democrat. 

Bradley  joined  Home  News  Enter¬ 
prises  in  1961  as  controller  of  the 
Columbus  Republic. 

♦  *  ♦ 

Harold  F.  Woldt  Jr.,  circulation 
director  of  the  Fort  Lauderdale  News  and 
Sun  Sentinel,  has  been  named  a 
vicepresident  of  the  News  and  Sun- 
Sentinel  Company.  He  joined  the  com¬ 
pany  in  1981  from  the  Chicuf’o  Tribune, 
where  he  had  been  circulation  manager 
since  1979. 

*  *  * 

Frederica  Wesch  Ricks  was 
promoted  to  creative  services  manager 
for  the  Virginian-Pilot  and  the  Ledger- 
Star,  Norfolk. 

She  has  served  on  the  creative  staff  for 
both  the  Norfolk  office  and  the  Port¬ 
smouth  office  of  the  newspapers  for  five 
years,  and  also  worked  in  the  creative 
departments  of  Leggett  Department 
Stores  and  Richmond  ( Va.)  Newspapers. 
♦  *  * 

Sheri  Matheson,  formerly  with  The 
Village  Voice.  Sheffield.  Pa.,  and  The 
Valley  Echo.  Youngsville.  Pa.,  is  now 
managing  editor  of  the  Farmington  Val¬ 
ley  Herald.  Simsbury,  Conn. 


John  Kemp,  employee  relations 
director  of  the  Des  Moines  Register  and 
Tribune,  also  has  been  named  human  re¬ 
sources  director  of  the  parent  Des  Moines 
Register  and  Tribune  Company.  He  will 
have  responsibility  for  the  personnel  pro¬ 
grams  of  all  of  the  company’s  broadcast¬ 
ing  and  newspaper  divisions  and 
continues  as  employee  relations  director 
of  the  Des  Moines  newspapers. 

♦  *  * 

Frank  F.  Barr  was  named  labor  rela¬ 
tions  director  of  Dow  Jones  &  Co.  He  will 
continue  also  to  perform  duties  in  the 
legal  and  governmental  affairs  area.  Barr 
joined  the  Dow  Jones  legal  department  in 
1978. 

♦  ♦  * 

Ted  Biedron  was  appointed  advertis¬ 
ing  director  for  Lerner  Newspapers  in 
Chicago.  With  Lerner  for  six  years,  Bied¬ 
ron  earlier  was  with  the  Chicago  Sun- 
Times  and  Pioneer  Press,  in  Wilmette,  III. 

4:  :4c  3(c 

John  H.  Ewing  was  named  corporate 
circulation  director  of  Times  Graphics, 
Inc.,  Vineland,  N.J.  He  has  been  circula¬ 
tion  manager  at  Times  Graphics’  Millville 
Daily  since  1976. 

*  ♦  * 

Ron  Sichler  joined  the  marketing  de¬ 
partment  of  the  New  York  Daily  News  as 
presentation  services  manager.  He  was 
classified  outside  sales  manager  in  the 
advertising  department.  Sichler  has  been 
with  the  News  in  advertising  sales  capaci¬ 
ties  since  1969. 


QUOTE 


UNQUOTE 


DOUGLAS  W.  FLAHERTY! Editor 


COURIER  &  SUNDAY  MAIL  (Brisbane,  Australia) 


it  Instantly  successful,  easy 
to  operate  and' undeniably 
advantageous  for  circulation.  99 

‘Their  1st  12  week  presentation  currently  extended  to  36  weeks. 


The  newspaper  industry's  #1  in-paper  circulation  promotion  •  worldwide 
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NEWSPEOPLE 


Appointments  at  Reuters  North  Amer¬ 
ica  include; 

Michael  Conlon,  to  general  news 
reporter  for  the  midwest,  based  in  the 
Chicago  bureau.  Conlon  was  with  United 
Press  International  in  Washington. 

Paul  Majendie,  to  general  news 
correspondent  for  Canada,  based  in  Otta¬ 
wa.  His  previous  assignment  was  London 
and  before  that.  Hong  Kong  and  Paris. 

Andrew  Tarnowski,  to  the  general 
news  desk  in  New  York.  He  had  been 
with  the  Toronto  Star  and  also  worked 
previously  for  Reuters  as  a  correspon¬ 
dent. 

Dean  Locken,  to  editor-in-charge, 
general  news.  New  York.  Locken,  with 
Reuters  since  1977,  previously  was  with 
the  Associated  Press  and  the  Spokane 
Daily  Chronicle. 

*  *  * 

Thomas  Curley,  director  of  research 
for  Gannett  Co.,  Inc.,  and  a  former  editor 
at  the  Rochester  (N.Y.)  Times-Union, 
was  named  editor  of  the  Norwich  (Conn.) 
Bulletin.  He  succeeds  James  Docker, 
who  resigned. 

Curley  was  named  director  of 
information  for  Gannett  in  1976  and  then 
director  of  research  in  1980. 

*  ♦  * 

Six  editors  at  the  New  York  T/me.vhave 
new  assignments  as  follows: 

William  H.  Honan  was  named  cultu¬ 
ral  news  editor,  and  Marvin  Siegel  was 
appointed  his  deputy. 

Robert  .1.  Berkvist  was  appointed 
editor  of  the  Arts  and  Leisure  section, 
and  Eva  Hoffman,  his  deputy. 

Annette  Grant,  was  appointed  edi¬ 
tor  of  Weekend. 

Donna  S.K.  Laurie,  was  named  edi¬ 
tor  of  the  national  edition. 

In  his  new  post,  Honan  succeeds 
Seymour  Peck,  who  has  become  an  edi¬ 
tor  of  The  Times  Book  Review.  Honan 
has  edited  The  Times  Magazine  and 
travel  and  arts  and  leisure  sections. 
Peck’s  deputy,  Gerald  Gold,  joins  The 
Times  Magazine  as  an  editor. 

Siegel,  joined  the  paper  in  1966  and  has 
edited  the  Weekend  section  since  its 
inception  in  1976. 

Berkvist  worked  on  several  sections 
before  becoming  deputy  editor  of  Arts 
and  Leisure  five  years  ago.  Hoffman 
joined  the  Times  last  year,  having  pre¬ 
viously  been  managing  editor  of  Politics 
Today.  Grant,  a  former  articles  and  fic¬ 
tion  editor  for  Seventeen  Magazine, 
joined  the  staff  in  1977  and  has  served  as 
editor  of  the  Living  section  and  as  deputy 
Style  editor. 

Laurie  was  news  editor  of  the  Phi¬ 
ladelphia  Bulletin  before  joining  the 
Times  in  1980.  She  has  worked  on  the 
makeup  desk  and  as  assistant  editor  of  the 
national  edition. 
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IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 


John  Needham  was  appointed  United 
Press  International's  chief  correspondent 
for  North  Asia  with  responsibility  for 
coverage  in  Japan  and  Korea.  He  will  be 
based  in  Tokyo,  where  he  has  served  as 
correspondent  since  1979. 

Needham,  who  took  graduate  studies 
in  Asian  affairs  at  the  University  of 
Michigan  and  has  covered  the  United  Na¬ 
tions,  transferred  to  Asia  in  1976  as  chief 
correspondent  for  South  Asia,  based  in 
New  Delhi. 

*  *  ♦ 

Joseph  D.  Priory  has  been  named 
director  of  labor  relations  for  the  Phi¬ 
ladelphia  Inquirer  and  Daily  News.  He 
will  assist  Joseph  O'Dea,  vicepresident 
for  labor  relations,  in  all  phases  of  Phi¬ 
ladelphia  Newspapers  Inc.  labor  rela¬ 
tions.  Priory  joined  the  newspapers  from 
Dow  Jones  and  Co.,  where  he  was  staff 
attorney  and  corporate  director  of  labor 
relations. 

T.L.  Cross,  chairman  and  chief  execu¬ 
tive  officer  of  Warren  Gorham  & 
Lamont,  Inc.,  joined  the  board  of 
International  Thomson  Holdings  Inc., 
the  principal  U.S.  holding  company  of 
International  Thomson  Organization 
Ltd. 

J.F.  Leisy.  chairman  of  Wadsworth, 
Inc.,  was  appointed  deputy  chairman  of 
International  Thomson  Organization  Inc. 

Joining  the  board  of  International 
Thomson  Organization  Inc.,  are;  R.S. 
Smith,  chairman  and  chief  executive  offi¬ 
cer  of  Callaghan  &  Company;  D.R. 
Warnken,  president  and  chief  executive 
officer  of  Wadsworth,  Inc.  and  J.A.S. 
Gill,  vicepresident,  chief  financial  offi¬ 
cer  and  secretary  of  International  Thom¬ 
son  Holdings  Inc. 

♦  ♦  * 

Robert  C.  Blethen  was  named  pro¬ 
motion  manager  of  the  Seattle  Times,  in  a 
move  from  assistant  managing  editor/ 
administration. 

Stephen  W.  Hawes  was  named  classi¬ 
fied  advertising  manager  effective  August 
1 ,  replacing  Alfred  B.  Cordova,  who  is 
retiring.  Hawes  has  served  most  recently 
as  assistant  advertising  manager — 
classified. 
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DALLAS  TIMES  HERALD  PROMOTIONS — In  a  management  change 
announced  by  Kenneth  Johnson,  editor  and  executive  vicepresident  of  the 
Dallas  Times  Herald,  three  assistant  managing  editors  were  named  managing 
editors. 

Promoted  are  Gaylord  Shaw  to  managing  editor/news;  Kerry  Slagle,  to 
managing  editor/features;  and  Larry  Tarleton,  to  managing  editor/opera¬ 
tions. 

Shaw  joined  the  newspaper  in  February  as  assistant  managing  editor/ 
news.  He  has  worked  for  the  Associated  Press  and  the  Los  Angeles  Times  and 
won  a  Pulitzer  Prize  for  national  reporting  in  1978. 

Slagle,  previously  assistant  managing  editor/features,  was  first  editor  of 
the  newspaper's  magazine.  Westward.  He  has  been  with  the  Chicago  Daily 
News  and  Chicago  Sun-Times  and  senior  editor  of  Inside  Sports  Magazine. 

Tarleton  went  to  the  Times  Herald  as  executive  sports  editor  in  1976, 
having  earlier  been  with  the  Miami  Herald  and  Charlotte  Observer. 


Joe  Frederickson  has  joined  the 
Riverside  (Calif.)  Press-Enterprise  as 
promotions  manager  from  the  Seattle 
Post-lntellif>encer. 

Chuck  Stiles,  Press-Enterprise 
promotion  manager  since  1%3  and  1982 
IN  PA  Silver  Shovel  Award  winner,  be¬ 
comes  community  relations  manager,  a 
new  position. 

*  *  « 

Rick  Douglass,  formerly  account 
executive  at  the  Manchester  (N . H . )  Jour¬ 
nal,  joined  Decker,  Guertin  &  Cheyne, 
Hartford,  Conn.,  advertising  agency. 


Advertising  promotions  at  Knight 
Publishing  Co.,  publisher  of  the  Charlotte 
Observer  and  the  Charlotte  News,  are: 

Bill  McNey,  who  joined  the  company 
in  1979  as  classified  advertising  manager, 
was  named  retail  advertising  manager. 

Pete  Marco,  assistant  retail  advertis¬ 
ing  manager,  was  named  classified 
advertising  manager,  and  Betsy 
McAulay,  co-op  advertising  manager. 
McAulay  has  been  a  classified  sales 
representative  the  past  two  years. 


"OURKBMSItSUKED 
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imjmRS  couHnCPAJOAMynm 


WhtTi  the  Delaware  County  Daily  Times  first  ran 
the  Birthday  Game,  they  received  neariy  12,000 
entries  a  week.  Today,  four  renew'als  and  Vt 
t  onset  utive  weeks  lafer.  it's  still  pulling’  1 2,000 
entrk's  every'  week! 

The  Birthday  Game  alsti  played  a  big  part  in 
easing  the  Tinws'  transition  fnim  an  aftenvKMi 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  40" „  over  last 
year.  Singk'  copy  is  up.  t<x)! 


TTie  Birthday  Game  is  the  easiest-to-run. 
eask'st-to-play  c  irculation  bulkier  ever.  It  you 
haven't  run  it  yet,  try  it.  Yrxill  see  why  more  than 
TS"o  of  Birthday  C^ame  buy cts  retusv. 

Call  today  for  more  details;  (203)  562-1133 
Or  write;  LkxH'l  S.  |acks(xi.  |r  ,  Publisht'r, 

The  lackson  Newspapers,  P.O.  Box  8715, 
New  HavtTi,  (T  0651 1 
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Notes  on  people 


No  classified  ad  rules 

“There  were  no  laws,  no  rules,  when 
we  began  classified  advertising,”  recalls 
Helyn  Miller  Knief,  who  for  59  years  has 
presided  over  the  classified  advertisng 
department  of  the  Waterloo  (Iowa) 
Courier.  In  that  time  her  department  grew 
from  one  to  its  current  staff  of  15  full-time 
employees  and  one  part-time. 

When  Mrs.  Knief  retired  early  this 
month,  she  recalled  getting  the  new  job 
from  general  manager  Jackson  McCoy, 
who  initially  hired  her  to  work  in  the  busi¬ 
ness  office  and  then  decided  the  buy-and- 
sells  ads  needed  a  voice  of  their  own.  Her 
first  application  at  the  Courier  had  been 
to  editor  John  Hartman  for  a  job  writing 
or  selling,  but  he  told  her,  “No  woman 
can  go  out  on  the  sidewalks  of  Waterloo 
to  work.”  So  fresh  out  of  two  years  at  the 
University  of  Dubuque,  Helyn  Miller 
went  to  work  for  Black’s  Department 
Store  and  later  re-applied  to  the  news¬ 
papers. 

When  first  asking  for  a  job  at  the 
Courier,  the  young  and  single  career 
woman  thought  she  might  like  to  be  a 
reporter.  But  of  the  long-time  career  in 
classified  advertising,  she  says,  “In  what 


then 


Helyn  Knief 


other  job  can  you  have  this  kind  of 
variety? 

“In  classified  advertising  you  can  jump 
from  rummage  sales  to  Lincoln  Continen¬ 
tals  to  politics!” 

Mrs.  Knief  laughingly  told  staff  writer 
Bettie  Ferguson  in  a  retirement  inter¬ 
view,  that  in  the  beginning  she  didn’t 
know  much  about  farming  or  some  of  the 
other  things  offered  for  sale  in  classified. 
“Why  I  had  to  learn  how  to  spell  Appa- 
loosa,  as  in  horses,  and  through  the  years. 
I’ve  gone  up  to  motorcycles  parked  on 


TVP 

You  can  call  it  textured  vegetable  protein, 
or  you  can  call  it ‘T’  vegetable  protein, 
or  you  can  call  it  textured  protein, 
or  you  can  call  it  textured  vegetable  *P% 
but  don't  call  it  TVP  without  the  ® .  99 


Just  a  friendly  reminder  that  while  there  are  many 
textured  vegetable  proteins,  there  is  only  one  TVP® 
brand.  Thank  you  for  not  using  our  trademark  as  a 
generic  term  or  an  abbreviation. 


^ADM 

ARCHER  DANIELS  MIDLAND  COMPANY 

World  Hoadquartors  -  Docatur  Illinois 625?5 
Telephono  •  ?  1 7-424-5200  TpIox  ?.S0  1  ?  1 


Using  America's  abundance  to  solve  the  world’s  needs. 


the  street  to  examine  them  and  learn  what 
we  were  writing  about  in  the  ads.” 

The  classified  ad  director  and  her  hus¬ 
band  Arthur  H .  Knief,  whom  she  married 
in  1944,  plan  to  “be  on  the  go”  constant¬ 
ly.  “Why  we  are  now  on  our  second  gen¬ 
eration  of  nieces  and  nephews  and  there 
is  no  end  in  sight  to  the  christenings,  gra¬ 
duations,  weddings,  and  birthdays.” 

Lord  Thomson  honored 

At  a  recent  ceremony  in  St.  Giles’ 
Cathedral,  Edinburgh,  Queen  Elizabeth 
and  the  Duke  of  Edinburgh  installed  Lord 
Thomson  of  Monifieth  as  a  Knight  of  the  j 
Most  Ancient  and  Most  Noble  Order  of 
the  Thistle. 

l,ater.  Lord  and  Lady  Thomson  were 
among  the  guests  of  Her  Majesty  and  * 
Prince  Philip  at  a  luncheon  party  at  the 
Palace  of  Holyroodhouse.  The  Thomson 
Organization  owns  The  Scotsman,  Edin¬ 
burgh.  among  its  roster  of  newspapers  in 
the  United  Kingdom.  Canada,  and  the 
United  States. 

A  month  in  Japan 

Jim  Stewart,  special  projects  editor  for 
the  Atlanta  Constitution,  was  awarded 
the  Southern  Center  for  International 
Studies  1982  Japan  fellowship.  He  will 
study  communications  technology. 

The  fellowship  is  funded  through  a 
grant  from  the  U.S.  Japan  Eriendship 
Commission  and  sends  outstanding  jour¬ 
nalists  and  scholars  to  Japan  for  a  month¬ 
long  seminar  organized  by  the  Southern 
Center. 


Jim  Stewart 

Stewart,  a  Nieman  Eellow  at  Harvard 
University  for  the  1980-81  academic  year, 
began  working  for  United  Press 
International  while  attending  Auburn 
University.  After  Army  service  in  Viet¬ 
nam,  he  went  to  work  for  the  Montf>om- 
ery  (Ala.)  At/vm/.ver  and  joined  the  Con¬ 
stitution  in  1972. 

From  Journal  to  Sun 

Sports  columnist  Terry  Jones  left  the 
Edmonton  (Alta.)  Journal  after  15  years 
to  join  the  rival  Edmonton  Sun.  His  col¬ 
umns  will  also  be  carried  in  the  Sun’s 
sister  papers  in  Calgary  and  Toronto. 
Jones,  who  said  his  Sun  salary  will  be 
more  than  $50.0(K),  has  had  a  number  of 
books  published. 
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The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  t-shirt  con¬ 
tests  in  a  local  pub.  So  a  local  D.J.  called  him  a  nerd.  The  councilman  sued  for  libel.  But 
the  D.J.  won.  And  ERC  paid  the  contest  fees.  Because  for  just  this  kind  of  unforeseeable 
event,  we  pioneered  libel  insurance  over  50  years  ago.  And  we  keep  innovating  to  meet 
your  changing  legal  needs.  To  find  out  more,  talk  to  your  broker  or  ERC  representative. 
In  Boston,  call  (617)  723-5330.  Employers  Reinsurance  Corporation. 

BEATING  THIS  GUY  IN 
THE  WET  T-SHIBT  CONTEST  WASNT  EASY. 


EQUIPMENT  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


R/G  cable  goes  online  in  Phoenix 
using  Sll  classified  interface 


R/G  Cable,  the  newest  division  of  Ari¬ 
zona  Republic! Phoenix  Gazette,  went 
“online”  and  into  thousands  of  Phoenix, 
Ariz.,  area  homes  Wednesday,  May  12, 
with  the  first  of  three  channels  it  will 
eventually  offer. 

“R/G  Vision  Classified  is  our  first 
channel  of  cable  television  programming 
in  text  form,”  said  Joe  Cole,  general  man¬ 
ager  of  R/G  Cable. 

Cole  said  the  start-up  makes  the  Re¬ 
public/Gazette  one  of  the  largest  and 
among  the  first  newspaper  organizations 
to  enter  the  world  of  electronic  delivery 
of  news  and  advertising  information. 

The  Republic/Gazette  is  one  of  the  first 
major  newspapers  to  interface  its  classi¬ 
fied  typesetting  system  to  its  cable  char¬ 
acter  generator  system.  The  interface  is 
between  System  Integrators  Inc.’s  Tan¬ 
dem-based  System-  55  and  Computer 
Video  Systems’  microcomputer-based 
character  generator  system.  The  Compu- 
vid  system  is  based  on  an  Altos  processor 
with  a  10-megabyte  disk  drive  that  will 
contain  up  to  20,000  screenfuls  of  text. 
The  interface  was  developed  by  Compu- 
vid  for  R/G  Cable. 

As  a  limited  introductory  offer,  R/G 
Cable  will  run  all  “3-4-6”  classifieds  that 
appear  in  the  Republic/Gazette  free  of 
charge.  Classified  3-4-6  ads  are  those 
which  provide  three  days  of  four  tine  clas¬ 
sifieds  for  a  charge  of  $6  plus  tax.  The  ads 
will  be  shown  for  20  seconds  per  “page” 
(a  television  screen  of  copy — seven  lines 
of  32  characters  each  maximum  and  are 
guaranteed  to  be  broadcast  at  least  four 
times  a  day). 

“Initially,”  Cole  said,  “R/G  Vision 
will  be  limited  to  Storer  Cable  Com¬ 
munications  subscribers  in  the  Phoenix 
suburbs  of  Ahwatukee,  Mesa,  Sun  City, 
Litchfield  Park,  and  Peoria.” 

Eventually,  R/G  Cable  will  be  available 
to  other  cable  programmers  throughout 
the  Phoenix  metropolitan  area. 

In  30  days,  Republic/Gazette  advertis¬ 
ing  customers  will  have  the  option  of  run¬ 
ning  classified  ads  on  the  classified  chan¬ 
nel  for  an  additional  charge  of  80  cents  per 
page.  Within  two  months,  the  service  will 
be  available  to  contract  customers — real 
estate  agencies,  automobile  sales  com¬ 
panies,  and  others.  Cole  said. 

As  a  community  service,  certain  cate¬ 
gories  of  newspaper  classifieds — Lost 
and  Found,  Meeting  Notices,  and  Situa¬ 
tions  Wanted — will  be  carried  on  R/G  Vi¬ 
sion  without  charge. 

Cole  said  he  sees  R/G  Cable  as  a  natural 
extension  of  the  newspapers,  providing 


advertising  space,  news  coverage,  and 
public-service  programming. 

“As  the  other  two  channels  are  put 
online  later  this  year,  we  will  begin  to 
reach  our  goal  of  providing  a  full  range  of 
informational  services  to  the  public,” 
Cole  said.  “The  second  channel,  which 
will  be  called  R/G  Vision  News,  is  sche¬ 
duled  to  go  into  service  in  the  next  60  to  90 
days,  providing  updated  world  news  but 
having  special  emphasis  on  stories  of  loc¬ 
al  interest.” 

Cole  said  the  news  channel  will  refer 
regularly  to  the  Republic/Gazette  for  the 
full  story  since  the  channel  will  report 
news  only  briefly. 


R/G  Cable’s  third  channel  will  not  go 
online  until  late  1982  or  early  1983.  “The 
exact  use  and  content  of  the  third  channel 
is  still  in  the  planning  stages,”  Cole  said. 

All  three  channels  are  advertising- 
supported  so  there  is  no  extra  charge  to 
cable  subscribers.  Storer  offers  R/G  Vi¬ 
sion  as  part  of  its  basic  package  of  prog¬ 
ramming. 

According  to  Cole,  who  joined  the  Re¬ 
public  in  1%1  as  a  general  assignment 
reporter  and  rose  to  assistant  managing 
editor  of  the  paper  in  1979,  the  move  by 
newspapers  into  cable  tv  will  strengthen 
their  revenue  bases  and  more.  It  also  will 
produce  a  better  news  product  for  the 
papers  with  larger  operating  budgets  and 
news  staffs. 

“The  end  result  will  be  a  better  news 
product  for  tv  viewers  as  well  as  news¬ 
paper  readers,”  Cole  said. 


NY  News  closes  Queens  roto  plant; 
outside  firms  hired  for  roto  work 


Newspoint,  the  New  York  News'  ten 
year-old  rotogravure  printing  plant  in 
Queens,  has  produced  its  last  Sunday 
magazine  and  is  now  on  the  auction 
block,  along  with  its  production  equip¬ 
ment.  The  News  has  not  specified  prices 
for  either  the  plant  or  the  equipment. 

The  plant,  which  was  built  for  some  $29 
million  in  the  early  1970s,  is  being  sold  as 
part  of  the  Tribune  Company  of  Chica¬ 
go’s  efforts  to  return  the  daily  to  profita¬ 
bility. 

The  172,000  square-foot  plant  still 
houses  an  inserting  operation  employing 
roughly  300.  No  date  has  been  set  for  the 
transfer  of  that  operation,  but  a  News 
spokesman  said  it  could  be  moved  in  ab¬ 
out  eight  months  if  a  buyer  is  found. 

Pressmen  who  were  employed  at  the 
site  have  been  redistributed  among  the 
three  New  York  dailies  according  to  job 
guarantee  agreements  signed  by  the  New 
York  Newspaper  Publishers  Association 
in  1978.  Under  that  agreement,  40%  of  the 
Newspoint  pressmen  have  moved  over  to 
the  New  York  Times,  20%  have  gone  to 
the  New  York  Post  and  40%  have  re¬ 
mained  on  the  News  payroll. 

Engravers  who  had  worked  at  News- 
point  are  still  on  the  News  payroll  and  are 
the  subject  of  buyout  negotiations  now  in 
progress  between  the  News  and  its  un¬ 
ions.  Some  of  the  engravers  will  remain  at 
the  News  in  its  black  and  white  printing 
operations. 

The  News’  Sunday  magazine  is  now 
being  printed  by  Alco-Gravure,  Inc.,  on 
high  speed  Goss  gravure  web  presses  at 
its  plant  in  Glen  Burnie,  Maryland.  Grea¬ 


ter  Buffalo  Press  is  now  printing  the 
News’  Sunday  comics. 

The  plant,  located  on  a  24-acre  site  in 
Long  Island  City  (roughly  across  from 
35th  Street,  Manhattan),  fronts  on  the 
East  River  and  is  considered  a  highly 
valuable  piece  of  real  estate.  It’s  less  than 
two  blocks  from  the  city  subway  and  less 
than  a  mile  from  midtown  Manhattan.  It 
is  said  to  be  a  likely  site  for  residential  or 
office  development. 

Among  the  equipment  for  sale  are  two 
13-unit  Motter  press  lines  with  Goss  fol¬ 
ders,  Wood  reels  and  automatic  pasters; 
four  proofpress  units  with  a  Butler  reel; 
18  Hurletron  color  register  compensators 
and  four  control  consoles;  backup  and 
ribbon  compensators  for  each  press  line; 
five  Ferag  stackers;  three  Sutcliffe- 
Speakman  activated  charcoal  solvent  re- 
covery  systems;  a  K-183  Helio- 
Klischograph  engraving  machine;  140 
cylinders  and  13  storage  racks;  three 
Spanmaster  bridge  crane  systems;  and 
miscellaneous  support  equipment  and 
spare  parts.  In  the  photo  department,  for 
sale  are  two  LogE  continuous  tone  film 
processors;  Durst  and  Carlson  photoen- 
largers;  two  Hell  color  scanners;  two 
Chemco  darkroom  cameras  (20  X  24);  a 
Luxometer  exposure  control  system;  and 
various  other  equipment  including  layout 
tables,  viewers,  dryers,  processors, 
sinks,  tanks,  lenses,  etc. 

Although  the  closing  of  Newspoint 
limits  the  color  printing  capabilities  of  the 
News,  it  is  currently  exploring  the  possi¬ 
bility  of  building  new  satellite  printing 
plants  in  New  Jersey  and  on  Long  Island. 
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Proving  to  be  “exactly  what  we  wanted” 
in  a  newspaper  press 


<i.^rtOAiWcb^ 


The  Colorado  Springs  Gazette-  become  the  viable  alternative  in  news- 
Telegraph  is  now  printed  by  offset  on  paper  web  offset  presses.  Whether 
a  new  Lithomatic  II,  seven  unit  press  you  circulation  is  1 0,000  or  1 00,000— 
with  two  Color  Couples  and  three  call  William  E.  Seaman  at  201- 

Color  Cylinders  plus  a  3:2  Folder.  469-6600  and  ask  him  to  prove  our 

Let  us  show  you  how  we  have  worth  to  you. 


M.A.N.-Roland  USA,  Inc. 

Newspaper  Press  Division 

333  Cedar  Avenue 
Middlesex.  NJ  08846-2499 


Hastech/EOCOM  system  advances 
computer  to  plate  technology 


The  introduction  of  the  GraphPro  sub¬ 
system  by  Hastcch  marks  a  major  advance 
in  newspaper  production  technology  not 
only  because  it  adds  graphic  capability  to 
Hastech’s  PagePro  pagination  system,  but 
because  it  has  enabled  Hastech,  in  cot)per- 
ation  with  EOCOM  Corporation  of  Tustin, 
California,  to  achieve  direct  output  of 
complete  newspaper  pages,  via  laser,  from 
composing  terminal  to  the  printer’s  plate. 

The  replacement  of  manual  production 
of  platcmaking  processes  with  computcr- 
to-platc  technology  offers  newspapers  un¬ 
precedented  quality,  speed,  and  cost  effi¬ 
ciency.  Estimates  place  the  total  savings 
for  the  newspaper  industry,  including  ma¬ 
terials,  chemistry,  production  overhead 
and  labor  at  approximately  S2.5  billion  per 
year.  Running  in  tandem  with  the  econom¬ 
ic  values  of  computcr-to-plate  are  more 
consistent  quality,  extended  deadlines, 
greater  flexibility  and  increased  control. 

The  key  to  achieving  computcr-to-platc 
capability  has,  for  Hastcch.  been  the  com¬ 
pletion  of  Phase  I  of  its  GraphPro  subsys¬ 
tem.  GraphPro  Phase  I  is  a  combination  of 
hardware  and  software  enhancements  to 
the  PagePro  system  that  permits  the  inte¬ 
gration  of  both  line  art  and  halftones  with 
the  text  page.  For  a  newspaper  publisher, 
this  means  eliminating  the  manual  tasks  of 
cropping,  sizing  and  pasting  down  halftone 
photos  or  graphics  for  both  news  and  ad¬ 
vertisements  as  well  as  the  considerable 
cost  of  storing  elements  such  as  logos  that 
are  frequently  reused. 

GraphPro  hardware  consists  of  a  Page- 
Pro  system,  a  graphic  subsystem  based  on 
a  16-bit  microprocessor,  a  high-speed 
DMA  graphics  scanner  and  a  CRT  typeset¬ 
ter  or  laser  platcmaker  such  as  Lasercomp 
or  EOCOM  Laseritc.  GraphPro’s  software 
is  an  enhanced  version  of  the  basic  Page- 
Pro  package  which  permits  the  digitization 
of  graphics. 

Halftones  and  line  art  which  arc  to  be 
included  on  each  newspaper  page  are 
scanned  at  the  graphics  substation.  Half¬ 
tones  arc  simply  read  as  various  gray  scales 
with  each  scanned  "dot”  corresponding  to 
a  character  on  the  halftone  font.  Line  art. 
however,  is  translated  into  a  binary  format 
with  each  dot  either  reading  as  "On”  or 
"Off”.  With  up  to  300MB  of  disk  storage, 
the  GraphPro  system  would  allow  a  news¬ 
paper  to  scan  and  store  approximately 
20,0(X)  square  inches  of  line  art  or  halftone 
material. 

After  scanning  and  compressing  the 
data,  files  arc  transferred  to  the  PagePro 
system.  When  a  user  calls  for  one  of  the 
graphic  files,  the  PagePro  automatically 
recalls  the  compressed  data  and  transfers  it 
into  two  graphic  formats,  a  sampled  down 
or  lower  resolution  image  of  the  actual 
graphic,  and  a  graphic  outline. 

Even  in  Phase  1.  GraphPro's  editing 


commands  give  the  system  user  control 
over  the  graphic  elements  on  screen. 
Placement  commands  call  the  graphic  ele¬ 
ments  onto  the  screen  in  either  of  the  two 
formats  discussed  above. 

Automatic  sizing  is  done  by  specifying  a 
scale  in  a  percentage  from  1  to  400.  Crop¬ 
ping,  if  required,  is  either  carried  out  off 
screen  by  specifying  a  specific  column 
width  and  depth  or  directly  on  the  page 
before  text  is  added.  An  additional  fit  func¬ 
tion  lets  the  user  automatically  scale  the 
graphic  to  fit  a  designated  area.  Rotation 
can  also  be  performed  by  specifying  the 


I 
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Data  flow  diagram  for  the  Hastech  sys¬ 
tem. 

degree  of  rotation  from  1  to  359  in  one 
degree  increments. 

As  microprocessor  technology  ad¬ 
vances.  systems  such  as  Hastech’s  Page- 
Pro  and,  specifically,  its  GraphPro  module 
will  be  able  to  take  advantage  of  increased 
memory  storage  capability  permitting  still 
greater  graphic  flexibility  and  control. 
Complete  "electronic  darkroom”  capa¬ 
bilities  are  presently  in  the  prototype  stage 
with  GraphPro  Phase  II. 

Phase  11  of  GraphPro  will  allow  the  user 
a  much  greater  breadth  of  manipulative 
functions  over  online  graphics.  Phase  II  is 
a  set  of  hardware  and  software  modules 
which  extend  the  capabilities  of  Phase  1  by 
allowing  interactive  modifications  to  pho¬ 
tographs  and  line  art.  The  user  will  be  able 
to  alter  graphic  data  on  a  high  resolution 
monitor  with  a  display  capability  of  up  to 
128  grey  levels  per  pixel.  The  system  will 
be  a  separate  computer  facility  which  may 
even  be  used  as  a  backup  PagePro  system. 

Phase  II  will  utilize  an  additional  graph¬ 
ics  terminal  that  includes  a  high  resolution 


monitor,  an  intelligent  terminal  controller, 
multiple  memory  planes,  a  keyboard  and  a 
graphic  table.  The  enhanced  software  will 
give  photo  editors  the  ability  to  perform 
file  maintenance  as  well  as  file  manipula¬ 
tive  funi.'tions.  Though  the  hardware  is  ca¬ 
pable  of  supporting  color.  Phase  II  soft¬ 
ware  will  be  limited  to  black  and  white 
images. 

The  intelligence  of  this  microprocessor 
based  system  will  enable  users  to  display 
an  existing  image  on  file  in  original  or  re¬ 
versed  form,  create  a  new  image  file,  de¬ 
lete  an  image  from  the  data  base,  or  display 
a  directory  of  images.  The  editing  func¬ 
tions  available  over  those  images  will  af¬ 
ford  operators  the  tools  to  perform  most 
any  act  of  modification  on  screen.  In  addi¬ 
tion  to  the  placing,  croppiiig,  fitting,  siz¬ 
ing,  and  rotating  abilities  of  Phase  I,  Phase 
11  will  permit  "erasing”  designated  areas 
within  a  boundary,  as  opposed  to  outside 
area  performed  by  cropping;  "air  brush¬ 
ing”  a  defined  area  a  uniform  shade,  or 
lighter  or  darker;  “copying”  designated 
areas  anywhere  in  the  image;  “moving”  a 
designated  area  and  erasing  the  original  lo¬ 
cation;  smoothing  the  changes  in  contrast 
along  the  edges  of  a  defined  area,  known  as 
perlbrming  a  “vignette”;  and,  finally, 
“contrasting”  the  entire  image. 

For  a  newspaper  presently  using  Has¬ 
tech’s  PagePro  system  with  NewsPro  and 
AdPro,  the  cost  of  adding  GraphPro  func¬ 
tionality  can  be  as  low  as  $100,000.  Has¬ 
tech  has  indicated  that  the  first  installation 
of  GraphPro  will  take  place  this  year  at  the 
Utica  (N.Y.)  Observer  Dispatch. 

Detroit  Free  Press 
signs  printing  pact 

Carrollton  Graphics,  Inc.,  of  Carrollton. 
Ohio,  will  open  a  printing  plant  this  fall  in 
Hamburg,  Mich.,  as  part  of  an  agreement 
with  the  Detroit  Free  Press  to  print  the 
daily’s  Sunday  TV  Book  supplement. 

The  Free  Press  considered  1 1  bids  to 
replace  Safran  Printing  Company,  which  is 
going  out  of  business  this  fall. 

“Since  we  get  revenue  out  of  the  Detroit 
market,  we  wanted  to  keep  the  business 
here.”  said  Larry  Strutton,  Free  Press 
vicepresident  of  operations.  “That  was 
one  of  the  stipulations  of  the  bids.” 

NY  Times  contracts 
for  five  unit  press 

The  New  York  Times  has  signed  a  con¬ 
tract  with  Publishers  Equipment  Corpora¬ 
tion  for  the  purchase  of  a  remanufactured 
Spectrum  five  unit  press  with  a  color  half 
deck  for  the  daily’s  Carlstadt,  New  Jersey 
plant. 

The  press  will  give  the  Times  the  capa¬ 
bility  of  printing  spot  color  on  either  side  of 
the  web  through  use  of  the  reversible  half 
deck  in  the  press  line. 

The  press  will  be  used  to  print  the  Times 
book  review  section. 
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Take  command  of  your  newspaper 
production  with  a  low>cost  system 
interfaced  to  your  typesetter 

From  Mycro-Tek:  the  affordable  new  MC  500  LC5 


You  can  take  advantage 
of  computerized 
typesetting  and 
Mycro-Tek's  unrivaled 
success  in  providing 
quality  equipment, 
efficient  service  and 
creative  leadership 
to  the  newspaper 
industry! 

Designed  for  your 
weekly  or  small  daily 
newspaper,  the 
MC  500  LCS  has 
features  normally 
,  found  only  on 
expensive  “large 
newspaper”  systems. 

The  most  desirable 
editing,  storage  and 
front-end  typesetting 
features  are  included  in 
this  new  MC  500  LCS 
micro-computer  system. 

Editing.  Preview 
copy  before  typesetting  to 
reduce  paper  waste.  No  more 
correction  lines  to  set!  Measure  copy  depth  and 
headline  width  in  your  typefaces.  Move,  copy, 
insert  or  delete  single  characters,  words, 
sentences  or  paragraphs  of  copy  at  will. 

Storage.  Save  text  for  editing,  purging  or  output  at 
your  convenience.  You  can  choose  storage  options 
from  340,000  to  7.5  million  characters. 

Typesetting.  Modernize  your  CompuWriter  Series 
typesetter.  The  MC  500  LCS  provides:  manual  or 
automatic  hyphenation;  justification  flexibility;  video 
display  of  copy  as  it  is  typeset;  queueing  of  up  to  70 
files  at  a  time  for  typesetting;  queue  interrupt  feature 
to  correct  a  file  or  add/delete  files  in  queue;  and  much  more. 

Software  Packages.  The  MC  500  LCS  can  handle  your  ac¬ 
counts  payable/receivable,  general  ledger,  word  processing, 
mailing  labels  and  circulation,  taxes,  inventory,  payroll,  billing, 
job  cost  and  estimating. 

Mycro-Tek  has  installed  more  than  350  systems  in  small  and 
medium  sized  newspapers  all  over  the  world.  We  know  your 
needs  and  desires,  and  we  have  the  knowledge  and  foresight 
to  provide  you  a  system  that  will  work  for  you  for  years  to 
come!  To  learn  more  about  the  exciting  new  MC  500  LCS 
from  Mycro-Tek,  please  return  the  form  at  right. 


Get  details  now.  No  obligation. 

□  Send  me  more  information 

□  Please  call  me  to  arrange  a  demonstration, 
n  Please  have  a  sales  person  call. 

Name: _ 

Newspaper: _ 

Address:  _ _ _ _ 

City,  State,  Zip: _ _ 

Telephone  _ _ _ 

Mail  to: 

Mycro-Tek 

820  West  Second  /  Wichita,  Kansas  67203 
Toll-Free:  1-800-835-2055 


Solna  King  announces  new  press 
for  shoppers  and  small  weeklies 


King 


licensed  system  would  greatly  reduce 
make-ready  and  sptiilage. 

“The  other  considerations  weren’t 
downplayed,  emphasized  Peck.  “The 
Print  King  wouldn’t  be  a  breakthrough 
product  or  even  marketable  if  it  didn’t  pro¬ 
duce  adequate  quality  at  a  reasonable  price 
to  accommodate  the  market  while  keeping 
the  quality  at  a  high  standard.” 


A  new  web  offset  press,  the  Print  King, 
will  be  placed  on  the  market  later  this  year 
by  Solna  King  Corporation. 

“Never  before  has  a  press  been  present¬ 
ed  with  this  method,  at  this  price,  to  this 
market,”  said  John  D.  Peck,  viceprcsident 
of  sales  and  marketing  for  the  Joplin,  Mo.- 
based  firm. 

Announcement  of  the  new  press  comes 
fresh  on  the  heels  of  a  corporate  restructur¬ 
ing  that  gives  Solna  King  control  of  mar¬ 
keting  of  all  Solna  web  offset  presses  sold 
in  the  U.S.  and  other  parts  of  the  world. 

According  to  Peck,  the  linchpin  in  both 
the  Print  King’s  marketing  and  design  is 
ease  of  operation.  The  press  features  a  key¬ 
less  ink  system,  and  delivers  high-quality 
printing  with  few  other  controls. 

The  Print  King  will  be  target  marketed 
to  publishers  of  shoppers  and  small  week¬ 
lies,  presented  as  a  cost-effective  vehicle 
for  printing  publications  in  those  categor¬ 
ies. 

“The  fact  that  this  is  our  first  completely 
new  press  in  years  is  significant,”  he  said. 
“We  never  lacked  the  capability  to  design 
or  produce  new  presses,  but  we  felt  that  a 
sizable  market  for  a  new  press  was  lacking. 

“No  more.  The  number  and  sophistica¬ 
tion  of  weeklies  and  shoppers  make  those 
markets  viable  to  approach.” 

According  to  Peck,  operators  of  the 


Print  King  need  relatively  little  training. 

Print  King  will  be  adaptable  for  two  to 
four  units,  which  can  be  stacked  for  effi¬ 
cient  use  of  space,  with  a  16-page  capac¬ 
ity.  Peck  also  indicated  that  the  ANPA- 


Print 


INFOS  AT  designed  as  continuous 
online  computer  I sateiiite  network 


American  Satellite  Company  and  Tan¬ 
dem  Computers,  Inc.,  announced  recently 
that  they  will  jointly  develop,  market  and 
implement  the  world’s  first  computer  net¬ 
work  with  fully-integrated  satellite  trans¬ 
mission  capabilities. 

Designated  INFOSAT,  the  Joint  offer¬ 
ing  is  said  to  be  the  only  fault-tolerant  com¬ 
puter/satellite  communications  network 
available  today  for  continuous  online 
transaction  processing  and  information 
systems  management. 

Infosat  is  a  combination  of  American 
Satellite’s  expertise  in  satellite  communi¬ 
cations  and  Tandem  Computers’  fault-tol¬ 
erant  nonstop  system  architecture  which 
virtually  eliminates  the  risk  of  system  fail¬ 
ure.  Over  long  distances,  Infosat  can  trans¬ 
mit  greater  volumes  of  data  to  user  loca¬ 
tions  faster,  more  economically,  and  with 
greater  accuracy  than  leased  telephone 
lines. 

According  to  Lee  M.  Paschall.  president 
of  American  Satellite,  “While  leased  lines 
may  be  preferable  for  interactive  applica¬ 
tions  over  short  distances,  the  satellite  is  an 
innovative  alternative  for  high-volume 
data  over  long  distances.  Satellites  com¬ 
pletely  circumvent  the  problems  asswiated 
with  long-distance  leased  lines  that  may 
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have  20  or  more  relay  points,  each  with  a 
potential  point  of  failure.” 

To  provide  highly-reliablc  data  trans¬ 
mission  between  Infosat  users,  low-cost 
American  Satellite  earth  stations  located  at 
user  sites  will  transmit  and  receive  data 
over  dual  56  Kbps  transmission  paths. 
Both  paths  will  be  used  during  transmis¬ 
sion  for  an  aggregate  rate  of  112  Kbps.  If 
one  path  fails,  traffic  is  automatically 
switched  through  the  remaining  paths  with 
no  loss  of  data. 

Under  the  joint  agreement.  American 
Satellite  will  provide  satellite  capacity  and 
earth  stations,  and  will  design  end-to-end 
communications  networks  to  interconnect 
Tandem  systems.  American  Satellite  will 
also  install  the  earth  stations  and  provide 
communications  network  management. 

Tandem  will  provide  controllers,  radio 
frequency  modems  and  computer/satellitc 
communications  interface  modules.  The 
firm  will  design,  configure  and  install  the 
nonstop  system  networks.  Tandem  will 
also  provide  complete  maintenance  ser¬ 
vices  for  Infosat  facilities. 

Tandem  Computers.  Inc.  was  founded 
in  1974  to  provide  specific  solutions  to  a 
company’s  information  pnKCssing  needs. 

American  Satellite  Company  was  estab¬ 


lished  in  1972  and  is  jointly  owned  by  Con¬ 
tinental  Telephone  and  Fairchild  Indus¬ 
tries. 

American  Satellite  has  an  ownership  po¬ 
sition  in  the  WESTAR  satellite  system, 
and  has  an  application  pending  with  the 
FCC  for  authorization  to  construct  three  of 
its  own  satellites. 

As  early  as  1974,  American  Satellite 
provided  the  first  commercial  computer- 
to-computcr  data  transmission  via  satellite 
to  meet  customer  requirements  for  point- 
to-point  data  communications. 

Kodak’s  Atex  reports 
change  of  executives 

Atex,  the  Eastman  Kodak  subsidiary 
which  produces  text  processing  systems, 
reports  that  Douglas  Drane,  one  of  the 
firm’s  three  founders,  has  resigned  the 
president’s  office.  Robert  W.  Camp,  ex¬ 
ecutive  vicepresident  and  chief  operating 
officer,  has  Been  named  to  replace  Drane. 

In  his  resignation,  Drane  noted  that  the 
transition  phase  of  the  merger  between 
Atex  and  Kodak  has  been  completed,  leav¬ 
ing  him  free  to  “pursue  other  interests.” 

Camp,  who  had  been  executive 
vicepresident/COO  since  April  of  this 
year,  joined  Kodak  in  1950  as  an  industrial 
engineer. 
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Automated  table  for 
laser  plate  imaging 
offered  by  LogEscan 

LogEscan  of  Springfield,  Va.,  offers  an 
automated  table  for  its  2417  C.U.  Writer 
unit,  creating  the  Auto  Writer.  The  Auto 
Writer  automatically  performs  loading 
and  unloading  of  Lasermask  and  plates 
into  the  laser  writer  and  connects  to  inline 
processing  and  bending  equipment  to 
produce  press  ready  plates. 

In  operation,  the  Auto  Writers  are  set¬ 
up  at  the  beginning  of  a  shift.  Lasermasks 
and  plates  are  loaded  into  portable  mate¬ 
rial  carts  which  together  hold  400  of  each 
item.  An  automatic  platen  picks  up  the 
plates  (two  at  a  time)  and  subsequently, 
Lasermasks  (two  at  a  time).  The  platen 
then  accurately  positions  the  plates  to  the 
carriers  using  a  pin  registration  system. 
The  Lasermasks  are  deposited  on  top  of 
the  plates,  the  assembled  carriers  are 
automatically  inserted  into  the  imaging 
unit,  and  vacuum  is  drawn. 

After  the  materials  have  been  imaged, 
the  carriers  are  automatically  ejected 
from  the  imaging  unit.  Lasermasks  are 
removed  by  a  suction  mechanism  on  the 
platen  and  are  transported  to  a  holding 
tray.  The  plates  are  likewise  removed 
from  the  carriers  and  deposited  on  a  con¬ 
veyor  which  transports  them  to  inline 
processing  and  bending  equipment. 

Teleram  enhances 
Portabubble  terminal 

Teleram  Communications  Corporation 
has  enhanced  its  Portabubble  newspaper 
text  editing  terminal  by  offering  an 
attachment  which  provides  for  use  of  a 
larger  screen.  This  unit  can  now  be  used 
as  a  portable/bureau  terminal. 

The  attachment  is  an  RS-i70  video  in¬ 
terface,  an  industry  standard  device 
which  allows  users  to  attach  a  video 
monitor  (a  specialized  version  of  a  normal 
television  set)  to  the  Portabubble,  provid¬ 
ing  a  screen  larger  than  the  five-inch  built- 
in  monitor.  The  interface  will  cost  $195 
and  will  be  available  90  days  after  receipt 
of  order. 

An  attached  monitor,  like  the  built-in 
screen,  will  display  17  lines  of  each  of 
either  51  characters  or  34  characters, 
which  will  be  proportionately  larger  de¬ 
pending  on  the  monitor  used.  The  inter¬ 
face  price  does  not  include  a  cable  or 
monitor.  The  cable  and  monitor  will  cost 
$300. 

The  new  RS-170  interface  should  make 
the  Portabubble  easier  to  use  both  in  a 
fixed  office  and  on  the  road,  since  moni¬ 
tors  can  be  rented  from  audio-visual  firms 
in  most  major  U.S.  cities.  Thus,  for  an 
event  which  runs  several  days  in  a  single 
place,  a  reporter  or  editor  can  bring  in  the 
15-pound  Portabubble,  then  add  a  larger 
monitor  at  the  site. 
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PMC  offers  controlled  press  supply  systems 


Two  new  compatible  microprocessor 
controlled  press  supply  systems  have 
been  announced  by  Press  Machinery 
Corporation. 

The  TM-1000  time  measured  spray 
dampener  system,  and  TM-1001  Anti- 
Setoff  device  are  custom  made  for  any 
size  press,  and  features  include  totally 
programmable  moisture  control  to  1/10  of 
a  second. 

“The  TM-1000  offers  such  precise  con¬ 
trol  that  the  last  newspaper  on  the  blanket 
is  as  clean  as  production  papers,”  Don 


Kirk,  PMC  spokesman  noted,  “and  with 
the  precise  control  received  from  the  mic¬ 
roprocessor,  the  pressman  can  literally 
forget  the  water  adjustments  commonly 
required  in  offset,  and  run  his  press  as  if  it 
were  a  letterpress.  Trial  and  error  ink  water 
balarKe  are  completely  eliminated.” 

In  addition,  PMC  is  introducing  the 
COM-PASS  high  pressure  solution  sup¬ 
ply  system,  which  also  is  controlled  by  a 
microprocessor,  and  which  is  designed  to 
be  compatible  with  the  TM-1000  dampen¬ 
er  and  TM-1001  Anti-Setoff  Systems. 


THE  BRAINS 


AMERIOES 

MOST 

PRODUCTIVE 

CAMERAS 


The  Chemco  Exposure  Computer 
will  greatly  increase  negative 
production  of  any  sheet-film  or  roll- 
film  camera.  It  automatically  scales 
copy,  sets  focus  for  up  to  4  lenses, 
permits  simultaneous  main  and 
flash  exposures  assuring  uniformly 
high  quality  line  and  halftone 
negatives.  It  stores  16  halftone  and 
8  line  production  programs  for 
instant  retrieval.  While  it  monitors 
one  exposure  you  can  set  up 
the  next.  The  CEC  uses  plain 
language  to  guide  the  operator 
to  faster,  better  negatives.  Pick 
our  brains — call  Chemco  for 
full  information. 


AChemco 

prK>toproducts  CO. 

Division  of  Powers  Chemco,  Inc 
Charles  Street,  Glen  Cove,  N  Y  1 1542 
telephone  (516)676  4000 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ATLANTA,  GA. 


Constitution-m  . . 

.  2,600,619 

482,405 

2,933,879 

489,837 

Joumol-e . 

.  2,736,130 

483,713 

2.923.762 

505.661 

Journal  &  Conslitution-S  2,230,906 

687.000 

2,229,358 

466,204 

JouoKil&Constitution-sat  630.^ 

605.900 

Grand  Totol . 

.  8,278,238  1,653,118 

8,692,899 

1,663,702 

NOTE:  Consitution-m 

1  ond  Journol-e  published  5  days  a  week  only 

BALTIMORE,  MD. 

•News  Amcficon  S.. 

.  731,253 

71,448 

641,196 

250,788 

News  American-e  ... 

.  1,051,150 

54,216 

1,085,875 

91,800 

Sun-m . 

.  2.049.520 

198,393 

1,884,561 

68,720 

Son-e  . 

.  1,941,245 

215,624 

1.992,302 

69,239 

Son-S  . 

.  2.526.013 

81.768 

2.665.838 

l.2.6J»9 

Grand  Totol . 

.  8,297,181 

621,449 

8.269,772 

655,166 

BERGEN  COUNTY,  NJ. 

Record-e  . 

.  2,688.550 

497,491 

2,617,351 

464.649 

•Record-S . 

2.139.376 

W1.610 

2.073.721 

617  692 

Grand  Total 

4,627.926 

1,088,901 

4,691,072 

1,062,341 

NOTE  Record-e  published  5  days  a 

week  only 

BOSTON,  MASS. 

Flerold  Americon-m 

772,860 

74,264 

739,118 

105,362 

Herold  Amencon-S 

506,606 

324,408 

444.019 

274,181 

Globed 

2,706,440 

129,193 

2,897,728 

117,052 

•Globe  S . 

.  3.199.150 

267.868 

3.202.676 

371  980 

Grand  Total 

7,187,036 

795,713 

7,283,361 

868.555 

NOTE  Herald  Amencon-m  ond  $  changed  from  nine-column  broadsheet  to 
seven-column  tabloid  Sept.  13,  1981 

BUFFALO,  N.Y. 

Courier  Express  m  .  876,369  14,036  924,027  41,996 

•Courier  Express-S .  1,127,629  15.536  1,385,958  133,960 

News-e .  2,316,710  18,928  2,362,479  11,812 

NewsS .  654,839  61.184  506.622  121.872 

Grond  Totol  4,975,547  109,684  5,179,086  309,640 

NOTE  Effective  Oct  5, 1981  the  Courier  Express-m  and  S,  ond  effective  Aug 
3.  1981  the  News  c  ond  S  chonged  from  8  to  9-column  width 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CAMDEN,  NJ. 

Courier  Post-e  1,863,951  99,280  1,984,950  85,704 

fCoorier  Post  s  935.363  14.112  790.176  33.276 

Grond  Total  2,799,314  113,392  2,775,126  118,980 

NOTE:  Effective  Sundoy.  Jon.  31,  1982  the  Courier-Post  stoned  publishing 
Parode  mogozine 

CHARLOTTE,  N.C. 

News-e .  1,267,873  52,866  1,570,891  80,560 

Observer-m  1,750,286  319,265  1,894,550  225,976 

•Observers  1.063.469  340,157  1.054.903  1 75.256 

Grond  Total  4,081,628  712,288  4,520.344  481,792 

NOTE:  News-e  published  5  days  o  week  only.  Lost  sat  publicotion  Feb  27, 
1982 

CHICAGO,  ILL. 

Tribune-m  2.978.658  2.273,154  3,511,682  3,147,108 

Tribune-S .  2,185,014  1,032,661  2,633,657  1,055,006 

Sun-Times-m .  2,231,796  649,478  2,655,780  646,370 

•Sun-TimesS  900.3/2  737.493  969.102  682.722 

Grond  lotQl .  8,295,840  4,692,786  9,770,221  5,531,206 

CINCINNATI,  OHIO 

Enquirer-m .  2,375,161  51,440  3,300,244  4.928 

Enquirer-S .  1,647,514  30,160  2,222,333  45,424 

Post-e .  1.101.631  51.440  1.585.275  20.430 

Grond  Total  5,124.306  133,040  7,107,852  70,782 

NOTE;  Enquirer-m  ond  S  and  Post  changed  from  nme-colurnn  to  six -column 
War  29.1982 

CLEVELAND,  OHIO 

Ploin  Dealer-m  2,847,678  398,580  3,335,236  360,015 

Ploin  Dealer  S .  1,882,144  96,154  2,198,908  59,506 

Press-e .  1,671,853  398,324  2.149,297  274,307 

Press-S .  310.615  213.483  _  _ 

Grond  Total  6,712,290  1,106,541  7,683,441  693,828 


NOTE:  Effective  Aug  2, 1981  the  Press  stoned  publishing  o  Sundoy  edition 
NOTE:  Effective  AAoy  22,  1982  the  Press-sot  edition  has  discontinued 
publication  The  Press  is  now  published  Mon  through  Fn  and  Sunday 


DALLAS,  TEX. 

News-m .  5.471.195  233,091  5.089.765  288,838 

•News-S  .  3,079,627  365,733  2,782,672  356,729 

Times  HeroW-e .  4,642,111  515,602  4,532,858  160,832 

Times  Herold-S.  2.641.026  315.756  2.649.041  280.848 

Grand  Total  15,833,959  1,430,182  15,054,336  1,087,247 

NOTE:  Effective  Sunday,  Jon  3,  1982  the  News  stoned  publishing  Parode 
mogazine 

DAYTON,  OHIO 

Journal  Herald-m  1,616,932  72,252  1,713,748  60,401 

News-e  1.582,727  415,017  1,686,856  347,327 

•News-S  .  1.034.774  _ 1.185.781  11.000 

Grand  Total  4,234,433  487.269  4,586,385  418,728 


NOTE;  Effective  Mar  28.  1982  the  News  Sundoy  Parade  mogazine  discon 
tinued  publication 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DENVER,  COLO. 

Rocky  Mt  News-m 

5,208,959 

5,250,493 

•Rocky  Mt  News  S 

.  1.518.233 

1,320,122 

Posh  . 

.  3,637,171  116,638 

3,535,256 

120,893 

2.652.665 

2.832.162 

Grond  Total 

12,617,008  116,638 

12,938,013 

120,893 

NOTE;  Rocky  Mountain  News-m  and  S  chonged  from  six-column  tobloid  to 

seven-column  tobloid  Mor  2,  1982 

DETROIT,  MICH. 

Free  Press-m . 

1,872,317  461,893 

2,069,228 

561,661 

•Free  Press-S 

722.722  458,401 

915,317 

277.977 

News  e 

2,630,885  375,669 

2,844,379 

630,466 

News-S 

1.521.616  579.566 

1.7BI.W 

567,916 

Grand  lotol 

6,767,538  1,865,307 

7,610,430 

2,037,860 

ERIE,  PA. 

Times-e 

1,336,805  10,352 

1,454,329 

37,952 

•Times-News  S 

1.082.637  26.9/6 

1.162.057 

_ lifiSfi 

Grand  Totol 

2,419,442  37,328 

2,596,386 

49.952 

FORT  LAUDERDALE,  FLA. 

Newse 

3.184,177  437.123 

3,846,728 

690,514 

•News  &  Sun  Sentinel  S  1,831,091  509,822 

2,091,503 

656,663 

News  &  Sun  Sentinel-sot  995,679 

1,378,795 

Sun  Sentinei-m 

3.123  689  956.760 

3.696.012 

1  094.544 

Grond  total 

9,134,436  1,903,705 

10,813,038 

2,261,521 

NOIE:  News-e  and  Sun  Sentinel-m  published  5  doys  a  week  only. 

GREENWICH/STAMFORD, 

CONN. 

Time-e 

1,331,928  6,800 

tlime-S.  . 

862,865 

Advocote-e 

1,856,658  88,208 

tAdvocote-S 

880.762  _ 

Grond  Total 

4.930,193  95,008 

NOTE:  Figures  for  1981  not  available 

HARTFORD,  CONN. 

Courunf-m 

2,7/2,630  467,278 

2,887.498 

597,990 

"Couront-S . 

1.581.757  731.817 

1  714.905 

661.232 

Grond  Total 

4,354,387  1,199,095 

4,602,403 

1,239,222 

NOTE;  Couront  Sundoy  Porode  lost  publication  Feb  28,  1982 

HONOLULU,  HAWAII 

Advertiser-m 

2,580,673 

3,028,849 

Star  8ulietin-e 

2,517,281 

2,920,271 

•Stor  Bulletin  & 

Advertiser-S 

1.533.233 

1.698.158 

Grond  lotol 

6,630,987 

7,647,278 

HOUSTON,  TEX. 

Chrooicle-e 

6,703,647  450.496 

6,483,432 

756,296 

Chronicle-S 

3,341,629  277,775 

3,585,874 

491.754 

Post-m 

5,101,496  401,135 

4,993,398 

663,739 

•Post-S  . 

1.736.246  578.268 

1 .967.084 

372.668 

Grand  Total 

16,883,016  1,707,674 

17,027.788 

2,266,237 

KANSAS  CITY  MO. 

Times-m 

2,117,278  513,006 

2,179,920 

476.486 

Stor-e 

1,090,117  214,930 

1,070,613 

125,960 

Star  S 

1.369  290  602.668 

1.568.528 

306.060 

Grond  Totol 

4,576,685  1,130,582 

4,819,061 

908,486 

KNOXVILLE,  TENN. 

Journo! -m 

1,251,025  23,311 

1,393,503 

150,050 

News  Sentinel -e 

1,409,014  92,289 

1,604.450 

181,821 

•News-Sentioel-S 

1.090.  IPS  136.766 

1.202.517 

_ 22^68 

Grond  lotol 

3,750,144  250,364 

4,200.470 

371,619 

NOIE  JouriHsI  m  > 

and  News  Sentinel  e  and  S  chonged  from  nine  to  six- 

column  effective  July  1,1981 

LITTLE  ROCK,  ARK. 

Arkonsos  Gazette 

m  1,005,019  1  78.352 

1,291,297 

337,828 

•Arkonsos  Gozette-S  588.591  397.296 

734  946 

2/6.656 

Grond  Total 

1,593,610  575.648 

2,026,243 

614.484 

NOTE  Arkonsos  Gozetfe  m  ond  S  changed  from  nine  to  six  column  width 
Jan  I,  1982 


LONG  ISLAND,  N.Y. 

Newsduye  3,007,099  881.242  2.943.551  844,405 

NewsdoyS  1.795.645  1.387.171  1.763.586  986.066 

Grand  (otol  4,802.744  2,268,413  4,707.137  1,830,47! 


LOS  ANGELES,  CALIF. 

Times  m  5,364,472  3,041.095  5,518,453  3,412,911 

Times  S  3,154,844  1.368,121  3,796,407  1,685,424 

Herald  Examiner -e  917,980  114,459  1,041,762  148,600 

Herold  Examiner -S  342.660  56.984  398.167  2.464 

Grand  Total  9,779,956  4,580,659  10,754,789  5,249,399 


LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Newsm  2,985,747  662.638  3,566.469  650,899 

•NewsS  1.031.537  229,656  1.252.335  125.044 

Grond  Total  4,017.284  892,294  4,818,804  775,943 

EDITOR  &  PUBLISHER  for  July  17,  1982 


Ad  Expenditure  Trends 
May  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


1982  1981  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

May . $  4/9,003  421,363  -i-  57,640  -t-  13.7 

First  Hve  Months  2,036,577  1,793,992  -i-  242,585  13.5 

Department  Stores 
(Included  in  Retail) 

May .  102,765  89,4/6  13,289  -i-  14.9 

First  Five  Months  423,018  367,536  -i-  55,482  +  15.1 

General 

May .  137,825  123,062  -t-  14,763  -h  12.0 

First  Five  Months  629,160  555,491  +  73,669  +  13.3 

Automotive 

May .  25,012  19,56/  -i-  5,445  -t-  27.8 

First  Five  Months  119,005  89,046  +  29,959  +  33.6 

Financial 

May .  29,408  23,654  -i-  5,754  -(-  24.3 

First  Five  Months  159,912  133,349  -i-  26,563  -i-  19.9 

Classified 

May .  233,634  225,143  +  8,491  3.8 

First  Five  Months  1,067,021  1,015,563  -i-  51,458  +  5.1 

Total  Advertising 

May .  904,882  812,789  -t-  92,093  -(-  11.3 

First  Five  Months  4,011,675  3,587,441  -i-  424,234  +  11.8 


1982  1981 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MIMPHIS,  TENN. 

Commerciol  Appeal  m  2,213,297  347,404  2,431,252  340,899 

Comnunerciol  Appeal-S  1,213,864  292,796  1,387,704  51,632 

Press-5cimilor-e .  1.733.805  207.806  1  758  186  222  954 

Grand  Totol .  5,160,966  848,206  5,577,142  615,485 

NOTE:  Effective  with  May  1, 1982,  the  Press  Scimitar  has  changed  the  format 
of  its  sat.  edition  from  a  standard  size  nine-column  to  o  tabloid  size 
seven-column  formot.  The  Monday  through  FrKlay  editions  continue  the 
standard  nine-column  formot. 


P4ASHVILIE,  TENN. 

Bonner-e .  1,444,293  252,232  2,089,034  191,193 

Tennessean  m  1,441,970  286,480  2,159,837  191,193 

•Tennessean  S  1.115.381  287.642  1  420  049  265  524  . 

Grand  Total  4,021,644  826,354  5,668,920  647,910 

NOTE:  8anner-e  and  Tennesseon-m  and  5  changed  from  nine  to  six -column 
effective  July  I,  1981 

NEW  YORK,  N.V. 

Times-m .  3,226,322  271,283  3,305,402  200,894 

Times  S  3,765,086  2,190,676  3,810,282  1,464,380 

News  m  1,235,930  1,378,378  1,306,359  1,313,208 

News  S  725,164  1,405,602  824,030  1,634,082 

Poste  1.092.019  _  822  419  _ 

Grand  Total . 10,044,521  5,245,939  10,068,492  4,412,564 

NOTE:  Post-e  changed  from  six-column  tabloid  to  seven-column  tabloid 
Sept  1,  1981 

NEWARK.  NJ. 

StorLedger-m .  3,388,698  181,508  3,305,081  158,773 

•Stor  Ledger  s .  3.087.425  270.440  2  915  216  183.672 

Grond  Total .  6,476,123  451,948  4,220,297  342,445 

OAKLAND,  CALIF. 

Tribune-f  1  805,849  454,553  1.955,955  349,413 

•Tribunes  974.062  46.920  1.218.592  31.120 

Grand  Total .  2.779,931  501,473  3,174,547  380,533 

ORANGE  COUNTY,  CALIF. 

Register -d .  5,069,662  177,208  5,388,229  123,424 

TRegistei  S  2.202.179  20.448  2.403.700  26  856 

Grand  Total .  7,271,841  197,654  7,791,929  150,280 

PASSAIC,  N  J. 

Herald  News  e .  906,999  290,496  1,177,406  155,973 

tHerold  News-S .  618.085  306.752  578  858  321  836 

Grond  Total .  1,525,084  597,248  1,754,264  477,809 

PATERSON,  NJ. 

News-d .  950.820  281.410  1.021.068  53.484 

Grond  Total .  950,820  281,410  1,021,068  53,484 

PEORIA,  ILL. 

Journal  Star-d .  1,577,111  177,744  1,772,003  111,984 

•Joumol  Star-S .  874.857  168.632  898.108  56.104 

Grand  Total .  2,451,968  346,376  2,670,111  168,088 

PHILADELPHIA,  PA. 

Bulletin-e .  1,285,733  600,953 

Bulletins  512,406  398,577 

Inquirer-m  2,345,235  328,643  1,988,347  189,133 

Inguirer-S  2,013,010  603,696  2,206,754  472.433 

News-e..  1.248.586  13.440  922.130  11.808 

Grand  Total .  5,606,831  945,779  6,915,392  1,672,904 

NOTE:  Bulletin-e  and  S  ceased  publication  Jan  29,  1982 

PITTSBURGH,  PA. 

Post  Gozette-m .  1,064,042  523,659  1,155,506  689,600 

Press-e .  1,951,994  540,677  2,291,536  734,408 

•Press-S .  2.259.597  26.080  2.242.379  35.464 

Grond  Total .  5,275,633  1,090,416  5,689,421  1,459,472 

PROVIDENCE,  R.l. 

Bulletin-e .  1,652,022  475,246  1,750,983  593,964 

Joumal-m .  1,658,541  391,603  1,715,848  422,427 

Journals .  1.793.219  203.480  1.781.503  234.672 

Grond  Total .  5,103,802  1,270,329  5,248,334  1,251,265 


NOTE:  Bulletin-e  and  Journol-m  hove  a  combined  sot  edition  The  linoge  is 
shown  only  in  the  Bulletin-e 


ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,894,663  75,680  1,876,512  106,244 

Democrat  &  Chronicle-S  1,304.719  151,368  1,300,820  234.944 


Times  Union-e .  1.695.448  59.168  1.557.534  126.484 

Grand  Total .  4,894,830  286,214  4,734,846  447,672 

NOTE:  Times  Union-e  published  5  days  a  week  only 

ST.  PHERSBURG,  FLA. 

Independent-e .  1,904,170  44,912  2,217,929  28,157 

Times-m .  2,853,440  1,233,610  3,099,291  1,241,677 

•Times-S .  1.587.502  644.015  1.699.242  596.357 

Grand  Totol .  4,345,312  1,924,537  7,016,462  1,846,191 


EDITOR  &  PUBLISHER  for  July  17,  1982 


SAN  ANTONIO,  TEX. 


Expre$$rn . 

.  2,657,926 

289,068 

2,747,358 

264,816 

tExpress-NewS'S  . 

1,677,935 

318.328 

1,664,707 

156,096 

Expre$s-News-sat... 

.  843,719 

729.477 

19328 

Ncws*« . 

2.420,006 

288,856 

2.511,021 

245.104 

L»ght-e . 

2,512,997 

432.036 

2,602,393 

279,200 

•light- S . 

1,470,392 

314,572 

1.597.527 

182,756 

Light&ot 

672.177 

595.864 

Grand  Totol . 

12.255.154  1,642,860 

12.448,347 

1,147,300 

NOTE:  Express-m,  News-e  and  light- 

e  published  5  days  a  week  only 

SAN  DIEGO,  CALIF 

Union-m  . 

3,620,931 

412,965 

3,604,042 

163.531 

•Union-S . 

.  1,868,974 

74,480 

1,982,437 

82,392 

Tribune-e . 

. 3.717.344 

<64.408 

3.861.706 

207.172 

Grond  Totol . 

.  9,207,249 

951,853 

9.448,185 

453,095 

SAN  FRJLNCISCO,  CALIF. 

Chronicle-m  . 

.  2.300.397 

766.860 

2,463,689 

735,526 

Exominer-e . 

.  2.264,953 

751.441 

2,414,407 

727,0X 

Examiner  &  Chronicle-S  1 .527  BS6 

<91.504 

1.787.025 

298.584 

Grand  Total . 

.  6,093,206  2,009,M5 

6,665.121 

1,761,140 

SAN  JOSE,  CALIF. 

Atercury-m . .  4,872.281  585,382  5,554.545  313J57 

News-e  .  3,812,101  577,108  4,349,556  313,348 

•Mercury-News-S .  2.410406  123.272  2  685  173  _ 

Grand  Totol . 11,094,788  1,285,762  12,589,294  624,725 

NOTE:  Mercury-m  and  News-e  have  a  combined  sat  edition  The  linoge  is 
only  shown  in  the  Meaury-m. 

SHREVEPORT,  LJL. 

Journol-e  1,602,420  66,432  1,625.496  73,060 

Times  m .  2,250,697  96,288  2,333,981  99,876 

•Times-S .  1.386.181  60.584  I  196011  _ 

Grond  Total .  5,239,298  223.304  5,155.488  172,934 

SYRACUSE,  N.Y. 

Herold  Journal-e .  1,736,744  94,368  1,785,946  10,817 

•HeroW  American-S .  1,246,000  10,031  1,297,856  5,908 

Post  Standord-m .  1.354.882  151.787  1  289114  52990 

Grand  Totol .  4,357,626  254,184  4,372,916  69,715 

TAMPA,  FLA. 

Tribune-m .  2,916.230  1.004.678  3,191,976  948,291 

•Tribunes  .1,678,316  311,014  1,834,279  142,464 

Timei  e  .  1  937  648  _  2  167321  _ 

Grand  Total .  6,532,194  1,315,692  7,193,576  1,090,755 

WASHIF4GTON.  D.C. 

Post-m .  5,709,417  837,442  5,444,778  574,536 

•Post  S  .  2,345,488  800,779  2,601,835  788.7M 

Stare  1,849,795  277,126 

Stor-S  ,.  _  _  770  730  181.940 

Grand  Totol .  8,054,905  1,638,421  10,687,138  1,824,332 

NOTE:  Star-e  and  S  ceosed  publication  Aug  7,  1981 

WASHINGTON,  D.C.  JOURNALS 

Alexandria  Journol-m  826,649  3,080 

Prince  George's  Journol-m  745,525 
Montgomery  Journol-m  794,766 

Foirfax  Journol-m .  928,422  3,080 

Arlington  Journal-m  834.837  3.080 

Grond  Totol .  4,130,199  9,240 

NOTE:  Figures  for  1981  not  availoble 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,489,019  231,554  1,425,370  277,504 

Reporter  Dispotch-S .  1.077  541  265.760  1  102.546  51  056 

Grand  Total .  2,566,560  497,316  2,727,916  328,540 


AAAY  IVB2/I9SI 
LINAGE  FIGURES 
SUP-LIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-m .  1,641,929  1,833,328 

Knickerbocker  News-e  1,139,712  1,241,208 

Times  Union-S .  646.248  71 1 .956 

Grond  Total .  3,447,889  3,786,492 

NOTE  Hearst  Newspaper  period  runs  Apr  26,  1982-May  23,  1982. 

ALTOONA.PA. 

Mirror-e .  1,733,228  1,803,277 

ANAHEIM,  CALIF. 

Bulletin-e .  1,756,9M  1,720,712 

BANGOR,  ME. 

Doily  News  m .  1,067,887  1,113,979 

NOTE  ROP  Image  only — inserts  not  included 

BIRMINGHAM,  ALA. 

Newse .  1,971,648  328,902  2,104,102  255,388 

News-S .  1,703,828  1,653,680 

Fost-Herald  m .  1  473.038  _  1  557.024  _ 

Grond  Total .  5,148,514  328,902  5,314,806  255,388 


BRAF4TFORO,  OtfT. 


Expositor-e . 1.904.869  1,882,625 

BRIDGEPORT,  COF4N. 

Telegram-m  .  1,414.924  1666.057 

Post-e .  1,583677  1619,924 

Post-S .  777.201  834.646 

Grand  Total .  3.774.002  4620627 

NOTE:  Sot  Image  reported  m  Post-e  figures  only 

BURLINGTON,  VT. 

FreePress-m .  1,732,864  1  655.248 

Free  Press-S .  221.158  204  232 

Grond  Total  1.954,022  1,859,480 

CALGARY,  ALTA. 

Herold  -e .  5,748659  6660.728 

CASPER.  WYO. 

Stor-Tribune-mS .  2,273,068  2,439,332 

NOTE:  Includes  inserts- 302,512  lines  in  1982.  318678  lines  in  1981 
Family  Weekly  not  included— 62,541  Imes  in  1982,  79,404  Imes  in  1981 

CHICAGO,  ILL. 

Herald  m .  1,231,536  309,811  1685,857  273652 

Herold-S .  170.092  42  789  220  372  43  547 

Grand  Totol .  1,401.628  352,600  1606,229  317699 

DES  MOINES,  IOWA 

Register -m .  587,733  221675  410,388  263,747 

Tribune-e .  759,946  901.058 

Register-S .  1.015.799  38.536  1  099 106  66  093 

Grand  Totol .  2.343,478  260611  2,520.552  329,840 

EDMOF4TON,  ALTA. 

Journol-e .  5,330,917  5,770,719 

FORT  WORTH,  HX. 

Stor-Telegram  m .  3,791,090  857,032  3.598.254  569,704 

Stor  Telegrome  .  3,138,586  966.980  3613,718  647,480 

Star  Telegram  S .  2658.212  419656  2.325.568  303  752 

Grond  Totol .  9,287,888  2.243668  9,137.540  1,610,936 

NOTE:  Includes  inserts  and  zoned  editions 

GREENSBURG,  PA. 

Tribune  Review  m .  1,540,868  1,793,204 

Tribune-Review  S  1.185.492  935.326 

Grand  Total .  2,726,360  2.728,530 

INDIANAPOLIS,  IND. 

Stor  m .  2612.884  2679.566 

News  e .  1,757,753  1,954,558 

Stor-S .  1.356.277  1.522.801 

Grand  Totol .  5,426,914  5,856,925 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,704,649  3,047,995 

LINCOLN,  NEB. 

Joutnol  StoTKlTS  1,535,534  1,630,594 

NOTE:  Includes  inserts—  492,114  Imes  in  1982,  472,234  Imes  in  1981 

LOS  ANGELESTTORRJLFKE,  CALIF. 

Breeze-e .  3,461,626  3,753,428 

LOUISVILLE.  KY. 

Courier  Joumol-m .  2,100,479  324,311  2,096,293  204,451 

Louisville  Times  e .  2,162,434  463,964  2674.839  332,407 

Courier  Journal  & 

Times-S .  1.961.380  12.365  2.059.629  6.437 

Grond  Total .  6,224.293  800,640  6,430,761  543,295 


NOTE  ROP  display  Image  is  published  on  6-column  basis  but  converted  to 
8-column  bosis  above  Clossified  published  and  reported  on  10-colunm 
bosis 

MADISON,  Wise. 

Capitol  Times-e .  1,766,285  2,050,174 

State  Journal  m  1,877,894  2.114,241 

Stote  Journal  s .  1.142.306  907.504 

Grond  Total .  4,786.485  5.071,919 

NOTE.  6-column  pages  conwrted  to  8-column  Includes  legal 

MERIDEN,  CONN. 

Record  Joumol  m  1,099,470  1,240,022 

MONROE.LA. 

News  Stor  World  d  1,510,278  1,490,426 

News  Star  World-S  644.784  626.122 

Grond  Totol .  2,155,062  2.116,548 

NOTE  Gannett  newspaper  period  runs  Moy  3.  1982  to  May  X.  1982 

MONTREAL,  QUE. 

Gozettem  4,151.105  4,552.000 

le  Oevoir-m .  446,796 

Le  Dinxmche- Matin  S  276.995  371.380 

Grand  Total  4,874.896  4,923.380 

NOTE  Gazette  incudes  TV  Tunes  36,694  Imes  in  1982;  44,619  lines  m 
1981  Le  Dimonche  Matin  includes  inserts-  -44,840  Imes  m  1982.  81,042 
Imes  m  1981 

(Continued  on  pufte  36i 
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Linage — iCont*d  from  page  35 f 

1982  1981 

FUiL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHUA,  N.H. 

Tetegraph-e  1,659,032  1,631,144 

NEW  MUNSWICK,  NJ. 

Home  News  e .  1,458.192  1,430,816 

Home  News  S .  987.388  982.620 

Grand  Totol .  2,445.580  2,413,436 

NEWMMtT  NEWS,  VA. 

Only  Press-m .  2,155,566  2.207,044 

Times  Herald  e  1 ,868,426  1 ,936.732 

Daily  Press-S  1.458.548  1.568.742 

Grand  Totol  5.482.540  5.712,518 

NORFOLK,  VA. 

Virgimon-Pilot-m .  2.544,155  199,650  2,612,838  162.042 

Ledger  Stor-e .  2,281,302  510.429  2,315.306  536,814 

Virginion-Pilot  & 

Ledger-Stor-S .  1.710.409  401.531  1.822.624  435.580 

Grond  Total .  6,535,866  1,111.610  6.750,768  1,134,436 

NORTH  RAY,  ONT. 

Nugget-e .  900,760  1,018,444 

NORTH  PLATTE,  NER. 

Tetegroph-mS .  877,487  960,085 

NOTE:  Includes  Fomily  Weekly— 59,857  lines  in  1982,  77,279  lines  in  1981 

OGDEN,  UTAH 

Standord-Exominer-e  2,155,854  2^226 

Stondord-Exominer-S .  842.276  873,698 

Grand  Total .  2.998, 130  3,1 06,924 

NOTE:  Sunday  includes  Family  Weekly- -62,538  lines  in  1982,  78,960  lines  in 
1981 

OKLAHOMA  CITY,  OKLA. 

Oklohomon  m  .  2,145,064  1,056,500  2,544,201  1,066,492 

Times-e  2,143,071  1,127,294  2,322,962  902,726 

Oklahomans  1.794.329  1.671.138  _ 

Grond  Total .  6,082,464  2.183,794  6,538,301  1,969,218 

OMAHA,  NER. 

WorW-HeroW-meS .  2,951,312  3,018,722 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS .  4,635,792  1.515,654  4,967,816  1,302,000 

OTTAWA,  ONT. 

LeDroit-e .  1.869,391  1,961,729 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  1,790,423  2,228.412 

PALO  ALTO,  CALIF. 

Peninsula  Times 

Tribune-e . . .  1.496,740  219,884  1,750,518  204,652 

PHOENIX,  ARIZ. 

RepuWic-m .  4.069.954  445,228  4.679,836  204.498 

Gozette*e .  3,888,836  450,436  4.636.996  207,746 

RepoWic-S .  2.353.330  _  2.300.914  _ 

Grond  Total . 10,312,120  895,664  11,617,746  412,244 

PORTLAND,  MAINE 

Press-Herold-m .  1.512,473  1,232,960 

Express-e  1.472.453  1.147.731 

Telegrom  S  881.509  777.091 

Grond  Totol .  3,866,435  3,157,782 

PORTLAND,  ORE. 

Oregonion  mS .  5,060,510  5,652,472 

Oregon  Journal-e .  1.849.680  1.957.690 

Grond  Totol .  6,910,190  7,610,162 

QUEREC,  QUE. 

Le  Soleil-e .  2,467,877  2,546,602 

NOTE:  Inserts  not  included— 603,230  lines  in  1982;  405,780  lines  in  1981 

READING,  PA. 

Times-m/Eogle-e .  1,518,837  ’  601,700 

Eogle-S .  907.608  931.303 

Grond  Total .  2,426,445  2,533,003 

RENO,  NEV. 

Journal-m .  997.500  1,136,800 

Gozettee  1,038,212  1,183,210 

Gozette-Joumol-S .  274.134  298.760 

Grond  Total  2,309,846  2,618,770 

RICHMOND,  VA. 

Times-Dispotch-m .  2,006,838  2,149,164 

Times  Oispatch  S .  1,563.617  1.583.033 

News  Leoder-e .  1.582.223  1 .671 .444 

Grond  Totol .  5,152.678  5,403,641 

NOTE:  Port  run  cmd  comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,113,146  2,332,638 

Press-Enterprise-e .  1,776,152  1,968,120 

Press-Enterprise  S .  556.388  675.318 

Grond  Total .  4,445,686  4,976.076 


NOTE  Porode  linoge  or  preprinted  inserts  not  included 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  RERNARDINO,  CALIF. 


Sun-mS  .  3,027,696  2.884.434 

NOTE:  Porode  linoge  not  included 

SANTA  RARRARA,  CALIF. 

News-Press-eS .  3,172,988  7,217  3,111,794  11,228 

NOTE:  Porode  linoge  not  included 

SCOTTSRLUFF,  NER. 

Stor-HeraW-mS .  1,005.312  1,072,653 

NOTE:  Includes  Fomily  Weekly  59,527  lines  in  1982;  77.302  lines  in  1981. 

SEATTLE,  WASH. 

Post-IntelligencerdS .  1,910,790  2,481,580 

Times-dS .  4.538.450  5.173.840 

Grcrxl  Totol .  6,449,240  7,655,420 

SPOKANE,  WASH. 

Spokesmon-Review-m  1,524,5862  1,732,556 

Spokesmon-Review-S .  892.017  1,086,610 

Chronicle-e .  1.516.424  1.783.726 

Grand  Total .  3,933,027  4,602,892 

TACOMA,  WASH. 

News-Tribur>e-e  & 

Tribune  Ledger-S .  2,770,810  3,113,180 

TOLEDO,  OHIO 

Blode-e .  1,939,828  2,301,769 

BlodeS .  1.313.633  1.437.693 

Grond  Total .  3,253,461  3,739,462 

TOPEKA,  KANSAS 

Capitol  Journal-o/d .  1,243,739  1,295,784 

Copitol-Journal-S .  635.6  U  583.656 

Grond  Totol .  1,879,353  1,879,440 

TORONTO,  ONT. 

Stor  e .  5,482,090  5,570,926 

Sun-m  .  2.499.643  2.805.477 

Grond  Total .  7,981,733  8,376,403 

TUCSON,  ARIZ. 

Storm .  3,218.152  3,439,870 

Citizen  e  3,025,706  3,322,928 

Stor-S  1.659.567  1  556.191 

Grond  Total .  7,903,427  8,318,989 


NOTE.  Sundoy  includes  Porode  linoge 

Freeze 

(Continued  from  page  12) 

and,  at  the  same  time,  make  some  inroads 
into  the  PD’s  market.  But  it,  too,  has 
failed  to  hire  any  Press  staffers,  citing  a 
Knight-Ridder  group-wide  hiring  freeze. 

“We  shifted  some  people  into  northern 
Summit  and  Medina  Counties  and  the 
southern  extremities  of  Cuyahoga  Coun¬ 
ty  (in  which  Cleveland  is  located),  said 
Dale  Allen,  the  Beacon  Journal’s  manag¬ 
ing  editor. 

“We  began  doing  some  pretty  heavy 
sampling  in  those  areas  after  the  Press 
folded,”  he  reported.  “We  sent  5,600 
sample  copies  the  day  after  it  folded  and 
followed  that  with  10,000  copies.  We  also 
set  up  40  new  coin  racks,  lined  up  20  new 
retail  outlets — newsstands — and  hired  48 
former  Press  carriers  to  distribute  the 
samples.” 

This  promotion,  he  noted,  was  formu¬ 
lated  in  January  in  anticipation  of  the 
Press  going  under. 

The  Beacon  Journal,  Allen  said,  also 
has  increased  its  Cleveland  bureau  from 
one  to  two  staffers.  The  paper  also  is 
advertising  on  Cleveland  radio  and  televi¬ 
sion  as  “The  Beacon  Journal,”  dropping 
Akron  from  its  masthead  of  its  Cleveland 
edition. 

To  the  west  of  Cleveland,  Elyria 


1982  I98t 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


TULSA,  OKLA. 

World  m .  1,835,557  1,852,795 

Tribone-e .  1,781,939  1,825,768 

WorU-S .  1.167.266  1.161.501 

Grond  Total .  4,784,762  4,840,064 

NOTE:  Figures  ore  based  on  6-column  format  ond  9-column  classified. 

VANCOUVER,  R.C. 

Sun-e .  4,899,076  5,999,653 

NOTE:  Includes  Today  Mogozine. 

WAUKEGAN,  ILL. 

News-Suo-e .  1,824,340  2,010,064 

WEST  PALM  REACH,  FLA. 

Post-m .  2,606,884  131,474  2,886,114  155.848 

Timese .  1,893,850  12,600  2.277,436  133,126 

Posts .  1.635.816  112.966  1.778.854  32.424 

Grond  Total .  6,136,550  257,040  6,942,404  321,398 

WILKES-RARRE,  PA. 

Times-Leoder  o/d .  947,212  1,040,802 

WILMINGTON,  DEL. 

News-Journal-m,e .  1,940,816  2,006,879 

News-Journol-S .  959.813  836.601 

Grond  Totol .  2.900,629  2,843,480 

WILMINGTON,  N.C. 

Star-m .  1.157,282  1,151,178 

Stor-News-S  355.376  398.944 

Grand  Totol .  1.512,658  1,550,122 

WINDSOR,  ONT. 

Stor-e .  2,326,118  2,865,303 

WINSTON-SALEM,  N.C. 

Journol-m .  1,646,260  1,764,798 

Sentinel-e .  1,575,560  1,512,378 

Journol-Sentinel-S .  881.412  849.548 

Grond  Total .  4,103,232  4,216,724 

NOTE:  Pan-run  ond  comics  not  included 

WORCESTER,  MASS. 

Gozette-e .  1,244,964  1,353,825 

Telegram-m .  1,305,577  1,400,172 

Telegrom-S .  1.484.714  1.526.784 

Grond  Total .  4,035,255  4,280,781 


Chronicle  Telegram  is  looking  for  a  piece 
of  the  action. 

Expand  coverage 

“We’ve  had  a  western  Cuyahoga 
County  edition  for  10  to  12  years,”  said 
managing  editor  Arnold  Miller,  a  former 
Cleveland  Press  staffer.  “We’re  expand¬ 
ing  our  coverage  in  that  area,  using  pre¬ 
sent  staffers  and  adding  stringers.  We’re 
moving  further  east  with  newsstands  and 
we’ve  picked  up  a  substantial  increase — 
maybe  a  couple  of  thousand — in  circula¬ 
tion.” 

Miller  said  that  “the  economy”  won’t 
allow  his  paper  to  hire  any  Press  people. 

Some  former  Press  reporters  and  edi¬ 
tors  have  found  jobs  out  of  state,  primari¬ 
ly  in  Texas  and  California.  But  they  are  in 
the  minority. 

At  least  six  remain  in  Cleveland  string¬ 
ing  for  UPl,  or  have  found  public  rela¬ 
tions  jobs. 

Others,  reluctant  to  leave  the  city,  are 
biding  their  time,  living  on  final 
paychecks,  vacation  pay  and  unemploy¬ 
ment  benefits  and  hoping  that  the  job 
situation  loosens  up  in  Cleveland. 

Said  former  Press  news  editor  Bill 
Kjellstrand,  who  has  landed  a  job  as 
assistant  news  editor  with  the  Austin 
(Tex.)  American  Statesman;  “1  think 
they  may  be  fooling  themselves.” 
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Winners 

(Continued  from  page  22) 


by  circulation  categories  were:  Under 
22,000 — Leesburg  (Fla.)  Commercial; 
22,001-30,000 —  Midland  (Tex.)  Report¬ 
er-Telegram;  30,001-36,000 — Grand 
Junction  (Colo.)  Daily  Sentinel;  36,001- 

42.500 —  Ocala  (Fla.)  Star-Banner; 

42.501- 47,000 — Gainesville  (Fla.)  Sun; 
47,001-54,000 — Ann  Arbor  (Mich.) 
News;  54,001-70,000 — Walnut  Creek 
(Calif.)  Contra  Costa  Times;  70,001- 
95,000— Greensburg  (Pa.)  Tribune  Re¬ 
view;  over  95,000 — Wilmington  (Del.) 
News  Journal. 

Promotion  winners  were  the  Stamford! 
Greenwich  (Conn . )  Advocate  Time  for  best 
overall  program  to  promote  the  Sunday  or 
weekend  edition  of  a  newspaper;  Lorain 
(Ohio)  Journal  for  best  in-paper  promotion 
which  includes  Family  Weekly. 

The  three  best  promotions  introducing 
Family  Weekly  into  the  Sunday  or  week¬ 
end  edition  were:  Chico  (Calif.)  Enter¬ 
prise-Record;  Cleveland  (Tenn.)  Banner 
and  State  College  (Pa.)  Centre  Daily 
Times. 

The  judges  for  the  Family  Weekly  Cir¬ 
culation  Bonanza  promotion  portion  were 
Wally  Darragh,  Young  &  Rubicam:  Teri- 
lyn  McGovem-Mazza  Editor  &  Publisher; 
John  Sullivan,  Newspaper  Advertising  Bu¬ 
reau. 

Ad  rates  hiked 

Family  Weekly  will  increase  its  CPM 
rates  2.5%  effective  with  its  September  12 
issue.  The  hike  raises  the  one-time  charge 
for  a  four-color  inside  page  to  $105,870 
and  $92,910  for  a  b&w  page.  The  supple¬ 
ment  guarantees  distribution  of 
12,400,000  copies  through  over  350  news¬ 
papers  in  47  states. 


Beihoff  withdraws 

David  Beihoff,  who  was  named  June  1 
vicepresident-advertising  for  Minneapolis 
Star  and  Tribune,  has  withdrawn  from  the 
assignment  for  personal  reasons.  William 
T.  Nusbaum,  acting  ad  director  since 
March,  will  continue  in  that  capacity. 

Alley  retires 

James  S.  Alley,  vicepresident  and  man¬ 
ager  of  Dallas  office  of  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee,  Inc.,  has  re¬ 
tired.  His  successor  is  Robert  L.  Walker, 
of  the  Dallas  sales  staff. 

Ad  appointments 
made  by  Parade 

William  Reilly  has  been  appointed  to  the 
new  position  of  vicepresident,  advertising 
agency  relations,  at  Parade  magazine.  Pa¬ 
rade  vicepresident  and  advertising  director 
James  Martise  announced. 

Reilly,  who  has  been  a  vicepresident  of 
Parade  since  1976,  Joined  the  Sunday  mag¬ 
azine  in  1962  and  has  served  as  Astern 
sales  manager  since  1974.  “Bill’s  broad 
sales  experience  and  extensive  and  influen¬ 
tial  agency  contacts  are  perfect  for  this  new 
assignment,”  Martise  said. 

Reilly’s  former  responsibilities  will  be 
assumed  by  Robert  J.  Slocum,  who  joins 
Parade  as  New  York  sales  manager.  North¬ 
east  region,  and  George  Dippy,  as  New 
York  sales  manager.  Southeast  region. 

Prior  to  joining  Parade,  Slocum  was 
special  classification  sales  manager  of  the 
New  York  Daily  News,  which  he  joined  17 
years  ago  as  an  advertising  sales  represen¬ 
tative.  Dippy,  who  has  been  with  Parade 
since  1977,  was  named  New  York  sales 
manager  six  months  ago. 


Trial  in  Honolulu 
tests  joint  agency 

An  antitrust  lawsuit  that  challenges  a 
20-year-old  joint  operating  agreement  be¬ 
tween  the  Honolulu  Star-Bulletin  and 
Honolulu  Advertiser  went  on  trial  before 
a  jury  in  Honolulu. 

Josef  D.  Cooper,  a  San  Francisco  anti¬ 
trust  lawyer,  is  representing  the  City  and 
County  of  Honolulu.  His  contention  is 
that  the  owners  of  the  two  papers  knew 
the  Honolulu  Advertiser  was  healthy  in 
1%2  and  the  joint  agreement  was  made  to 
create  a  more  profitable  monopoly  on 
advertising  rates.  The  Advertiser  is  pri¬ 
vately-owned  by  Persis  Corp.  Thurston 
Twigg-Smith  is  publisher.  Honolulu  Star- 
Bulletin  is  owned  by  Gannett  Co.  Inc. 

Federal  District  Judge  Jesse  W.  Curtis, 
assigned  from  Los  Angeles  for  the  trial 
that  started  second  week  of  July  and  will 
continue  into  August,  is  presiding.  He 
said  the  jury  must  decide  if  the  owners 
who  made  the  arrangement  believed  at 
the  time  that  the  Advertiser  would  not 
"remain  or  become  financially  sound”  if 
the  joint  operating  agreement  were  not 
adopted. 

The  suit  was  filed  as  a  class  action  for 
the  City  and  County  of  Honolulu  in 
March  1979  at  the  behest  of  Mayor  Frank 
F.  Fasi.  It  was  continued  by  Mayor  Ei¬ 
leen  Anderson,  who  defeated  Fasi.  Fasi  is 
a  candidate  for  Governor. 

Landon  appointed 

Sacramento  (Calif.)  Union  has  contract¬ 
ed  with  Landon  Associates,  Inc.  for  sales 
representation  of  national  advertising. 
Sales  activities  will  be  directed  by  Robert 
Keim,  vicepresident/Westem  sales  region 
and  James  Cox,  manager/Landon  San 
Francisco.  The  Union  was  represented  by 
Branham/Newspaper  Sales. 


A  message  from  .  .  . 
Scarborough  Research. 

•  Over  100  newspapers  in  the  top  50  markets  have  subscribed  to  Scarborough’s  National  Newsi^aper  Audience  Study. 

•  Field  work  starts  September  14,  1982  HAS  YOUR  NEWSPAPER  SUBSCRIBED? 

•  The  Study  offers  comparable  readership  data  to  be  used  by  newspaj^ers  and  advertisers  in  the  top  50  markets. 

•  The  Study  is  a  major  undertaking  by  the  newspaper  industry.  It  will  become  one  of  the  most  widely  used  newspaper 
audience  studies  available. 

•  Newspapers  can  satisfy  their  advertising  research  needs  at  the  national  and  local  levels  on  a  shared  cost  basis. 

•  All  advertising  agencies  will  have  access  to  the  data,  including  on-line  computer  access. 

•  The  study  will  have  the  independent  imprimatur  of  a  well  known  newspaper  research  company,  experienced  in 
completing  syndicated  newspaper  research  studies. 

Join  Scarborough’s  Newspaper  Audience  Study. 

To  subscribe  or  for  further  information,  call  (212)  889-5290. 

Harold  Israel,  President  •  Jay  M.  Cohen,  Executive  Vice  President  •  Charlotte  Zaslav,  Marketing  Associate 

SCARBOROUGH  RESEARCH  CORPORATION,  10  East  40  St.,  N.Y.,  N.Y.  10016 
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Syndicates 


By  Lenora  Williamson 


Year-round  sports  statistics  syndicated 


Benjamin  Lee  Eckstein,  an  English 
major  turned  sports  statistician,  has  a 
career  that  might  be  described  as  a  sports 
fan’s  dream. 

Now  31,  Eckstein  for  more  than  a  de¬ 
cade  has  collected  records  of  athletes  and 
teams  in  baseball,  football,  hockey  and 
basketball — college  and  pro. 

He  has  written  for  the  New  York  Daily 
News  and  the  Dallas  Morning  News  and 
ABC  radio  and  CBS  publications  and  has 
supplied  charts  to  the  Daily  News  for  four 
years.  He  lives  in  Athens,  N.Y. 

Now  The  Tribune  Company  Syndi¬ 
cate,  Inc.,  is  offering  Eckstein’s  Super- 
Stats  as  a  year-round  service  providing 
sports  fans  with  statistics  they  want  most. 


The  St.  Petersburg  Evening  Indepen¬ 
dent  has  told  syndicated  columnist  Mil- 
ton  Rockmore  that  response  to  his  week¬ 
ly  column,  “How  To  Make  Extra 
Money’’  is  drawing  more  mail  than  any 
other  regular  feature  the  paper  publishes. 

And,  adds  Editor  Robert  M.  Stiff, 
“The  mail  became  such  a  problem  that 
we  now  direct  readers  to  send  it  to  you 
directly  instead  of  sending  it  here  and 
having  us  pass  it  along  in  bundles.’’ 

The  editor  adds,  “The  woman  who 
handles  our  syndicate  mail  glared  at  me 
for  weeks,  but  now  that  the  majority  of 
the  mail  goes  directly  to  your  office,  she  is 
smiling  at  me  again.  It  suits  my  manage¬ 
ment  style  to  captain  a  happy  ship  and  I 
wanted  you  to  know  that  all  hands  here 
(Continued  on  page  39) 


There  are  14  different  statistical  pack¬ 
ages  covering  all  the  major  sports.  One  is 
“Pitching  Form” — on  target  for  fans  this 
baseball  season  putting  major  league 
competition  in  focus  and  spotlighting 
strengths  and  weaknesses. 

The  Pitching  Form  moves  daily  via 
Associated  Press  and  United  Press  Inter¬ 
national  feature  wires  for  use  next  day. 

In  the  baseball  season,  subscribers  get 
a  Superstat  package  giving  up-to-date 
performance  records  moved  a  division 
per  day  Monday  through  Thursday  and 
on  Friday  an  u^ated  package  covering 
all  teams  moves  for  weekend  use. 

Other  statistical  packages  during  the 
year  include;  College  football — power 
ratings;  college  football  conference  stats 
with  text;  college  football  bowl  stats;  pro 
football  schedule  with  results;  pro  foot¬ 
ball — SuperStats;  pro  football — power 
ratings;  pro  football  playoff  and  Super 
Bowl  package;  college  basketball — pow¬ 
er  ratings;  college  basketball  SuperStats; 
pro  basketball — NBA  power  ratings; 
NBA  SuperStats;  and  pro  hockey.  NHL 
SuperStats. 


COLUMNIST  HONORED— Jack 
O'Brian  (center)  syndicated  Broadway 
columnist  with  King  Features  and  host  of 
the  WOR,  New  York,  radio  program, 
"Critics  Circle",  accepts  the  Theatre 
Award  of  Long  Island  University,  Brook¬ 
lyn  Center,  from  Dr.  Joseph  Slade,  left, 
and  Dean  Jack  Gabel.  O'Brian  is  marking 
40  years  in  print  journalism  and  was  cited 
"for  consistent  contributions  to  the  art 
and  science  of  criticism,  and  in  recogni¬ 
tion  of  a  career  devoted  to  the  en¬ 
couragement  and  promotion  of  the  finest 
in  the  performing  and  literary  arts." 


Syivan  Byck,  comics  editor  33  years,  dies 


Sylvan  Byck,  who  was  generally  re¬ 
garded  as  the  most  influential  and  know¬ 
ledgeable  editor  of  comics  in  the  world, 
died  July  8  at  Booth  Memorial  Medical 
Center,  Queens,  New  York  City.  He  had 
reached  his  78th  birthday  the  day  before 
his  death. 

Byck  as  comics  editor  for  King  Fea¬ 
tures  Syndicate  had  launched  and  guided 
careers  of  many  of  the  world’s  most  suc¬ 
cessful  cartoonists.  He  was  with  King  Fe¬ 
atures  more  than  40  years  and  served  as 
comics  editor  for  33  years  until  his  retire¬ 
ment  at  the  end  of  1978. 

Byck  examined  and  evaluated  up  to 
2,000  comic  submissions  every  year  for 
King.  From  those  he  made  recommenda¬ 
tions  for  syndication  for  such  world- 
popular  comics  as  Beetle  Bailey,  Hagar 
the  Horrible,  Hi  &  Lois,  Tiger,  Hazel, 
Moose,  Winnie  the  Pooh,  and  more. 

Byck  also  provided  editorial  guidance 
that  increased  popularity  of  such  strips  as 
Blondie,  Barney  Google  and  Snuffy 
Smith,  Steve  Canyon,  Buz  Sawyer,  and 
Flash  Gordon,  all  syndicated  by  King. 

The  editor  was  an  expert  in  bringing 
talented  writers  and  artists  together  to 
develop  comic  strip  ideas.  He  is  credited 
with  arranging  collaboration  between 
Mort  Walker  (Beetle  Bailey)  and  Dik 
Browne  (Hagar)  in  working  on  Hi  &  Lois. 

He  also  wrote  continuity  story  lines  for 
several  comic  strips,  including  Jungle  Jim 
and  Secret  Agent  X-9. 

A  self-effacing  man,  Byck  removed 
himself  from  discussions  of  his  work  and 
influence  on  cartoonists. 

“lam  not  a  magician.  I  cannot — no  one 
can — take  a  bad  strip  and  turn  it  into  a 


winner,”  he  once  said.  “What  I  can  do, 
when  1  find  a  good  strip,  is  make  sugges¬ 
tions.” 

After  high  school  and  art  studies  at 
Pratt  Institute  in  Brooklyn,  Byck  worked 
as  a  reporter  for  the  New  York  Commerk  - 
al,  which  later  merged  with  the  Journal  of 
Commerce. 

Really  wanting  an  editorial  cartoonist, 
he  moved  into  that  field  before  he  left  the 
Commercial  for  the  Brooklyn  Times- 
Union.  There  he  began  as  a  cartoonist, 
later  became  assistant  managing  editor 
and  then  managing  editor. 

His  next  move  was  into  the  syndicate 
world  as  editor  of  King’s  Sunday  Home 
Magazine  in  1937.  Byck  later  edited 
Pictorial  Review,  a  Sunday  supplement 
of  Hearst  Newspapers. 

Switches  to  A.M. 

Laredo  (Tex.)  Times  started  morning 
delivery  on  July  I  after  100  years  of  after¬ 
noon  service. 
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Syndicates 
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are  happy  now.  And  the  readers  are  hap¬ 
py  with  your  column,  which  makes  me 
happy.” 

Earlier  in  his  letter.  Stiff  observed,  “It 
is  obvious  that  you  have  tapped  a  reader 
need  as  you  give  tips  on  how  to  cope.  It  is 
something  newspapers  have  been  trying 
to  do  themselves,  but  you  seem  to  be 
doing  it  better  than  we  are.” 

Bruce  Reynolds,  executive  editor  of 
the  Morristown  (N.J.)  Daily  Record, 
wrote  Rockmore  that  while  the  paper 
“went  into  the  transition  from  ‘View 
From  the  Top"  to  ‘How  to  Make  Extra 
Money’  with  some  trepidation  .  .  .the 
trepidation  was  unfounded.  The  new  fea¬ 
ture  continues  to  pull  reader  letters,  and 
it’s  found  a  home  on  our  weekly  ‘Money 
Page.’” 

:ic  ;|c  ^ 

The  American  Association  of  Editorial 
Cartoonists  has  given  its  Distinguished 
Foreign  Cartoonist  Award  for  1982  to 
“TIM”,  political  cartoonist  of  the  French 
weekly  L' Express. 

Born  Louis  Mitelberg  in  Poland,  he 
signs  his  drawings  “TIM.”  The  cartoon¬ 
ist  studied  architecture  in  Paris  and  then 
enlisted  with  the  Polish  forces  in  exile 
when  World  War  II  broke  out.  Captured 
by  the  Germans,  he  escaped  and  got  to 
London  and  joined  the  Free  French. 

“TIM”  began  his  career  in  1945  with 
cartooning  commentary  on  the  war,  and 
by  1956  joined  L’Express.  He  is  the  only 
cartoonist  named  to  the  publication’s 
editorial  board.  His  drawings  for  the  most 
part  are  wordless. 

if.  ifi  i(i 

Stephen  Chapman,  a  former  associate 
editor  of  New  Republic  magazine  who 
joined  the  Chicago  Tribune  in  1981,  is 
now  writing  a  twice-weekly  syndicated 
column  for  editorial  and  op-ed  pages  via 
Tribune  Company  Syndicate. 

Chapman,  I'exas-born,  was  a  member 
of  the  editorial  board  of  the  Harvard 
Crimson  while  a  student  in  Harvard  Col¬ 
lege  and  now  is  a  member  of  the  Tribune’s 
editorial  board. 

Chapman  also  contributes  radio  com¬ 
mentary  to  “Byline”,  a  public  affairs 
program  syndicated  to  160  stations 
throughout  the  United  States. 

♦  ♦  ♦ 

Edith  Lank,  who  syndicates  her  week¬ 
ly  real  estate  column  from  her  Rochester, 
N.Y.,  office,  is  author  of  a  new  book 
published  by  Reston,  a  Prentice-Hall 
Company. 

The  book  “Selling  Your  Home — With 
an  Agent”  is  in  hardcover  and  paperback 
and  answers  specific  questions  on  real 
estate  agents  and  broker’s  services.  A 
large  part  of  the  book  is  devoted  to  gener¬ 
al  interest  topics  such  as  pricing  the 
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house,  negotiaton  of  sales  contracts  and 
more. 

Lank’s  “House  Calls”  column  now 
runs  in  about  50  papers  including  the 
Miami  Herald,  Dallas  Morning  News, 
Des  Moines  Register,  El  Paso  Times, 
Camden  Courier-Post  and  in  the  Sunday 
papers  in  Buffalo,  Rochester,  Syracuse 
and  Schenectady,  N.Y.,  area. 

Atari  goes  co-op 

Warner  Communications  is  distribut¬ 
ing  Atari  Dealer  Ad-Planner  books  to 
Multi-Ad  Service’s  list  of  daily  and  week¬ 
ly  papers.  The  co-op  plan  in  the  planner 
list  100%  reimbursement  for  the  actual 
cost  of  ads  up  to  accrual  limit.  Ad  layouts 
include  all  the  popular  Atari  products. 


Newsday  president 

Robert  M.  Johnson,  currently  general 
manager  of  Columbus  (Oh.)  Dispatch, 
will  join  Newsday  on  September  I  as 
president  and  chief  operating  officer. 
Johnson,  37,  who  was  a  member  of 
Seyfarth,  Shaw,  Fairweather  and  Gerald- 
son  where  he  specialized  in  newspaper 
legal  matters  for  8  years,  will  report  to 
David  Laventhol,  publisher  and  chief  ex¬ 
ecutive  officer. 

He  will  be  responsible  for  all  of  News- 
day’s  operations  except  for  the  editorial 
department. 


Task  force  to  recommend 
J-school  study  changes 


“■Journalism  education  is  stagnant.” 
says  Everette  E.  Dennis,  dean  of  the  Uni¬ 
versity  of  Oregon  School  of  Journalism 
and  president  elect  of  the  Asswiation  for 
Education  in  Journalism 

““Journalism  educators  have  been  so 
busy  dealing  with  the  crush  of  expanding 
enrollments  they  have  had  little  time  to 
think  about  what  they  are  doing.  Some 
journalism  schot)ls  arc  like  bands  of  war 
ring  tribes,  each  representing  a  particular 
interest,  with  little  that  holds  them  together 
except  an  obvious  connection  to  the  com¬ 
munications  industry. 

““It  is  no  wonder  that  in  such  a  climate, 
maintaining  the  status  quo.  what  educators 
call  a  “steady  state  university.’  consumes 
everyone’s  energies.  One  result  is  a  lack  of 
curriculum.  Although  teachers  try  their 
best  to  keep  up  with  new  developments, 
they  do  so  in  an  outmoded  framework  that 
needs  much  reconsideration.” 

To  attack  the  problem  Dennis  describes, 
the  Gannett  Foundation  has  approved  a 
$64,990  grant  to  the  University  of  Oregon 
Schotd  of  Journalism  to  fund  a  two-year 
national  study  of  journalism  education 
leading  to  a  new,  mixlcl  curriculum  at  Or¬ 
egon. 

Foundation  president  Eugene  C.  Dorsey 

Communication  school 
established  by  Rutgers 

Rutgers.  New  Jersey’s  state  university, 
has  established  a  new  School  of  Communi¬ 
cation.  Information  and  Library  Studies. 

Effective  next  fall,  the  university’s 
Graduate  School  of  Library  and  Informa¬ 
tion  Studies  and  the  School  of  Communi¬ 
cations  will  operate  as  a  single  school,  to 
be  headed  by  a  dean  and  one  or  more  asso¬ 
ciate  deans,  with  its  own  graduate  and  un¬ 
dergraduate  programs. 

The  sch(X)rs  faculty  members  would  es¬ 
tablish  their  own  degree  requirements  and 
each  major  academic  subdivision — com¬ 
munications.  journalism  and  mass  media, 
and  library  studies — would  be  chaired  by 
departmental  heads. 

A  national  search  for  a  dean  is  under¬ 
way,  according  to  T.  Alexander  Pond. 
Rutgers’  executive  vicepresident  and  chief 
academic  officer. 

Pond  said  that  the  leaders  in  the  field 
““have  told  us  it  will  be  a  model  in  the 
future  that  will  be  much  copied.” 

Free  job  ads 

Norwalk  (Conn. )  Hour  is  publishing  free 
employment  wanted  classified  ads  for  any 
unemployed  persons  in  its  circulation  area 
on  two  consecutive  Mondays  (July  19  and 
26).  Almost  3.00()  workers  remain  jt)bless 
in  the  area. 
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and  vicepresident/education  Gerald  M. 
Sass  say  this  is  one  of  the  largest  and  most 
significant  grants  ever  awarded  by  the 
foundation  for  research  in  journalism  edu¬ 
cation. 

Dennis  adds:  “‘In  order  to  understand 
fully  the  work  already  done  on  the  organi¬ 
zation  and  management  of  journalism 
schools,  we  will  put  together  a  working 
paper  on  the  purposes  and  present  organi¬ 
zation  of  journalism  education.” 

A  task  force  will  then  develop  an  accept¬ 
able  model  to  be  implemented  at  the  Uni¬ 
versity  of  Oregon.  Finally,  a  report  detail¬ 
ing  the  Oregon  model  and  discussing 
alternative  mtMJels  for  journalism  educa¬ 
tion  and  strategies  for  accomplishing  them 
will  be  distributed  to  journalism  educators 
nationwide. 

The  Gannett  Foundation  was  established 
in  1935  by  the  late  founder  of  the  Gannett 
newspapers.  It  has  given  more  than  $18 
million  to  journalism-related  programs,  its 
primary  national  interest.  The  foundation 
also  contributes  locally  to  charitable  causes 
in  more  than  1(X)  communities  served  by 
Gannett  Co.,  Inc.,  newspapers,  broadcast 
stations,  outdoor  advertising  companies 
and  other  interests. 


Most  preferred 

Newspapers  continue  as  the  most  popu¬ 
lar  ad  medium,  according  to  1981  billings 
compiled  by  Ernst  &  Whinney.  Newspa¬ 
pers  generated  ad  revenues  of  $  1 7.4  billion 
in  1981,  compared  with  $12.6  billion  for 
tv.  $8.8  billion  for  direct  mail,  $4.2  billion 
for  radio,  $3.8  billion  for  specialty  ads, 
$3.5  billion  for  magazines,  and  $1.8  bil¬ 
lion  for  business  publications. 

Educators  honor 
Newsday  editor 

Robert  W.  Greene,  investigative  report¬ 
er  and  assistant  managing  editor  of  News- 
day.  will  receive  the  fourth  annual  Profes¬ 
sional  Excellence  Award  at  the 
Association  for  Education  in  Journalism 
convention  in  Athens.  Ohio,  July  25-28. 

The  award  is  given  by  AEJ’s  Qualitative 
Studies  Division.  Greene,  54.  will  speak  at 
an  awards  luncheon  July  26  on  "Ethics: 
the  Choice  Between  Rules  and  Reason.” 
The  convention  will  be  held  on  the  Ohio 
University  campus. 

Greene  led  reporting  teams  that  wt)n  the 
Pulitzer  Prize  Gold  Medal  for  Public  Ser¬ 
vice  in  1970  and  1974.  Winner  of  several 
other  journalism  awards,  he  is  a  past  presi¬ 
dent  of  Investigative  Reporters  and  Edi¬ 
tors.  Inc. 


Lower  named 
interim  dean 

Elmer  W.  Lower,  profes.sor  journalism 
at  the  University  of  Missouri-Columbia 
and  fonner  president  of  ABC  News,  was 
appointed  dean  of  the  School  of  Journalism 
at  UMC  for  the  1982-83  school  year  effec¬ 
tive  August  18.  provost  Ronald  F.  Bunn 
has  announced.  Lower  will  take  the  posi¬ 
tion  while  a  search  for  a  permanent  dean 
continues. 

The  current  dean  of  the  school,  Roy  M. 
Fisher,  will  step  down  in  August  to  take  a 
one-year  sabbatical  before  rejoining  the 
journalism  faculty  to  teach. 

Lower  retired  from  ABC  in  1978  but  has 
remained  active  in  the  journalism  field 
where  he  continues  to  teach,  write  and 
travel.  He  regularly  lectures  in  foreign 
countries  on  journalism  topics.  He  was 
named  professor  of  journalism  in  1978  at 
UMC  where  he  teaches  broadcast  journal¬ 
ism  and  mass  media  seminars,  courses  he 
taught  as  a  visiting  professor  at  UMC  and 
other  colleges  prior  to  his  full-time  ap¬ 
pointment  as  professor. 

Before  joining  the  journalism  faculty 
full-time.  Lower  was  vicepresident  of  cor- 
pt)rate  affairs  for  the  American  Broadcast¬ 
ing  Companies  (1974-78).  For  eleven 
years  prior  to  that  as  president  of  ABC 
News,  Lower  was  known  as  an  activist  in 
many  fields.  Under  his  presidency,  ABC 
News  expanded  its  nightly  news  coverage 
from  15  minutes  to  a  half  hour  and  more 
than  doubled  the  number  of  stations  carry¬ 
ing  the  newcast.  In  1964,  he  co-founded 
the  News  Election  Service,  a  cooperative 
vote  tabulation  organization  operated  by 
the  networks  and  two  wire  services. 

His  career  includes  more  than  20  years 
in  the  print  media.  After  graduation  from 
the  University  of  Missouri  School  of  Jour¬ 
nalism  in  Columbia.  Lowe  worked  as 
courthouse  reporter  in  Louisville.  Ky.,  a 
courthouse  specialist  in  Flint,  Mich.,  UPl 
bureau  manager  in  Jefferson  City.  Mo., 
and  Cleveland,  Ohio,  and  UPl  overnight 
news  editor  in  Washington.  D.C.  He  was 
with  CBS  News  in  Washington  and  New 
York  from  1953-59  and  developed  the 
election  tabulation  system.  In  1959,  Lower 
joined  NBC  News  as  chief  of  the  Washing¬ 
ton  Bureau  and  quickly  rose  to  vicepresi¬ 
dent  and  general  manager  of  NBC  News  in 
New  York.  In  Washington  he  supervised 
coverage  of  the  first  presidential  news  con¬ 
ference  to  be  televised  live  and  organized 
pool  coverage  for  Soviet  Premier  Nikita 
Krushchev’s  Washington  visit. 

Lower  is  a  native  Missourian.  His  fam¬ 
ily  settled  near  Sedalia  in  central  Missouri 
and  he  was  later  reared  in  Kansas  City.  He 
received  his  bachelor  of  journalism  degree 
from  the  University  of  Missouri  School  of 
Journalism  in  Columbia  in  1933. 

Lower  has  two  sons:  John  W.  Lower, 
who  is  a  producer  for  ABC  News  in  Paris, 
and  Louis  G.  Lower  11.  a  vicepresident 
with  the  Allstate  Insurance  Companies  in 
Northbrook.  111. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  &)x 
278.  Bruce  MS  3B915. 


THE  HOUSEHUSBAND:  Everyone  enjoys 
Hardwick's  literate,  humorous  report  on  a 
parental  role-switch.  OBI,  17700  Western 
69e.  Gardena  CA  9024B. 


"TRIVIAGRAMS".  A  unique  cartoon  panel  that 
film  and  tv  fans  will  turn  to  first!  Details:  CAR- 
TOONMIX.  Box  108.  Village  Station.  New  York 
NY  10014. 


WE  HAVE  IT.  Anything  from  comic  strips,  puz¬ 
zles.  stories  or  whatever.  Oickson-Bennett. 
1324  N  3rd.  St  Joseph  MO  64501. 


MONEY 


"MORE  FOR  YOUR  MONEY" -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan,  1802  S 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News.  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 


MOVIE  REVIEWS 


FULL-LENGTH  film  reviews  with  stills.  Ideal 
for  weeklies  and  entertainment  sections.  Sam¬ 
ples  and  rates.  S  White.  70  Cranch  St.  Quincy 
MA  02169. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Miami  Herald.  Dallas  News. 
Buffalo,  Rochester,  Des  Moines,  etc.  800-word 
column,  7th  year.  National  award:  "concise, 
entertaining,  wealth  of  real  estate  knowledge, 
solid  writing  skills."  E  Lank,  240  Hemingway. 
Rochester  NY  14620;  (716)  271-6230. 


REUGION 


WORLDVIEW  magazine,  published  by  the 
Council  on  Religion  and  International  Affairs, 
the  monthly  of  ethics  and  international  affairs 
is  available  for  syndication  reprint  rights 
through  Feature  Associates,  3334  Kerner  Blvd. 
San  Rafael  CA  94901. 

Feature  Your  Feature  in 
FEATURES  AVAIUBLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NEWLY  FORMED  SHOPPER 
Weekly.  1V7  Million  free  circulation,  central 
Florida  shopper  looking  for  investors. 
$21,600,000  annual  potential.  25-30% 
"NET  PROFIT".  Box  4439,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


I  APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
I  Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
I  Box  7133.  Shawnee  Mission  KS  66207. 


NEWSPAPER  APPRAISERS 


VALUATIONS  PERFORMED  for  estate,  tax,  | 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037;  (413)  477- 


Appraisals.  Mergers.  Sales. 

No  Charge  for  (^sultation. 

WHITE  NEWSPAPER  SERVICE  I 

James  W.R.  White  i 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715.  I 

BILL  MATTHEW  COMPANY  conducts  profes-  ! 
sional.  confidential  negotiations  for  sale  and  | 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider  I 
sale  or  purchase  of  a  property,  you  should  call  i 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


KREHBIEL-BOLITHO.  INC 
Over  5(X)  sales  in  our  3 1  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office,” 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  BROKERS 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 
ROY  HOLDING  AND  ASSOCIATES 
Box  212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 


WE  KNOW  TE)(AS,  sell  only  Texas  newspapers. 
Bill  Berger.  Associated  Texas  Newspapers.  Inc. 
1801  Exposition  Blvd.  Austin  TX  7B703; 
(512)  476-3950. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt.  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Mam  St.  ^uthboro  MA  01772 
(617)  481-8562 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  B6,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)566-7198 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


MEL  HODELL.  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS  I 

Specializing  in  the  best  Southern  markets.  114  j 
Wickersham  Or.  Savannah  GA  31411;  (912)  | 
598-0931,  day  or  night.  I 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


(Continued  on  page  42) 
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ANNOUNCEMENTS 
NEWSPAPER  CONSULTANTS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SAL 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Address _ 

City _ State _ Zip. 

Phone _ 

Classification _ 

Copy - 


I  Assign  a  box  number  and  mail  responses  daily.  I 

Run  ad - Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av.  New  York,  NY  10022. 


JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 


34  YEARS  successfully  supervising  depart¬ 
ments,  newspapers,  groups  of  newspapers, 
substantiate  our  ability  and  knowledge. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  New  Jersey  weekly  estab¬ 
lished  1955  and  continuously  successful. 
Annual  gross.  $220,000.  Excellent  market 
area  with  potential  for  growth.  Copugraphic. 
Reply  to  Box  4491,  Editor  &  Publisher. 


CALIFORNIA  RESORT  WEEKLY.  National 
tourist  area  increases  potential.  Attractive 
terms.  Box  4447,  Editor  &  Publisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


:  CALIFORNIA  WEEKLY  GROUP,  mountain  re¬ 
gion,  full  central  plant,  over  $800,000 
I  volumn.  $1  million,  $290,000  down,  15 
i  years.  12%  interest. 

I  KANSAS  EXCLUSIVE  county  seat  weeklies, 
central  plant,  gross  $750,000.  $950,000, 
terms,  includes  real  estate  excellent  potential. 
WASHINGTON  exclusive  weekly  with  satellite 
I  paper.  Beautiful  isolated  area.  Gross 
$308,500,  $397,500,  $120,000  down,  15 
years,  10%  interest. 

I  FLORIDA  WEEKLY  GROUP  on  coast,  booming 
i  communities.  Gross  $910,000  1982,  project 
!  $1.2  million.  Several  options  on  purchase.  Re¬ 
latively  undiscovered  area. 

I  GEORGIA  WEEKLY  AND  SHOPPER,  exclusive 
I  in  growth  county.  Full  plant,  excellent  equip- 
I  ment,  community.  Gross  $600.(X)0.  Increased 
I  at  $100,000d  rate  last  5  years.  $1.5  million, 

I  terms. 

,  WESTERN  MOUNTAIN  exclusive  semiweekly, 

I  resort  area,  dynamic  growth.  "In  community." 

Full  plant,  gross  $400,000,  profitable,  terms. 

'  IOWA  COUNTY  SEAT  EXCLUSIVE  weeklies, 
•I  shoppers,  grossing  $900,000,  full  central 
I  plant.  $1.5  million,  terms. 

'  DAILY,  ZONE  5,  and  county  wide  shoppers, 
{  7000  paid  subscribers,  profitable,  gross  $1.8 
'  million.  $2.25  million  asset  sale,  attractive 
'  terms,  at  least  $2  million  expensable  to  buyer. 
I  For  information,  write 

!  ROBERT  N.  BOLITHO 

j  PO  Box  7133,  Shawnee  Mission  KS  66207 


To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


OFFICE  BUILDING  in  growing  area  of  south-  | 
west  Florida,  approximately  6  years  old,  7800  i 
square  feet,  with  $800  a  month  income  from 
half  of  building  in  rentals,  other  half  has  fully 
equipped  print  shop  and  award-winning  weekly 
newspaper  with  8500  circulation.  Real  estate 
alone  appraised  at  $250,000.  Real  estate, 
print  shop,  newspaper  plus  all  layout,  typeset¬ 
ting  and  photographic  equipment,  $350,000, 
with  assumable  mortgage  available.  For 
appointment  with  owner  write  Box  4443,  Edi¬ 
tor  &  Publisher. 


ESTABLISHED  shopper  located  on  growing 
central  California  coast.  1982  gross  in  excess 
of  $750,000.  Many  major  accounts.  Tab  size. 
Own  typesetting  equipment,  no  press.  Excel¬ 
lent  growth  record  and  potential.  Over  40,000 
circulation,  carrier  delivered.  Write  Box  4488, 
Editor  &  Publisher. 


RETIRING — Get  your  bite  of  the  Big  Apple. 
Successful  weekly.  Established  1954.  "Din¬ 
ing-Entertainment-Travel."  High  income  read¬ 
ership.  Great  opportunity.  "It's  one  of  a  kind." 
Box  4493,  Editor  &  Publisher. 


GROWING  weekly  newspaper,  recreation  guide 
and  print  shop  in  beautiful  Mendocino  County, 
(talifornia.  Gross  increased  by  25%  last  year. 
$97,000.  Box  4483,  Editor  &  Publisher. 


I  GROUP  OF  WEEKLIES  in  New  York  metropoli-  i 
I  tan  area  grossing  over  $600,000.  Strong  ! 
!  growth  rate.  Box  4529.  Editor  &  Publisher.  j 

I  THREE  WEEKLIES  in  Zone  3;  "grass  roots"  I 
I  communities.  Over  150  years  of  publication;  ' 

Crossing  over  $800,000.  Box  3957.  Editor  & 
ubiisher. 


THREE  WEEKLIES  for  the  price  of  one. 
$100,000  down  with  owner  financing  the  re¬ 
mainder.  Minutes  from  Florida  beaches.  Call 
Jim  Hallat(205)  566-7 198  or  Wayne  Chancey 
at  (205)  693-2619.  Wayne  Chancey  Consul¬ 
tants,  PO  Box  86.  Headland  AL  36345. 


WEEKLY  in  Rocky  Mountain  area.  Recent  high 

frowth  in  both  business  and  locale.  Over 
200,000  gross.  Challenging  role  in  colorful, 
I  dynamic  community.  Good  investment,  living, 
I  even  better  life.  Box  4396.  Editor  &  Publisher. 


I  Owners  Say  SELL! 


]  1 .  New  Jersey  resort  area  weekly. 

I  2.  Southern  Jewish  weekly  serving  Southeast. 

.  3.  Historic  Maryland  county  seat  weekly. 

4.  West  Virginia  coalfield  weekly  serving  2 
j  counties. 

I  Full  information  to  established  competent 
!  buyers.  Edwin  0  Meyer,  Broker,  Suite  101-E, 
I  300  W  Franklin  St,  Richmond  VA  23220. 

I  PROFITABLE  suburban  weekly  in  Zone  5.  Gros¬ 
sing  $450,000.  Growing  rapidly.  20%  profit. 
No  equipment.  Qualified  buyers  only.  Box 
I  4178,  Editor  &  Publisher. 

I  SMALL,  PROFITABLE  northern  California 
I  'mom  and  pop'  weekly  in  mountain  hide-a-way. 
I  $77,000,  terms.  Broker,  (707)  983-6853. 


NOME-BASED  weekly  newspaper  and  print 
shop,  $100,000  annual  gross.  Circulation 
19()0,  price  $40,000.  Interested  parties 
should  write  to  Golden  Dust  Publications,  Inc, 
Attn  Rich  Rusk,  Box  968,  Nome  AK  99762. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBLICATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


WANT  TO  BUY  MAGAZINE  oriented  toward 
agriculture,  animals,  pets,  veterinary  science, 
or  livestock.  Box  4514,  Editor  &  Publisher. 


SHOPPING  GUIDES 


TIRED  OF  LIVING  ON  DEAD  CENTER? 
Advertising  acceptance  comes  very  slowly 
when  you  restrict  your  salespeople  to  conven- 
I  tional  sales  methods.  If  you  are  fighting  a  big- 
\  ger-than-life  daily,  you  need  specialized 
I  marketing  ideas  to  get  your  paper  in  the  ball- 
I  game.  Combat  category-wide  boycotts  and 
!  advertiser  indifference  with  smarter  strategy. 

I  SHOPPER'S  PLANAGRAM  #1 

;  Shows  you  how  to  use  the  leverage  of  your  pre- 
;  sent  position  to  easily  boost  your  paper  to  a  new 
I  plateau.  It  could  be  the  best  money  you  ever 
spent.  Order  today  and  start  moving  ahead. 
Estil  Cradick,  950  Parkwood  Dr,  Dunedin  FL 
;  33528. 


1 


< 


EDITOR  &  PUBLISHER  for  July  17,  1982 


42 


INDUSTRY 

SERVICES 


I 


EQUIPMENT  &  SUPPLIES 


CIRCULATION  SERVICES 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

WHEN  CIRCULATION  FALLS  as  it  sometimes  ' 
will  and  the  road  to  recovery  seems  all  up  hill  -  . 
when  the  advertisers  baulk  at  the  pending  crisis  | 
don't  panic!  (^11  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and  | 
crew  mrketing  operations. 

(215)  586-3954  I 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  ESP  Classifieds 


ATTENTION  CIRCULATORS  OR  PUBLISHERS  ! 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a  | 
b<»st.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates,  3864  Center  Rd,  # 
IOC,  Brunswick  OH  44212;  (216)  225-7440. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  REMOVAL  AND  INSTALLATION 
Cleaning,  Painting  and  Service 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9600 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 


CAMERA  i  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  I 

Manufacturer/Specialists  since  1968  i 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372  | 

Box  1067,  Redondo  Beach  CA  90278  j 

COMPUTER  SOFTWARE  | 

BILLING  SOFTWARE  | 

Prints  journals,  bills,  aging  and  sales  analysis.  | 
Calculates  rates  and  month-end  discounts.  | 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk  \ 
version  will  hold  "years"  of  detail.  Software  can  i 
be  leased  for  under  $150  per  month.  Call  or  I 
write  tor  sample  reports.  Publisher,  Ckxitrol  1 
Systems.  Steve  Kuckuk,  PO  Box  476,  Shawano 
Wl  54166;  (715)  526-6188.  I 


IF  YOU’VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  classified  dis¬ 
play.  regular  classifi^,  le^l,  job  printing,  web 
printing,  other  and  receipts.  The  program  is 
very  "user  friendly."  You  don’t  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
service  charges  and  prepares  itemized  state¬ 
ments  for  end  of  month  billing,  including  indi¬ 
vidual  statements  needed  for  coop  reimburse¬ 
ment.  The  program  generates  over  35  informa¬ 
tion-packed  reports,  and  overall,  is  an  extreme¬ 
ly  valuable  business  tool.  For  a  brocure  describ¬ 
ing  the  program  in  detail,  write:  TheChiefland 
Citizen.  Drawer  980,  Chiefland  FL  32626,  or 
call  Walter  H  Wilson  at  (904)  493-4796. 


The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we  be¬ 
lieve  the  role  of  a  newspaper  research  firm  does 
not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  linage  from  their  adverising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement,  to  our  sales  sem  nars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  (jail  our  Director  of  Newspaper 
Research.  Jack  Brodbeck,  at  (305)  655-0926, 
or  write  for  our  brochure. 


IBM— 34  or  38  1 

,  Computer  software  programs  for  magazine  pub-  | 
I  Ushers.  Subscription  fullfilment,  newsstand  | 
sales,  billing  and  payroll.  Save  money  by  using  ! 
as  is  or  modifying  to  fit  your  needs.  Call  Rich  ! 
Kirtley  at  (312)  887-7722.  ! 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
.  Rollertop  conveyors,  all  sizes 
I  Bottom  wrappers 
I  Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
I  Baldwin  Count-O-Veyors  104A's 
I  NORTHEAST  STORAGE  &  INDUSTRIES 
I  (213)  257-7557 


CONSUMER  DATA 

COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES 

k  BUY  THE  BEST  CIRCULATION  TEAM 

in  the  industry  for  your  telephone  marketing 
Don  White/Bob  Giambelluca,  (716)688-4162 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers.  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're 
answering  is  on  your  list,  we'll 
discard  your  reply. 


FERAG  H  500  Counter  Stacker  in  excellent 
I  condition.  Factory  rebuilt  and  guaranteed. 

1  Ideal  for  commercial  or  newspaper  operation.  { 
.  Will  stack  from  4  to  96  page  products  such  as  { 
I  TV  Guide  at  press  speeds  up  to  70,0(X)  pro-  1 
{  ducts  per  hour.  Will  also  stack  quarter  page  I 
products.  Available  immediately.  Contact  I 
I  Graphic  Management  Associates,  Inc.  (617) 

I  481-8562. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
I  nacraft  labeling  machines  with  single  and  mul- 
i  tiwide  label  heads  and  quarter  folders.  Model 
'  227E-277  Mueller,  two  into  one  inserter.  Six 
I  years  old,  good  condition.  Call  Scott  or  Ed  Hels- 
I  ley;  (800)  527-1668  or  (214)  357-0196. 


MUELLER  Model  259  high  speed  counter- 
stacker,  new  1979. 

Ferag  conveying  systems,  2  forwarding  sta- 
i  tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Count-O-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines,  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Dr.  Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


i  ONE  HYTROL  omniflex  wire  mesh  belt  con¬ 
veyor.  10’  lone  infeed  tangent  ending  in  90 
degree  curve.  Belt  18"  wide.  Vx  hp  motor  208 
volt  3  phase.  Conveyor  speed  75  FPM.  (>jn- 
veyor  is  still  in  original  shipping  case,  never 
i  used.  $3800.  Firm  FOB  my  dock.  Doug  Cifers. 
(415)  757-2525. 


MAILROOM 


FACTORY  REBUILT  INSERTER 
Kansa  DG  Model  320,  used  four  months,  two 
into  one  with  quarter  fold  attachment,  card 
inserter,  and  spare  parts.  For  sale  or  will  trade 
for  Goss  Community  oil  bath  unit.  Phone  Don 
Catherman,  (512)  237-3546. 


2-SHERIDAN  48P  inserters 
HH  hopper  heads.  MS  delivery  drive 
Contact  Jim  O’Ctell 
THE  ORLANDO  SENTINEL 
(305)  420-5614 


4-STATION  Stepper  Paper  Man  inserter  with  V* 
folder.  $7000.  Rayrtrond.  Washington,  (206) 
942-3466. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sh«i- 
dan  inserter. 

Sheridan  5  knife  trimmer. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stacker. 

Kansa  inserter  with  4  stations. 

Idab  440  Counter  Stacker  with  programming 
keyboard. 

Idab  shrink  wrap  machine. 

Ferag  H500  Counter  Stacker  factory  rebuilt. 
Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Cutler  Hammer  conveyors,  bottom  wraps  and 
pacers. 

Signode  ML2EE  and  MLN2A  tying  machines. 
Guilmont  quarter  folder. 

Quarter  folders,  labelers,  stitcher  trimmers. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates.  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy  Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017. 


PHOTOTYPESETTING 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  TYOESETTERS,  Unisetter  LR.  $6500.  Un- 
I  isetter  HR.  $7500.  Unified  Composer.  $3500. 
I  MDT  350,  $3250.  DEK.  $1950.  Videosetter 
I  2414,  $70()0.  Unisetter  strips,  $100  and  up. 
Bob  Weber.  (216)  729-2858. 


MDT  350,  $3100;  trendsetter  HR  812,  3 
years,  $8650:  Unified  Composer.  $3500;  CG 
7200  LI.  $1850.  Guaranteed.  Bob  Weber, 
(216)  729-2858 

j  TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  FinaiKing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


I  TELERAM  P1800  portable  terminal  tor  sale, 
i  Serial  #1650.  Good  condition.  Oil  Jess  Hill- 
I  man,  (601)  328-2424. 

j  Compugraphic  EditWriter  7500nivet  plus  8 
I  fonts.  Used  tor  only  6  months.  Sacrifice  for 
'  cash.  $8500  or  best  offer.  Call  (415)  349- 
1233. 


PRESSES 


!  GOSS  URBANITE  PRESS 

I  7  unit  (jOss  Urbanite  press  with  two  folders. 

I  recently  reconditioned,  available  for 
I  immediate  delivery. 

;  Urbanite  units  available  which  can  be  offered 
!  stacked  or  floor  position,  complete  with  roll 
■  arms. 

;  Urbanite  folders  complete  with  upper  former 
{  and  drive. 

I  Offered  exclusively  by 

INUND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 

I  (913)492-9050  Telex  4-2362 

GOSS  MARK  1. 16Gossunits239/16  A80and 
I  82.  12  Mark  I  Goss  units  22  Vx  A  80.  8  half 
i  decks  A  80  and  82.  6  color  humps  A  80  and 
I  82. 4  2:1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  Vx.  6  Goss  auto- 
‘  pasters.  18  Kline  reel  stands.  2  balloon  former 
I  assemblies,  4  double  width  portable  ink  foun- 
I  tains.  Many  other  parts  available.  Please  call 
Mr  Headliner,  Printing  Press  Services  Inc.  E 
34th  St.  Cleveland  OH;  (216)  883-8724. 

UK  factory  phone  01 1-44-772-797050. 


ACM  9000  with  direct  entry  keyboard.  6  film 
strips,  good  condition.  Contact  Jess  Hillman  or 
Davis  Basinger  at  the  Commercial  Dispatch 
(Columbus.  Mississippi)  (601)  328-2424. 


EDIT  7900  HR  Universal  with  spare  parts  kit, 
$11,000;  Edit  2750,  $5350,  IVz years,  low 
usage.  Bob  Weber.  (216)  729-2858. 


FIRST  MAI  N  IS  pleased  to  announce  the  release 
of  the  AX  series  of  intelligent  typesetter  inter-  . 

I  faces.  The  AX  interface  may  be  driven  by  vir-  | 
tually  ANY  word  processing  system  or  micro¬ 
computer,  large  or  small.  This  allowsyou  to  use 
a  low<ost  entry  terminal  such  as  'TRS-SO  or  I 
Apple.  The  AX  will  recognize  input  in  standard  i 
A^ii  format  and  translate  it  into  the  appropri¬ 
ate  codes  for  your  typesetter.  If  your  terminal 
can  drive  a  line  printer,  it  can  also  set  type! 
Keyboarding  is  easy,  using  simple  shorthand 
codes  for  typesetting  commands.  All  typesetter 
functions  are  supported.  The  AX  plu^  directly 
into  the  printer  port  of  your  word  processor, 
making  installation  a  snap. 

A  variety  of  options  are  available; 

I  eMultiple  keyboard  entry  ports 

•Simultaneous  operation  of  multiple- 
typesetters 

•A  job  buffer  which  frees  the  input  termin¬ 
al  and  sets  type  from  internal  memory 
•RS-232  input  and  output 
•User  Modifiable  keyboard  output  tables 

The  best  part  is  the  price — complete  AX  sys-  | 
terns  begin  under  $2000.  I 

Also  available  are  new.  low  priced  entry  prog-  i 
rams  for  the  TRS-80  model  III  and  Apple  II  | 
specifically  designed  for  use  with  the  AX  inter-  i 
face. 

For  a  preliminary  datasheet  with  specifications  | 
and  prices,  contact: 

First  Mam  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 


1  GOSS  URBANITE  PRESSES 
'  AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC.  INC.  97  Marquardt  Drive.  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


GOSS  URBANITE  PRESS  COMPONENTS 
21  Vs  CUT-OFF 

IPEC.  INC.  97  Marquardt  Dr.  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-67W. 


GOSS  SC,  7  units,  circumferential,  1978. 
Oxnmunity  add-on  units.  1968-75. 
Suburban  1500.  4  units.  1975. 

Urbanite.  10  units.  1980. 

Urbanite  add-on  units  and  folders. 

SU  folder,  half'quarter'double  parallel. 
Metro.  6  units,  mid-1970's. 

HARRIS  V15  A.  6  units.  1977. 

V15  A,  5  units,  1973. 

V25.  7  units.  1980. 

V25.  4  units.  1978. 

Folders:  JF7.  JFl.  JF4.  JFIO.  JF25. 

845,  4  units.  1975. 

845.  4  units,  1978. 

HOE  Lithomatic  II.  9  units.  5  Color  Humps. 

SOLNA  KING  Color  King.  5  units.  1979. 
Newsking,  6  units.  1970. 

BUTLER.  CARY.  MEG  Auto-Splicers. 

GREG  SHELTERS,  imprinters,  etc. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  32 1  -3992  Telex  700563 
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EQUIPMENT  A  SUPPLIES 


PRESSES 


FOR  SALE  NOW 
ONE  OR  ALL 


4  add-on  Goss  Headliner  units  and  2  folders  2 
to  1. 

21 VS"  CUTOFF  HOE  COLORMATIC.  3  units.  2 
half  decks,  available  now. 

22V4"  Goss  Headliner  unit.  1  color  hump. 
New  ink  oscillating  gear  Goss  Headliner. 
22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

1  Gregg  imprinter. 

6  unitVlSA. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285.  McAllen  TX  78501 
(512)682-7011 


GOSS  COMMUNITY,  3  units  with  quarter  fol¬ 
der.  3-color,  35"  web  width,  new  1970. 
$69,500.  Bob  Weber.  (216)  729-2858. 


GOSS  Mark  I.  A-80.  22^4"  Cutoff 
10  units — Digital  Pasters 
6  Color  Half  Decks 

2  Double  2:1  Folders  with  Balloon  Formers 

Goss  Mark  I.  A-82,  239/16"  Cutoff 
23  units — Digital  Pasters 
4  Superimposed  Double  Half  Decks 

4  Single  Half  Decks 

5  Double  3:2  Folders 

Goss  Mark  II,  A-82.  239/16"  Cutoff 
30  units— Digital  Pasters 
5  3-Position  uilor  Cylinders 
5  Double  2: 1  Folders 

Double  and  single  Goss  portable  color  foun¬ 
tains. 

Add-on  units  available. 

Folder  enclosure  and  dust  collector  system  pre¬ 
sently  on  a  Goss  Mark  V. 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2361 


6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 


8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der,  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  in  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  for  the  sum  of  $850,000. 

Northeast  Industries,  (213)  257-7557 


A-M  MULTILITH  offset  press,  1957  model 
1250,  size  11x17.  Excellent  working  order. 
Previous  operators  all  professionals.  Moving, 
must  sell.  $2000  or  offer.  Call  Mr  Nemir,  (212) 
541-6600. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


7  UNIT  Community,  2  folders,  1975 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  units 
2  units  Community 

6  unit  Harris  V-15A,  1979 

Harris  845,  4  units,  22^4", 4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


5  UNIT  HARRIS  V-15C,  like  new,  installed 
October,  1979,  must  sell  immediately, 
save  $100,000. 

2  unit  Goss  (^immunity,  recondition¬ 
ed,  grease  lub. 

(^immunity  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  reconditioned. 

9  unit  News  King,  KJ8,  Mfg  1976/69,  availa¬ 
ble  May,  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  TO  Box  15999 
Lenexa,  Kansas  662 1 5 

(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WAREHOUSE  SALE 

Newsking,  2  units  (stacked),  W  folder-1966 

Newsking  add-on  units-1966 

Color  King  add-on  unit-1979 

Goss  Urbanite,  4  units,  rebuilt-1971 

Acumeter  gluer 

Harris  one  position  roll  stand 

InterWeb  Systems 
BILL  KIRK 
(305)  629-4330 
TO  Box  2725 
Winter  Park  FL  32790 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former,  1974. 
(>>ttrell  V-25,  V4  and  VS  folder  JF-1. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  W  folders. 

Goss  4,  6,  8-position  roll  stand. 

Goss  15(X)  series,  4  units,  1975. 

Goss  Community,  3  unit  press.  1978. 

Gregg  flying  imprinter  22  V4",  45  Vi". 

Fincor  motor  and  controls. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units.  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King,  4  units.  1969. 

Harris  V-25,  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HOE  Lithomatic,  5  units 
HOE  Convertible,  8  units 
HOE  Colormatic,  8  units 
Ojntact  Gene  Bell 
THE  ORLANDO  SENTINEL 
(305)  420-5601 


MERGENTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units.  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 


MARTIN  FLYING  PASTERS  new  1979,  run- 
on  Urbanite,  will  sell  all  6  or  individual. 

WEB  SPECIALISTS,  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web,  running  on  Ur¬ 
banite. 

IPEC,  INC,  97  Marquardt  Dr.  Wheeling  IL 

60090,  (312)  459-9700,  Telex  20-6766. 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


ONE  1968  NEWSKING  unit  in  real  good  condi¬ 
tion,  $15,000,  2  unit  Color  King  press,  com¬ 
plete  with  folder,  double  parallel  and  cross 
perf,  1970  vintage,  $60,000.  Call  (519)  685- 
2840. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^"x24Vi"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


PRESS  CONVERSIONS 


CONVERSIONS 
INSTALLATIONS 
PRESS  REMOVAL 

Contact  Mr  Headliner,  Printing  Press  Services 
Inc,  E  34th  St,  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050 


TOP  PERSONNEL  and  parts  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 
most  importance. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


CUTLER  HAMMER,  Mark  IV  Counter  Stacker  in 

food  condition.  Reply  to  Box  3665,  Editor  & 
ublisher. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Assocrates.  Inc,  1 1  Mam  St.  PO  Box  55.  South- 
boro  MA  01772;  (617)  481-8562. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


HELP 

WANTED 


ACADEMIC 


THE  PROFESSIONALLY-ORIENTED  Universi¬ 
ty  of  Arizona  Journalism  (Department  has  a  te¬ 
nure-track  assistant  professor  opening  to  start 
August  16,  1982.  Ten  years  of  full  time  print 
news  experience  required.  Applications  must 
be  received  by  August  2.  Send  letter  and  re¬ 
sume  to  AS  Chanin,  Acting  Head,  Journalism 
Department,  University  of  Arizona,  Tucson  AZ 
85721.  Equal  opportunity/affirmative  action 
employer. 


JOURNALISM/PUBLIC  RELATIONS 
Search  extended.  Instructor  to  teach  courses  in 
writing,  reporting,  layout,  public  relations,  etc, 
and  advise  campus  newspaper.  Excellent  faci¬ 
lities.  Master's  required.  PhD  preferred, 
teaching  and  professional  experience  prefer¬ 
red.  Starting  date  August  23. 1982.  Salary  and 
rank  for  9-month  position  negotiable  depend¬ 
ing  on  qualifications.  Send  letter  of  applica¬ 
tion,  resume,  3  current  letters  of  reference, 
transcripts  to:  Ralph  Carmode,  Division  of 
Communication,  Mississippi  University  for 
Women,  Columbus  MS  39701.  EO/AA  Em¬ 
ployer. 


ADMINISTRATIVE 


CONTROLLER/CFO  wanted  for  10,000  cir¬ 
culation,  family-owned  Zone  2  daily  with 
30,000  circulation  weekly  shopper.  Must  have 
ability  to  become  general  manager.  Applicant 
must  be  strong  on  accounting,  computers,  per¬ 
sonnel,  planning  and  interpersonal  relations. 
Five  years  of  newspaper  experience  required. 
Ideal  for  the  executive  who  is  tired  of  the  group 
ownership  rat-race.  Please  include  salaries 
with  resume.  Reply  to  Box  4509,  Editor  &  Pub¬ 
lisher. 


DAILY  AND  WEEKLY  newspaper  with  job  work 
wants  energetic  publisher  with  strong  market¬ 
ing  and  some  production  experience.  Privately 
owned  newspaper  of  long  tradition  in  Zone  1. 
Box  4470,  Editor  &  Publisher. 


DIRECTOR  OF  EQUITY  COMMUNICATIONS- 
National  Life  Insurance  Company  is  seeking  an 
experienced  professional  with  responsibility  for 
producing  regulatory  and  sales  promotion  liter¬ 
ature  required  by  NASD  broker/dealer.  Finan¬ 
cial  writing  skills  required  as  well  as  thorough 
knowledge  of  NASD  and  security  regulations. 
Send  resume  and  salary  history  tO:  Charles  W 
Averill,  National  Life  Insurance  Company, 
Montpellier  VT  05602.  An  equal  opportunity 
employer. 


MAJOR,  Zone  6  metro  newspaper  has  an  open¬ 
ing  for  an  experienced  MBA  and/or  CPA  with  a 
successful  track  record  in  financial  manage¬ 
ment.  Will  assume  full  departmental  (F  and  A) 
responsibility.  We  offer  the  growth  potential  of 
a  driving  area  and  the  opportunity  to  relocate  to 
the  Sunbelt.  Send  resume  to  Box  4505,  Editor 
&  Publisher. 


RECENT  graduate  with  interests  in  both  selling 
and  writing  needed  as  management  trainee  by 
Midwest  newspaper.  Please  apply  only  if  you 
are  a  top  speller  with  a  desire  and  an  ability  to 
get  into  management.  Send  detailed  letter  ab¬ 
out  your  accomplishments  and  interests  along 
with  a  complete  resume  to  Box  4351,  Editor  & 
Publisher. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  com¬ 

panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

Whether  it’s  12,  26  or  52  times  per 
year,  we  produce  business  and  pro¬ 
fit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  month¬ 
ly  billing  and  the  best  exposure  in 
the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus 
equipment  on  your  hands)  E&P  Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 
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MANAGER  WANTED  for  Iowa  twin-weeklies. 
Must  be  knowledgeable  in  both  news,  advertis¬ 
ing.  Own  shopper.  Own  central  plant.  21  em¬ 
ployees.  County  seat,  good  recreation  area,  ac¬ 
cessible  universities  and  metropolitan  areas. 
Position  available  now.  Write  Bo*  4487,  Editor 
&  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


SMALL  ESTABLISHED  WEEKLY  newspaper  in 
Western  ski  resort  seeks  couple  to  run  paper  for 
owner  who  is  out-of-town  often.  Must  be  famil¬ 
iar  with  all  phases  of  newspaper  publishing, 
capable  of  writing,  editing,  etc.  Income  negoti¬ 
able.  commensurate  with  abilities.  Successful 
development  of  newspaper  could  lead  to  equity 
position.  Write  Box  4448,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER 
Midwest  daily,  approximately  20,000  circula¬ 
tion  wants  aggressive  manager  to  excite  and 
direct  a  young  ad  staff.  Promotion  to  general 
manager  when  your  replacement  is  trained. 
Send  resume  and  salary  requirements  to  Box 
4484,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Large  Missouri  suburban  group  is  looking  for  a 
creative  leader,  man  or  woman,  who  is  willing 
and  able  to  show  salespeople  how  it’s  done! 
Sales,  organization,  and  training  abilities  a 
must.  Prior  suburban  advertising  management 
experience  a  definite  plus.  Very  attractive  com¬ 
pensation  package  including  profit  sharing. 
Present  advertising  director  will  help  with 
selection  of  new  director.  Resume  and  prior 
salary  history  to  Ron  Lindsay.  Townsend  Com¬ 
munications.  7007  NE  Parvin  Rd,  Kansas  City 
MO  64117  or  call  (816)  454-9600. 


ADVERTISING  MANAGER  for  small  but  grow¬ 
ing  daily  in  Zone  4.  Must  be  self-starting,  sea¬ 
soned.  and  able  to  train  and  motivate  staff. 
Resume  and  references.  Box  4506,  Editor  & 
Publisher  . 


ADVERTISING, MARKETING 
DIRECTOR 

Waukesha  Freeman  seeks  dynamic,  innovative 
Advertising/Marketing  Director.  Competitive 
market.  Should  be  outstanding  in  sales,  orga¬ 
nization  and  training,  and  must  be  capable  of 
spearheading  computer  reprogramming,  prom¬ 
otion  strategy.  TMC,  morning  conversion.  Ex¬ 
cellent  benefits,  working  conditions.  Send  re¬ 
sume  and  salary  requirements  to  Paul  Kritzer, 
Publisher,  Waukesha  Freeman.  PO  Box  7, 
Waukesha  Wl  53187. 


COMBINATION  advertising  manager/editor 
needed  by  Zone  5  suburban  weekly.  Excellent 
fringe  benefits  including  car.  Chance  for  part 
ownership  without  investment  on  your  part. 
Write  in  care  of  Box  4468,  Editor  &  Publisher. 
State  present  salary  earnings. 


RETAIL  ADVERTISING  MANAGER  for  21,000 
Oregon  6-day  daily.  We  need  a  shirt-sleeve 
manager  to  set  the  pace  for  a  small  retail  staff 
and  ad  service  department.  Need  5  years  news¬ 
paper  sates  experience  with  planning  and  lead- 
er^ip  abilities.  Send  resume  and  salary  re¬ 
quirements  to  John  Buchner.  General  Mana¬ 
ger,  Albany  Democrat-Herald,  TO  Box  130, 
Albany  OR  97321. 


SMALL  OH  10  DAILY  needs  an  advertising  man¬ 
ager  who  can  build  sales  in  a  compeitive  mar¬ 
ket.  Good  opportunity  for  a  person  who  wants  to 
move  up.  Nice  area.  $20,000  salary  plus 
bonus,  insurance.  Send  resume  to  Box  4508, 
Editor  &  Publisher. 


FLORIDA  opening  for  experienced  ad  salesper¬ 
son.  $200  base  plus  commission  on  all  you 
sell.  Send  written  resume  to  NEWS.  TO  Box  31. 
Lake  Wales  FL  33853. 


GENERAL  SALES  MANAGER 

To  50K  (Zones  4  and  9) 

REGIONAL  SALES  MANAGER 

To  38K  (Zone  9) 

DISTRICT  SALES  MANAGER 

To  28K  (Zone  4) 

Are  you  aggressive,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper  indus¬ 
try.  Please  call  or  send  resume  to:  Dennis  Fear¬ 
ing.  Multi-Media  Enterprises  Inc.  8242  Louise 
Av.  Northridge  CA  91325;  (213)  344-7166. 


MARKETING  REPRESENTATIVE 
For  Wyoming's  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  per  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require¬ 
ments  to  Joanne  Miears,  Personnel  Director. 
Casper  Star-Tribune.  TO  Box  80,  Casper  WY 
82601;  (307)  266-0500. 


MEDIUM-SIZED  Zone  4  daily  seeking  an  indi¬ 
vidual  to  direct  all  phases  of  classified  advertis¬ 
ing  department.  Immediate  opening  with  good 
saTary  and  benefit  package.  Unlimited  opoor- 
tunity  with  outstanding  newspaper  group. 
Candidate  must  be  skilled  self-starter  with 
proven  management  skills.  Send  resume  and 
salary  requirements  to  Box  4476.  Editor  &  Pub^ 
lisher. 


MAJOR  ACCOUNTS  REPRESENTATIVE— 
Large  weekly  newspaper  group  in  New  Jersey 
seeks  experienced  professional  capable  of 
making  strong  client  presentations  and  skilled 
in  use  of  sales  materials.  Marketing  knowledge 
a  plus.  Excellent  benefits.  Send  resume  and 
salary  requirements  to  Box  4504.  Editor  &  Pub¬ 
lisher. 


RETIREMENT  of  a  senior  sales  representative 
creates  a  career  opportunity  for  a  display  adver¬ 
tising  representative  with  experience  on  a  daily 
newspaper.  Contact  Advertising  Director,  las 
Vegas  Review- Journal.  TO  Box  70.  Las  Vegas 
NV  89125-0070. 


6-YEAR-OLD  California  newspaper  needs  a  pro 
in  advertising  sales.  Willing  to  work  on  25%  to 
30%  commission  with  other  incentives  later 
on.  Send  resume  to  Senior  Citizens  Gazette.  PO 
Box  3224,  Bakersfield  CA  93385;  or  call  for  an 
appointment.  (805)  323-2430. 


ZONE  9  TMC  shopper  needs  experienced  ad 
salesperson  ready  to  move  up  to  sales  manage¬ 
ment.  Send  resume  to  Bo*  4496.  Editor  &  Pub¬ 
lisher. 


ARTIGRAPHICS 


ILLUSTRATOR/DESIGNER 
Needed  as  assistant  chief  artist  in  editorial  art 
department  of  the  Miami  Herald.  Must  be 
talented  newspaper  illustrator  who  can  also  do 
page  layout  and  type  design ,  be  able  to  critique 
and  motivate  other  artists,  and  work  well  with 
editors.  Send  resume  and  samples  to  the  Miami 
Herald,  Editorial  Art  Department,  1  Herald  Pla¬ 
za,  Miami  fL  33101. 


CIRCULATION 


CITY  ZONE  MANAGER 
Our  aggressive  growth-oriented  circulation  de¬ 
partment  needs  a  strong  manager  with  3-5 
years  circulation  experience  to  join  our  team. 
Excellent  opportunity  for  advancement.  Send 
resume  with  salary  requirements  to  Circulation 
Director,  Arkansas  Democrat.  TO  Box  2221, 
Little  Rock  AR  72203. 


CIRCULATION  MANAGER 
Daily  newspaper  located  in  Princeton.  Indiana 
has  an  opening  for  a  circulation  manager. 
Candidates  must  have  a  minimum  of  3  years 
field  experience  plus  some  meaningful  experi¬ 
ence  in  management.  Problem  solving,  goal 
setting  and  communications  skills  are  essen¬ 
tial.  Position  reports  to  the  publisher.  Send 
resume  to  Terry  Grimes,  Publisher.  Clarion, 
B<k  321,  Princeton  IN  47670. 


CONSUMER  SALES  PROMOTION  MANAGER 
the  Dallas  Times  Herald  has  an  opening  for  a 
results-oriented  manager  with  circulation  and 
marketing  experience.  Responsibilities  will  in¬ 
clude  promoting  newspapers  to  consumers, 
planning  incentives  for  carriers  and  dealers, 
managing  staff  of  7  and  considerable  budget. 
Must  have  solid  planning  and  creative  skills. 
Business  degree  preferred.  If  you  have  a  proven 
record  and  are  ready  to  test  your  skills  in  a 
competitive  market,  send  resume  and  salary 
history  to; 

Laurie  Smith 
1101  Pacific  Avenue 
Dallas  Times  Herald 
Dallas  TX  75202 

An  Equal  Opportunity  Employer 


CIRCULATION  MANAGER— 7000  daily  has 
immediate  opening  for  experienced  person 
able  to  take  complete  charge  of  department. 
Permanent  and  excellent  chance  to  join  grow¬ 
ing  firm  with  good  advancement  po^ibilities. 
Send  resume  to  Daily  Gate  City.  TO  Box  528, 
Keokuk  lA  52632. 


CIRCUUTION  MANAGER 
For  suburban  F^iladelphia  weekly  newspaper 
group  having  both  paid  and  free  circulation. 
Individual  must  have  nut  and  bolt  experience 
and  be  well  organized.  Promotional  experience 
and  ability  a  must.  Send  resume  stating  com¬ 
pensation  requirements  to  Box  4522,  Editor  & 
TOblisher. 


NEWSPAPER  ASSISTANT  tocirculation  mana¬ 
ger  for  6-day.  18.000  aggresssive  community 
daily.  Supervise  carriers,  adult  motor  drivers, 
plan  department  operations.  Strong  sales  and 
crew  work  background  a  must.  Permanent,  ex¬ 
cellent  benefits,  chance  for  advancement.  Call 
Bob  Cook.  Daily  Times-Call,  Longmont,  Colora¬ 
do.  (303)  776-2244. 


EDITORIAL 


EDITOR:  Top-notch  individual,  both  personally 
and  professionally,  to  fit  into  rapidly  growing 
27M  plus,  offset,  (6-days,  no  Sunday)  PM  daily 
in  Zone  3.  Must  know  newsroom  operation  from 
bottom  up.  quality  product  and  ability  to  work 
with  people  at  all  levels,  both  inside  and  out¬ 
side  plant.  Excellent  retirement  and  hospita¬ 
lization  benefits.  Write  Box  4489,  Editor  & 
Publisher. 


ENTERPRISING  Southeast  daily  looking  for 
general  assignment  reporters.  Must  be  good 
writers,  who  know  how  to  get  the  facts  right  the 
first  time  and  turn  them  into  tight  copy.  And 
must  know  the  value  of  putting  people  in  those 
stories.  Send  resume  and  clips  to  Box  4510. 
Editor  &  Publisher. 


AN  AWARD-WINNING  southeast  Iowa  daily  has 
an  immediate  opening  for  a  copy  «litor.  Candi¬ 
date  should  have  up  to  3  years  copy  desk  ex- 
perierKe,  be  able  to  work  efficiently  under 
pressure  and  meet  deadlines.  The  ability  to 
write  creative,  accurate  headlines  and  produce 
crisp  layouts  and  ref  ect  solid  news  (udgment  is 
a  must.  Sent  resunes  to  Box  4525.  Editor  & 
Publisher. 


BEST  PLACE  TO  LIVE  and  work — top-ranked 
national  business  publishing  group  needs  ex- 
perieiKed  editor  and  writer  at  top-rated  loca¬ 
tion.  Resume  to  BTO  Box  2754.  High  Point  NC 


BEGINNING  EDITOR.  New  position  begins  in 
October  at  growing  15,(XX)  paper  in  Zone  1 .  We 
need  someone  who  is  hard  working,  ready  to 
learn  new  skills  and  iiappiest  when  asked  to 
meet  demanding  standards.  Desk  experience 
helpful,  but  we  will  consider  an  able  writer 
ready  to  make  the  move.  Your  title  will  be  assis¬ 
tant  news  editor  and  you  will  lay  out  pages,  edit 
state  wire  copy  and  work  one-on-one  with  staff 
writerr.  and  freelancers.  Box  4523,  Editor  & 
Publisher, 


COPY  EDITOR — We  re  looking  for  a  bright, 
graphics-minded  editor  for  general  layout  and 
editing  duties  on  our  Zone  2.  44M  circulation 
daily.  Must  have  2-3  years  experience,  the  ab  l- 
ity  to  learn  arvl  a  healthy  dose  of  ambition. 
Reply  to  Box  4495,  Editor  &  Publisher.  An 
equal  opportunity  employer. 


COPY  EDITORS — Zone  1  AM  needs  desk  peo¬ 
ple  with  two-plus  years'  experience.  Azcuncf. 
layout  skill,  bright  heads  essential.  VDT  know¬ 
ledge  helpful.  Box  4511.  Editor  &  PuW  sher. 


CITY  EDITOR— 30,000  PM  in  Zone  1.  Work 
with  new  managing  editor  to  reshape  a  strong 
local  news  operation  in  a  competitive  area. 
Coordinate  staff  of  20.  plan  coverage,  encour¬ 
age  young  reporters,  help  out  on  desk.  Reply  to 
Elox  4512,  Editor  &  Publisher. 


DESIGNER  with  flair  and  background  in  news¬ 
paper  or  magazine  design  sou^t  by  aggressive 
AM  in  computer  market.  Send  work  samples, 
resume  and  salary  requirements  to  Mike  Camp¬ 
bell.  Anchorage  Daily  News.  Pouch  6616, 
Anchorage  AK^502.  No  calls  please. 


REPORTER  for  Coastal  community  newspaper. 
Must  enjoy  sports,  be  community  minded  and 
produce  both  analytical  and  feature  work  that  is 
lively  and  concise.  Send  resume,  recent  clips 
and  salary  requirements  to  Editor,  Box  4503. 
Editor  &  Publisher. 


RETORTER/EDITOR  needed  IMMEDIATELY 
for  1  (X>-plus  year  old  weekly  newspaper  located 
in  Delhi,  New  York.  If  a  professional  challenge 
along  with  clean  air  and  being  located  in  a 
friendly  college-town  are  important  to  you.  this 
be  your  spot.  For  more  information  call  Laurie 
Stabbert  at  (607)  746-2176,  or  write  to  Dela¬ 
ware  County  Times.  4  Court  St.  Delhi  NY 
13753 


STORTS/EDITOR  with  photo  experience  for 
50(W  daily  in  central  Missouri.  Simd  resume, 
clips,  references  and  salary  requirements  to 
La^  Freels,  Daily  Guide.  Box  578.  Waynesvil- 
le  MO  65583. 


SOUTHWEST  OPPORTUNITY.  Managing  Edi¬ 
tor  12.(X)0  plus  circulation  daily.  Must  be  able 
to  teach  and  demand  writing  quality.  12person 
staff  and  2  bureaus.  Small  daily  background  an 
asset.  Excellent  salary  and  benefit  package.  All 
replies  strictly  confidential.  Send  resume  and 
salary  history  tO: 

The  Gallup  Independent 
POftjx  1210 
Gallup  NM  87301 


SPORTS  EDITOR.  The  Times-News  is  looking 
for  an  experienced  sports  editor  to  head  a  3- 
person  staff  for  a  22.000  7-day  AM  newspaper 
in  southern  Idaho.  Person  must  know  small 
col  leges  and  preps;  and  possess  top-notch  edit¬ 
ing,  layout  and  management  skills;  a  working 
interest  of  the  outdoors  and  the  ability  to  write. 
Resume,  references,  writing  and  lat^t  sam¬ 
ples  and  salary  requirements  to  Stephen  Hart- 
gen.  Managing  Editor,  Times-News.  Box  548. 
Twin  Falls  ID  m301. 


STORTS/OUTDOOR  photO|Oumalist  for  solid 
weekly  in  a  sports  crazy  town.  Heavy  work  sche¬ 
dule  covering  high  school  sports,  adult  leagues, 
features,  interviews,  weekly  column  and  out¬ 
door  news.  Apply  to  Joel  Remaley.  Hobart 
Gazette.  413  Mam.  Hobart  IN  46342. 


SOUTHWESTERN  DAILY  seeks  assisUnt  news 
editor  ready  to  face  challenges  ir  ambitious 
metro  competitive  atmosphw.  Supervisory 
and  copy  desk  experieiKe  necessary.  Send  re¬ 
sume  and  salary  history  to  Box  4528.  Editor  & 

I  Publisher. 

45 


TALENTED  PEOPLE 

NEWSPAPERS....SHOPPERS....PRINTING 

Brill  Media  Company,  Inc.  is  interviewing  qualified  people  at  ail 
levels  to  add  to  its  print-media  management  team. 

While  we  promote  from  within  our  organization,  our  growth 
presents  the  need  to  develop  more  top-level  management  personnel 
and  attract  people  with  the  talent,  desire  and  drive  to  now  or  one 
day  become  publisher  of  these  properties. 

If  you  seek  a  future  in  the  publishing  field,  we  can  offer  that 
opportunity  in  a  people-oriented  atmosphere.  Your  compensation 
and  benefit  package  will  be  most  competitive. 

If  you  would  like  to  visit  in  confidence,  respond  by  letter  with 
your  resume  and  salary  history  to  Alan  R.  Brill,  President,  Brill 
Media  Company,  Inc.,  P.O.  Box  3353,  Evansville,  Indiana  47732. 


EDITOR  &  PUBLISHER  for  July  17,  1982 


HELP  WANTED 


EDITORIAL 


NEWSFEATURES  EDITOR  j 

The  Seattle  Times  is  looking  for  a  newsfeatures  i 
editor  to  supervise  an  experienced  staff  that 
produces  several  sections  including  daily  lifes¬ 
tyle.  Sunday  arts  and  entertainment.  Sunday  I 
N.  Wednesday  food.  Friday  entertainment.  { 
plus  weekly  sub-sections  covering  fashion,  f 
home  and  books,  and  a  monthly  gourmet  sec-  I 
tion.  j 

Must  have  experience  as  a  supeniising  editor  in  | 
the  newsfeatures  field  and  the  ability  to  lead  a  ' 
group  of  section  editors.  Must  be  able  to  work  ' 
cooperatively  with  the  newspaper's  design  : 
staff. 

Competitive  salary  and  good  benefits.  Send  re-  | 
some  with  your  philosophy  of  newsfeatures  j 
coverage,  salary  history  and  samples  of  sec- 
tions  you've  edited  to  RC  Follett.  Personnel 
Dept.  The  Seattle  Times.  PO  Box  70.  Seattle  I 
WA  981 1 1  by  August  13.  1982.  | 

NEWS  EDITOR  wanted  for  award-winning 
semi-weekly  located  in  South  Carolina.  Must  be 
able  with  staff  of  four  to  produce  a  competitive, 
quality  newspaper.  Must  write  and  direct 
staff— good  w^ing  conditions,  usual  incen-  ; 
tives.  ^nd  complete  resume  to  Box  4519.  Edi-  | 
tor  &  Publisher. 

REPORTER — Aggressive  national  business 
news  weekly  seeks  an  experienced  reporter  for 
New  York  City  bureau.  Preference  with  daily 
paper  background  to  cover  breaking  news  for 
corporate  risk,  benefits  and  financial  execu¬ 
tives.  Ability  to  delve  into  technical  topics  and 
turn  into  clear,  lively  prose  important.  Attrac¬ 
tive  salary  and  benefits.  Send  resume,  cover 
letter  and  writing  samples  to  Kathiyn  J  Mcln- 
^e.  Editor.  Business  Insurance.  740  N  Rush. 
Chicago  IL  60611.  No  phone  calls. 

ADMINISTRATIVE 


HELP  WANTED 


EDITORIAL  ADVISOR 
OF  STUDENT  PUBLICATION 
AND  INSTRUCTOR  OF  JOURNALISM 
Advise  twice-weekly  student  newspaper  and 
advise  and  coordinate  student  staff  and  news¬ 
room  operation.  Teach  two  undergraduate 
courses  in  mass  communications  department 
that  include  mass  media  and  society,  begin¬ 
ning  news  gathering  and  reporting  and  any 
other  course  in  the  news  editorial  sequence. 
Coordinate  all  news  editorial  writing  labs  with 
student  publications.  Minimum  Bachelor's  de¬ 
gree  in  Journalism/Mass  Communications-or 
other  related  field.  Master's  preferred.  Mini¬ 
mum  of  3  years  teaching  experience  at  college 
or  university  level.  Experience  in  graphics  and 
production  required. 

Three  to  five  years  of  successful  professional 
experience  on  community  newspaper  required. 
The  University  of  Texas  at  El  Paso  is  part  of  the 
UT  system.  UTEP's  enrollment  is  about 
16.000.  The  mass  communication  depart¬ 
ment.  housed  in  a  recently  renovated  building 
has  about  350  majors.  Student  publications 
offices,  completely  renovated  are  situated  in 
the  union  and  house  Compugraphic  video  dis¬ 
play  terminals  and  other  m^ern  equipment. 
Send  vita  and  3  letters  of  recommendation  tO: 

Wilma  Wirt.  Chairperson 
Dept  of  Mass  Communications 
University  of  El  Paso 
El  Paso  TX  79968 

Closing  date  for  receiving  vitas  is  August  15. 
1982  or  until  adequate  pool  of  qualified  appli¬ 
cants  is  received.  This  university  if  an  equal 
opportunity/affirmative  action  employer. 

OUR  LAST  STAFF  REPORTER  just  got  another 
editors  job.  Now  we  need  to  replace  him.  If  you 
work  hard,  have  a  sense  of  humor,  know  news 
from  malarkey.  call  Perry  White  at  (607)  652- 
7303.  The  Mirror-Reporter.  Stamford.  New 
York,  is  a  weekly  newspaper  in  the  Catskill 
Mountain  region  of  upstate  New  York. 

ADMINISTRATIVE 


WE’RE  GROWING! 

GROW  WITH  US! 

We  are  one  of  the  fastest  growing  community  newspaper 
grcxjps.  At,  present,  our  group  consists  of  20  dailies,  10  produc¬ 
ing  Sunday  newspapers,  14  weeklies  and  19  controlled  distribu¬ 
tion  prixiucts.  Our  newspapers  are  located  in  New  York,  Virgi¬ 
nia,  North  Carolina,  G^gia,  Florida,  Arkansas,  Oklahoma, 
Indiana,  Michigan,  Illinois  and  Nebraska.  Our  headquarters  is 
located  in  Ithaca,  New  York,  a  friendly  community  at  the  foot  of 
Ccjyuga  Lake  in  the  Finger  Lakes  district.  Ithaca  is  the  home  of 
Cornell  University  and  Ithaca  College. 

In  order  to  keep  pace  with  the  needs  of  our  expanding  news¬ 
paper  group,  it  is  necessary  for  our  corpiorote  mancjgement 
staff  to  grow  as  well.  If  you  are  building  a  career  in  newspaper- 
irig  and  hove  a  strong  backgrourKi  in  innovative  advertising  or 
circulation,  we  would  like  to  hear  from  you.  We  are  in  need  of 
corporate  advisors  in  each  of  these  areas.  The  positions  will 
require  traveiling  to  our  varicxjs  newspaper  locations  to  advise 
and  develop  advertising  and  circulation  programs. 

These  positions  require  people  with  strong  organizational,  su¬ 
pervisory  and  interpersonal  skills,  as  well  as  a  proven  track 
record  in  the  implementation  of  creative  sales  programs.  The 
position  as  advertising  and  circulation  advisor  can  certainly 
lead  to  more  responsible  general  management  positions  as 
Park  Newspapers  grows. 

If  challenge  and  growth  appeal  to  you  and  you  would  enjoy 
living  in  the  beautiful  upstate  New  York  community  of  Ithaca 
and  are  willing  to  travel  as  a  step  to  brcxxJening  your  career, 
contact  us.  We  prefer  you  do  not  call,  but  send  a  detailed 
resume,  your  salary  expectations  and  in  general,  a  discussion 
about  yourself  and  your  ambitions  to: 

J.  Allan  Meath 
Executive  Vice  President 
Park  Newspapers,  Incorporated 
Terrace  Hill 
PO  Box  550 

Ithaca,  New  York  14850 

Of  course,  all  replies  will  be  held  in  strictest  confidence.  We  are 
an  equal  opportunity  employer. 


HELP  WANTED 


EDITORIAL 


FEATURE  EDITOR— Prestigious  New  England 
weekly  m  scenic  area  needs  feature  writer  to 
produce  leisure  supplement,  do  some  reporting 
and  photography.  A  fine  opportunity  for  person 
willing  to  work  hard  for  rural  pay  to  polish  skills. 
Call  Alfred  Banfield.  (203)  435-2541. 

GENERAL,  society  reporter  with  layout  and 
sales  experience  for  progressive  rural  weekly  in 
northern  Montana.  Send  clips,  resume  to 
Dwight  Pfeifer.  Phillips  County  News.  PO  Box 
850.  Malta  MT  59538. 

GENERAL  ASSIGNMENT/POLICE  REPORTER 
with  minimum  two  years  daily  experience. 
Break  the  mold  to  cover  lively  city  of  45.(X)0  for 
daily  PM  of  30.000.  Send  resume  and  clips  to 
Kay  Manning.  Transcript  and  Telegram.  120 
Whiting  Farms  Rd.  Holyoke  MA  01040. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited.  Box  3658-J.  Lacey  WA  98503. 

IMMEDIATE  OPENING  for  sports  reporter  tor  a 
4-person  staff.  Job  duties  include  limited  desk 
work,  regular  coverage  of  local  sports  and  some 
column  writing.  Knowledge  of  auto  racing  or 
outdoors  a  plus.  Some  experience  preferred, 
but  top-notch  recent  grad  considered.  Send 
resume  and  samples  of  work  to  Gary  Schwab. 
Sports  Editor.  Gastonia  Gazette.  PO  Box  1538. 
Gastonia  NC  28052. 


MANAGING  EDITOR 


Consummate  professional  needed  for  well 
established  Denver-based  home/design/lifes- 
tyle  magazine.  Working  knowledge  of  interior 
design,  homes,  architecture,  foods  and  garden¬ 
ing  essential.  Candidates  must  possess  top 
skills  in  writing,  editing,  and  management. 
Send  resume,  clips  and  salary  requirements  to 
(Colorado  Homes  and  Lifestyles.  2550  3 1st  St. 
Ste  154.  Denver  CO  80216. 

MAGAZINE  EDITOR 

Are  you  bubbling  with  story  ideas?  Do  you  have 
the  skills  to  work  with  a  staff  of  talented  repor¬ 
ters  to  develop  those  ideas?  Do  you  have  the 
graphic  expertise  to  sell  the  stories  with  punch 
and  ven/e?  M  id-sized  daily  in  Ohio  wants  to  help 
you  grow  if  you  are  excellent.  Box  452 1 .  Editor 
&  Publisher. 

MORNING  DAILY,  large  Southwestern  city 
seeks  ropy  editor.  Editing  experience  and  com¬ 
mitment  to  excellence  required.  Send  resume 
and  salary  history  to  Box  4527.  Editor  &  Pub¬ 
lisher. 

WANTED:  News  editor  immediately.  Number 
two  person  on  talented  11-person  news  staff 
10.(J00  pm  daily  in  heart  of  oil  and  agriculture 
land.  Desk  experience  necessary.  Interested 
applicants  only,  please.  Contact  Jerry  Chap- 
weske.  Williston  Herald.  Williston  ND  58801; 
(701)  572-2165. 


WANTED 

MASTER  WORDSMITH 

If  you  can  make  ‘cm  laugh/cry, 
while  enlightening  them,  there 
might  be  a  spot  for  you  on  one  of 
the  nation's  healthiest  major 
PM  dailies  in  the  fast-growing 
Sunbelt. 

We  need  a  top  news/feature 
columnist,  a  master  at  produc¬ 
ing  upbeat  columns.  Person 
selected  for  this  top  spot  will 
show  clips  proving  a  bright  style 
of  writing  with  flair  for  enter¬ 
taining  and  informing  readers. 
Must  be  versatile  .  .  .  tear- 
jerkers,  personality  pieces 
focusing  on  the  little,  the  big 
and  the  in-betweens.  Ability  to 
analyze  local  controversy  with 
depth  and  fairness,  without 
editorial  comment,  a  must. 
Minimum  five  years’  experi¬ 
ence  as  a  columnist.  Send  re¬ 
sume  and  clips  to; 

Box  4524 
Editor  &  Publisher 


HELP  WANTED 


EDITORIAL 


WASHINGTON,  D.C. 

Conscientious  working  journalist  not 
already  reporting  for  established 
national  financial  newspaper  on 
steady,  long-term  basis.  Must  know 
way  around  DIDC.  Fed.  FDIC. 
FHLBB.  NCUA.  House-Senate  Com¬ 
mittees.  be  able  to  sift  out  regulatory 
hard  news  affecting  ways  financial 
productsare  marketed.  Resumes  with 
specific  regulatory  agency  experience 
plus  samples  (which  we'll  return)  to 
Box  4497.  Editor  &  Publisher. 

YOU  MAY  BE  THE  PERSON  we're  looking  for. 
You  should  have  a  broad  liberal  arts  back¬ 
ground  and  journalism  school  okay,  but  not 
essential.  Several  years  reportorial  experience, 
perhaps  on  a  smaller  publication.  Then  you 
may  have  gone  on  a  desk  before  becoming  an 
assistant  city  editor  or  managing  editor  on  a 
medium-sized  or  larger  publication.  Now  you 
might  like  to  join  a  leading  Northeast  commun¬ 
ity  newspaper  (Zone  2)  group  which  has  ambi¬ 
tious  ideas  for  the  future,  with  opportunity  for 
growth.  Replyto  Box  4444.  Editor  &  Publisher. 

_ FREELANCE _ 

MORE  WRITERS  NEEDED 
Nationally  circulated,  monthly  professional 
news  journal  needs  more  freelance  writers  to 
report  locally  on  rapidly  expanding  home  health 
care  industry.  Professional  associations  lo¬ 
cated  in  most  state  capitals.  Ideal  opportunity 
for  additional  income  for  established  reporters, 
medical  or  not.  Send  resume  and  clippings  to 
Bill  Mitchell.  Home  Health  Journal.  3100  Uni¬ 
versity  Blvd.  South.  Suite  111.  Jacksonville  FL 
32216. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers-also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  acress  the  country.  Bonus:  Com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple.  send  #  SASE:  Freelancer's  Newsletter. 
Dept  N.  307  Westlake  Dr.  Austin  TX  78746. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman.  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 

_ MAILROOM _ 

MAILROOM  MANAGER 
The  Cedar  Rapids  Gazette  has  an  opening  for  a 
Mailroom  Manager  to  oversee  and  supennseall 
mailroom  operations  including  a  72P  on-line 
inserting  machine.  The  mailroom  is  part  of  the 
production  department  and  is  an  80.000  cir¬ 
culation  morning  newspaper.  Must  havea  mini¬ 
mum  of  3  years  mailroom  supen/isory  experi¬ 
ence.  productivity  and  cost-conscious.  Please 
send  resume  and  salary  requirements  to  Per¬ 
sonnel  Department.  The  Gazette.  500  Third 
Av.  SE.  Cedar  Rapids  lA  52401.  An  equal 
opportunity  employer. 


PRESSROOM 


OPPORTUNITY  for  an  experienced  Goss  Metro 
pressperson  that  can  move  to  Mexico,  learn 
Spanish,  run  the  press  well,  keep  the  people 
challenged  and  the  machine  in  good  shape  for 
growing  twice-a-day  newspaper  in  Monterrey. 
Mexico.  Call  Tel.  43-27-26. 


PRESS  MANAGER 

Need  quality-conscious  press  manager,  experi¬ 
enced  in  web  offset  operation  and  knowledge¬ 
able  in  Goss  Urbanite  press.  Excellent  salary, 
company  benefits  and  good  working  condi¬ 
tions.  Zone  6.  Call  John  Hancock.  (713)  779- 
I  4444. 


PRESSROOM  MANAGER  for  28.000  circula- 
{  tion  daily  printed  on  9  unit  Urbanite.  We  also  do 
commercial  printing.  Proven  management  abil- 
I  ity  coupled  with  hands-on  press  experience  is 
r^uired.  In  addition  to  living  on  the  Texas  Gulf 
Coast,  we  offer  excellent  starting  salary  and 
generous  benefits.  Include  salaiy  history  with 
resume  and  mail  to  Box  4449.  Editor  &  Pub¬ 
lisher.  All  applications  will  be  in  strict  confi- 
I  dence. 


SHIFT  SUPERVISOR 

Southwest  Michigan  non-heat  web  printer 
seeking  experienced  shift  supervisor.  4/color 
web  background  and  good  mechanical  know¬ 
ledge  of  Harris  845  are  essential.  Excellent 
benefit  package  with  salary  commensurate 
with  experience.  Send  resume  to  Printco.  Inc. 
2101  Industrial  Dr.  Niles  Ml  49120. 


EDITOR  &  PUBLISHER  for  July  17,  1982 


I 


POSITIONS  WANTED.  .  . 


HELP  WANTED 


PRESSROOM 


ELECTRONIC  TECHNICIAN  needed  by 
130,000  daily  North  Carolina  newspaper.  Ap¬ 
plicants  should  have  at  least  three  years  experi¬ 
ence  in  the  repair  and  maintenance  of  compu¬ 
ter  systems  and  related  equipment.  Send  re¬ 
sume  to  Electronic  Department,  PO  Box  191, 
Raleigh  NC  27601. 


PRODUCTION 


PRODUCTION  MANAGER  for  7-day,  44,000 
circulation  AM  in  Anchorage,  Alaska.  The  per¬ 
son  we  need  must  have  background  in  all  pro¬ 
duction  areas.  As  part  of  a  management  team, 
you  will  be  responsible  for  managing  over  80  | 
people  in  the  composing,  camera,  press  and  i 
mailroom  areas.  The  Anchorage  Daily  News  has  | 
more  than  tripled  its  circulation  and  advertising  i 
lineage  in  the  past  three  years.  Successful  ap-  { 
plicants  must  be  able  to  lead  a  dedicated  group 
of  young,  energetic  supenrisors  and  anticipate 
the  requirement  of  continued  dynamic  growth.  I 
If  you  qualify  call  or  write  Jerry  Grilly,  General 
Manager,  Anchorge  Daily  News,  Pouch  6616,  ' 
Anchorage  AK  99502:  (907)  274-2561. 


THE  CHICAGO  TRIBUNE  is  seeking  to  fill  three  j 
key  positions  at  its  new  state-of-the-art  offset  i 
printing  facility  with  people  who  are  proven 
successes  in  the  field. 

PRESSROOM  MANAGER — Prior  managerial 
experience  in  a  large  offset  pressroom  environ¬ 
ment  and  knowledge  of  entire  production  op¬ 
eration  is  required. 

QUALITY  CONTROL  MANAGER— Must  have 
several  years  of  experience  in  print  quality  con¬ 
trol  including  offset  experience. 

PRODUCTION  OPERATIONS  MANAGER— Re¬ 
sponsible  for  day-to-day  operations,  coordinat¬ 
ing  activities  of  editorial,  advertising,  circula¬ 
tion  with  production.  Experience  in  offset  print¬ 
ing  operations  is  essential. 

Excellent  salary,  profit-sharing  and  company 
benefits.  Send  letter  and  resume  to: 

Jacqueline  Zajac 
Chicago  Tribune 
435  N  Michigan,  Rm  158 
Chicago  IL  60611 


PUBUC  INFORMATION 


SCIENCE  WRITER:  The  Purdue  University 
Office  of  Public  Information  seeks  a  science 
writer  to  cover  the  schools  of  Science  and  En¬ 
gineering  at  one  of  the  country's  top  research 
institutions.  Requirements:  Bachelor’s  degree 
in  journalism  or  equivalent:  three  years'  writing 
science  for  a  newspaper,  wire  service,  maga¬ 
zine  or  university.  Formal  education  in  science 
or  engineering  preferred.  Application  deadline: 
August  1.  Send  letter,  resume  and  salary  re¬ 
quirements  to:  Department  of  Personnel  Ser¬ 
vices,  Freehafer  Hall,  Purdue  University,  West 
Lafayette  IN  47907.  An  equal  opportunity/ 
affirmative  action  employer. 


SALES 


AGGRESSIVE  NEWSPAPER  PEOPLE 
Growing  company  in  southern  California  seeks 
account  representatives  for  (1)  South  Central 
states,  (2)  Mid-West  states,  (3)  Northeast 
states,  and  (4)  Southeast  states.  Install  and 
sell  comprehensive  newspaper  advertising, 
business,  and  circulation  systems.  Effective 
account  representatives  can  make  $40,000  or 
more.  Stock  options  available  to  persons  prom¬ 
oted  into  regional  management  positions.  Get 
in  on  the  ground  floor  of  a  company  formed  two 
years  ago  with  substantial  venture  capital  sup¬ 
port  by  newspaper  veterans  with  more  than  75 
years  of  industry  experience.  Preference  given 
to  applicants  with  newspaper  expertise  (adver¬ 
tising,  business,  circulation),  evidence  of  sales 
and  management  ability,  entrepreneural  in¬ 
stincts,  and  familiarity  with  computers.  All  in¬ 
quiries  kept  in  confidence.  Please  send  current 
resume  to:  Personnel.  Newspaper  Systems. 
Inc,  57o1  Slauson  Av.  Suite  100,  Culver  City 
CA  90230. 


FASTEST  GROWING  DAILY  IN  FLORIDA,  in 
one  of  the  fastest  growing  communities  in  Flor¬ 
ida  is  seeking  an  experienced  salesperson  with 
ad  layout  abiTity  who  is  motivated  and  willing  to 
service  established  accounts  and  develop  new 
accounts.  Excellent  company  benefits.  Salary 
comensurate  with  ability.  Send  resume,  refer¬ 
ences  and  salary  requirements  to  Sheila  Tuttle, 
PO  Box  1268,  Vero  Beach  FL  32961-9981. 


SALES  MANAGER  for  weekly  California  news¬ 
paper  chain  seeks  strong  sales  manager  to  lead 
staff  of  10.  Strong  in  motivation  and  sales  man¬ 
agement.  Excellent  salary  plus  bonuses,  liberal 
benefit  package.  Send  resume  including  salary 
history  to  Box  4482,  Editor  &  Publisher. 


ADMINISTRATIVE 


A  UNIQUELY  QUALIFIED  couple  with  over  20 
years  experience  in  newspaper  and  direct  mail 
shopper  management— sales,  sales  manage¬ 
ment,  general  management,  editorial,  produc¬ 
tion.  seeks  opportunih  to  help  a  weekly  news¬ 
paper  in  Zones  8  or  9  to  grow  200  thousand 
lus  circulation  and  share  in  profits.  Box  4518, 
ditor  &  Publisher. 


DEDICATED  JOURNALIST/MARKETING  SPE¬ 
CIALIST/FAMILY  MAN  in  late  30’s  with  strong 
line  management,  business  academic  back¬ 
ground  seeks  top  management  position  with 
quality  suburban  newspaper  or  group.  MBA 
seasoned  with  time  and  newsroom,  selling  ma¬ 
jors.  running  web  printing  business,  sitting  on 
chamber  board,  and  in  both  publisher  and 
general  manager  chair.  Box  4526,  Editor  & 
Publisher. 


EXPERIENCE 
My  credentials  are  my  experience  in  all  phases 
of  advertising  and  circulation  management.  I 
have  been  employed  by  dailies  in  small  cities 
and  in  metropolitan  centers.  My  references 
would  command  the  respect  of  any  potential 
employer. 

I  My  wife  has  become  the  victim  of  an  illnessthat 
I  can  be  relieved  only  in  an  environment  where 
I  temperatures  are  consistently  moderate.  This 
I  circumstance  compels  me  to  leave  my  present 
.  employer. 

I  seek  an  opportunity  to  harness  my  energy  and 
experience  to  your  needs.  I  can  be  reached  at 
Box  4499.  Editor  &  Publisher. 


PUBLISHER  small  6-day  issue  seeks  position- 
larger  organization.  43,  experienced  AM  PM, 
shoppers,  conversions,  weeklies,  acquisitions, 
I  bugeting,  strong  sales  management  and  people 
background.  Prefer  Zones  6,  8,  9.  Box  4513, 
Editor  &  Publisher. 


ADVERTISING 


PRESENTLY  EMPLOYED  NEWSPAPER  MAN 
with  19  years  experience,  desires  change  to 
Zones  7,  8  or  9.  Box  4516,  Editor  &  Publisher. 


CARTOONIST 


YOUNG,  award-winning,  unique  cartoonist- 
illustrator.  Journalism  BA — extensive  art 
education — daily  experience  in  all  phases  jour¬ 
nalism.  Take  a  look.  I  may  be  right  for  your 
paper.  (213)  289-1407. 


CIRCULATION 


CIRCULATION  MANAGER  with  daily  and  week¬ 
ly  experience.  Can  supervise  carrier,  single 
copy,  TMC  and  2nd  class  mail  delivery.  Famil¬ 
iar  with  phoneroom  and  warehouse  op^ations. 
Will  consider  all  Zones.  Box  4413,  Editor  & 
Publisher. 


SELF-EMPLOYED  small  publisher.  Circulation 
experience  seeks  full  time  employment  small 
weekly  or  daily.  36.  single.  Good  photographer. 
Fair  writer.  Minimum  8-10  -i-  car.  Ne«ls  posi¬ 
tion  now.  Write  or  wire  only  THE  NEWSPAPER 
AGENCY,  INC,  35  W  Mam  St,  Smithtown  NY 
11787,  JB  Whitty-President. 


EDITORIAL 


AWARD-WINNING  sportwriter'columnist  for 
mid-size  daily  looking  to  relocate  to  large  daily 
in  major  market.  Major  college  and  pro  part  of 
regular  coverage.  VDT.  teleram  experience.  Box 
4474,  Editor  &  Publisher. 


EDITOR  CLEVELAND  PRESS  WEEKLY  SHOW 
magazine  seeks  similar  or  equal  post.  Prefer 
Coastal  states.  Strong  copy  editor,  layout, 
photo  editor  for  33  years.  Jules  Wagman,  (216) 
751-6687. 


EDITOR/REPORTER  seeking  position.  12 
years  experience  in  all  phases  of  newspaper 
work.  Prefer  Southeast,  but  will  consider  any 
position  offered.  1405  Ingleside  St.  Florence 
AL  35630:  (205)  764-0722. 


EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  fiekfl  Whether  you  have  machin¬ 
ery,  supplies,  or  newspapers  to  sell  (or 
buy)— need  a  top  qualified  person  to  fill  an 
opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— ^t  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 


EDITORIAL 


ATTORNEY/reporter:  top  quality  writer, 
finishing  2nd  year  with  award-winning  daily 
covering  state  legal  issues— would  like  similar 
post  with  metropolitan  daily/magazine.  Box 
4492,  Editor  &  Publisher. 


CREATIVE  ENERGY— J-grad  wants  reporting 
position  in  Zones  3.  4.  5.  Two  metro  in¬ 
ternships.  (219)  291-0562.  1376  E  Berkshire 
Dr.  South  Bend  IN  46614. 


CREATIVE  WRITER.  EDITOR  wants  to  produce 
innovative  editorial  page  for  publisher  seeking 
youthful  outlook,  seasoned  judgment.  Many 
awards  for  writing,  typography.  Community 
leader.  Paul  Stanfield.  2313  33rd,  Des  Moines 
lA  50310;  (515)  284-8004  day,  255-3494 
evenings. 


FREE  agent  sports  writer-deskman  with  8  years 
experience,  6  on  VDT.  Age  28.  Sharp,  energe¬ 
tic.  street-wise.  Call  Mark,  (216)  943-0165. 


MY  LAYOUTS  HAVE  WON  state  awards  and  are 
featured  in  journalism  textbooks.  I  also  write 
lucidly,  edit  ruthlessly  and  supervise  efficient¬ 
ly.  I  have  13years'  metro  editing  experience  in 
news,  sports,  business  and  editorial.  I  have  the 
versatility  and  creativity  to  make  a  major  im¬ 
pact  on  your  paper.  Need  convincing?  Box 
4480,  Editor  &  Publisher. 


MOTIVATED  '81  graduate  seeking  full-time  re¬ 
porter  position,  bperience  with  photography, 
layout.  Writing  background  in  news,  science. 
Karen  Heller.  2  Barclay  Rd,  Scarsdale  NY 
10583. 


NEWS/FEATURE  reporter,  26,  seeks  challenge 
on  quality  daily  or  weekly.  Box  4490,  Editor  & 
Publisher. 


OH  TO  BE  IN  NEW  ENGLAND  AGAIN.  New 
York  City  writer  with  strong  news/features/' 
sports  background  seeks  position  on  Zone  1 
daily.  Call  collect  evenings.  (212)  691-6452. 


PROFESSIONAL  WRITER-Published  play¬ 
wright,  author,  editor-seeks  re-write/edit  jobs. 
Princeton  (magna  cum  laude).  Call  (212)  279- 
2349. 


REGULAR  PEOPLE  MAGAZINE  contributor 
seeks  return  to  daily  journalism  as  feature  wri¬ 
ter.  Willing  to  relocate.  Call  (617)  263-4763. 


SPORTS  EDITOR  of  Iowa  daily  needs  change. 
BA.  33. 16  years  experience.  Jeff  Green,  (319) 
234-4850  before  3pm. 


SPORTS  JOURNALISM/REPORTER  seeks  en¬ 
try-level  position.  Recent  college  graduate, 
well  traveled,  photography  experience.  Wel¬ 
come  any  opportuni^  in  Zone  1,  2.  3.  Box 
4498,  Editor  &  Publisher. 


SPORTS  DESK  MAN.  9  years  experience.  Lay¬ 
outs  helped  newspaper  place  second  in 
statewide  best-section  contest.  VDT  trained. 
Very  adept  with  color.  Box  4502,  Editor  &  Pub¬ 
lisher. 


6-TIME  Iowa  award-winner  seeks  news/feature 
writing  spot  on  75,000-plus  circulation  daily. 
Prefer  Zones  5,  6,  8.  9  but  if  New  York  Times 
answers,  we'll  talk.  Box  4467,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


EDITORIAL 


EAGER  young  sportswriter  with  nearly  2  years 
experience  on  30,000  PM  seeks  more  respon¬ 
sibility  and  challenge.  Knows  and  enjoys 
sports,  particularly  on  the  high  school,  colle^ 
and  local  levels.  Prefer  Zones  1  or  2  but  will 
relocate  for  right  offer.  Call  Chris  (914)  358- 
8138. 


YOUNG,  executive-type  Ms  journalist  10  years 
experience  copy  desk  to  publisher,  everything 
between.  Pr,  newspapers,  magazines  (trade 
and  consumer)  in  Los  Angeles.  Chicago.  New 
York.  Santa  Barbara  to  to  Los  Angeles  Valley 
preferred,  but  will  consider.  Reply  Box  4515. 
Editor  &  Publisher. 


FREELANCE 


DALUtS/FORT  WORTH  freelance  assignments 
wanted.  Reporter  with  five  years  daily  newspap¬ 
er  experience.  Judith  Putnam,  7682  Courtney 
Oaks  #2077,  Fort  Worth  TX  76112;  (817) 
429-8137. 


HOLLYW(X)D  FREELANCER  knows  the  stars 
and  gets  the  story.  Profiles,  news  items,  gossip 
column.  Call  (213)  932-0875. 


PHOTOGRAPHER 


FORMER  PHILADELPHIA  BULLETIN  STAFF 
PHOTCWRAPHER  seeks  photo  position  on  dai¬ 
ly.  Portfolio  available.  Send  replies  to  Box 
4500,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST— Young,  talented  and 
motivated.  Two  years  experience  on  small  daily 
in  metro  market.  Lost  my  job  when  paper 
folded.  News,  features,  sports,  essays-you 
name  it,  I  do  it  well.  Will  relocate,  will  consider 
all  offers.  Ken  Rude,  611  S  48th  St.  Phi¬ 
ladelphia  PA  19143;  (215)  727-5774. 


PHOTOJOURNALIST  with  many  awards  seek¬ 
ing  photo-oriented  publication.  15  years  ex¬ 
perience  including  writing,  layout,  editing, 
management.  Any  Zone,  6  preferred.  Available 
now.  Reply  to  (713)  265-5184  or  Box  45M, 
Editor  &  Publisher. 


RECENT  COLLEGE  GRADUATE  seeks  daily  or 
weekly  photo  position.  I  have  Nikon  equip¬ 
ment.  color,  and  reporting  experience.  Tampa 
Tribune  stringer  and  was  photo  editor  of  the 
award-winning  University  of  South  Florida  daily 
Oracle.  I  like  news,  sports,  features  and  hard 
work.  Ready  to  start  now.  Barry  Shapiro.  (305) 
431-3355.  Zones  1-4 


PRODUCTION 


SEASONED  OPERATIONSproduction  mana¬ 
ger.  Excellent  record  and  references.  Box 
4471,  Editor  &  Publisher. 


SALES 


SALES  MANAGEMENT 
To  newspaper  industry,  well  connected,  suc¬ 
cessful  track  record.  East  and  South,  resumes 
and  references.  J  Keffer,  3550  Harrowgate  Rd. 
York  PA  17402.  (717)  755-6530. 


752-7050. 
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Shop  Talk  at  Thirty  By  Jack  Moseley 


What  is  a  newspaper? 

A  newspaper  is  more  than  a  marketplace 
for  goods,  services  and  ideas,  although  it 
would  not  be  possible  without  those 
things. 

A  newspaper  is  so  much  more.  It’s  a 
human  institution  that  mirrors  life — joys 
and  sorrows,  successes  and  failures — as  a 
lasting,  written  record  for  the  community  it 
serves.  It’s  a  neighbor  who  calls  daily  at 
your  home  or  office  to  inform,  educate  and 
entertain  you.  It  can  touch  your  emotions. 
Sometimes  it  makes  you  angry  enough  to 
do  something.  Other  times,  it  can  spark  a 
memory,  bring  a  tear  or  provoke  a  smile. 
It’s  a  watchdog  that  barks  and  warns  you  of 
some  potential  danger  you  did  not  suspect. 

Your  newspaper  makes  mistakes,  be¬ 
cause  it  is  human  and  not  some  impersonal 
machine  that  spits  out  statistics  like  a  com¬ 
puter.  Its  mistakes  are  printed  every  day 
for  the  world  to  see.  But  tomorrow,  it  can 
correct  them.  And  people  who  disagree 
with  their  newspaper  can  answer  back  with 
a  letter  stating  their  positions.  What  other 
institution  gives  you  such  a  platform  with¬ 
out  charging  you  one  red  cent? 

A  newspaper  also  is  an  unregulated,  in¬ 
dependent  business.  It  manufactures  the 
only  product  that  is  different  every  day  and 
home  delivered.  It’s  an  employer  and  a 
taxpayer,  sharing  community  concerns 
with  other  citizens. 

And  yes,  it  makes  a  profit  if  things  go  as 
intended.  Today,  the  subscription  price 
people  pay  for  their  hometown  newspaper 
does  not  cover  the  cost  of  the  paper  on 
which  it  is  printed,  let  alone  the  costs  of 
delivery,  the  building,  the  wire  service  and 
feature  syndicate  material  it  contains,  the 
local  photographs  and  stories,  the  salaries 
of  reporters,  editors,  business  office  em¬ 
ployees,  production  crews  and  more.  All 
that  comes  from  the  advertisers  who  sell 
their  goods  and  services  through  the  paper. 
The  more  advertisers,  the  better  the  news¬ 
paper,  the  more  it  can  do  for  a  community 
in  promoting  and  developing  jobs,  indus¬ 
tries,  a  broader  tax  base,  a  better  educa¬ 
tional  system.  A  newspaper  helps  share  the 
quality  of  life  for  the  community  of  which 
it  is  a  vital  part.  The  more  advertisers  it 
has,  the  more  independent  it  is,  the  less  it 
becomes  subject  to  political  and  economic 
pressures.  Because  a  good  community 
newspaper  is  independent  of  such  pres¬ 
sures,  because  it  is  not  regulated  by  the 
government,  it  can  speak  out  with  a  strong 
voice  and  make  this  a  better  place. 

A  good  community  newspaper  cares, 
worries,  alerts,  alarms,  grieves,  praises, 
recognizes,  exposes  and  alarms.  It’s  there 
for  all,  rich  and  poor,  the  business  execu- 


(Moseley,  editor,  Fort  Smith  (Ark.) 
Southwest  Times  Record,  prepared  this 
editorial  that  was  published  March  28.) 
48 


live  Li.d  the  little  guy  who  got  a  raw  deal  or 
accomplished  something  no  one  ever  be¬ 
lieved  possible.  It’s  a  daily  history  of  peo¬ 
ple,  a  mirror  of  time  with  an  instant  recall 
button.  But  mostly,  a  newspaper  that  does 
its  job  is  the  dependable  silent  voice  of  a 
city  or  town  or  area.  It’s  who  and  what  the 
people  it  serves  are  all  about. 

We  strive  to  be  that  kind  of  newspaper. 

If  all  we  cared  about  was  money,  however, 
we  would  be  only  paper  and  ink  and  adver¬ 
tising  without  humanity,  the  emotion  and 
vitality  of  news,  without  concern  for  what 
has  happened  or  may  happen  to  you  and  to 
us.  That  would  be  much  cheaper  for  us,  of 
course.  But  we  seriously  doubt  you  would 
like  it.  We  know  we  wouldn’t  like  it  at  all. 
But  thanks  to  advertisers  who  also  care 
about  this  town  and  the  people  in  it,  the 
quality  of  life  and  opportunities  they  en¬ 
joy,  where  they  are  and  where  they’re  go¬ 
ing,  we’re  not  just  another  shopper.  We’re 
a  newspaper  and  very  proud  of  it. 

So  the  next  time  you  glance  through 
these  pages,  consider  for  just  a  moment 
that  you  are  holding  people,  an  American 
tradition  of  freedom,  a  day  of  history,  the 
labors  of  dozens  of  your  neighbors,  the 
emotions  and  hopes  and  fears  and  life  of  a 
city  in  your  hands.  Really,  your  newspaper 
is  all  those  things  and  more.  And  you  can 
count  on  it  being  there  tomorrow,  because 
it’s  people  who  live  here  and  care,  just  like 
you. 

IRE  to  conduct 
sports  workshop 

Investigative  Reporters  and  Editors, 
Inc.  (IRE)  and  the  University  of  Arizona 
journalism  department  will  co-sponsor  a 
two-day  workshop  designed  to  sharpen  the 
basic  investigative  skills  of  sports  writers. 
The  session  will  be  held  sometime  in  Feb¬ 
ruary,  1983  at  the  University  of  Arizona. 

“With  athletics,  collegiate  and  profes¬ 
sional,  constituting  a  major  entertainment 
industry,  important  stories  are  available  to 
news  organizations  with  reporters  who 
have  the  know-how  to  dig  them  out,’’  a 
letter  from  co-sponsors  Jerry  Uhrhammer 
of  IRE  and  two  Arizona  journalism  profes¬ 
sors  said. 

Among  the  topics  to  be  covered  are: 
finding  and  using  public  records;  inter¬ 
viewing  techniques;  developing  sources; 
planning  and  conducting  an  investigation; 
using  Internal  Revenue  Service  docu¬ 
ments;  finding  who’s  who  in  a  corporation; 
following  “paper  trails;”  using  telephone 
records  and  academic  records;  how  to  get 
NCAA  investigative  documents;  using 
court  files,  affidavits  and  depositions; 
plus,  special  panels  on  ethics  and  sports 
gambling. 

Uhrhammer  can  be  contacted  via  the 
Riverside  (Calif.)  Press-Enterprise,  P.O. 
Box  792,  Riverside,  California. 


Ex-writer  criticized 
as  official  scorer 

A  former  sportswriter,  who  covered  the 
Kansas  City  Royals  baseball  team  until  he 
left  the  newspaper  business  to  open  a  li¬ 
quor  store  two  years  ago,  was  criticized  by 
the  Royals’  manager  for  being  an  “incom¬ 
petent”  official  scorer. 

Ex-sportswriter  Del  Black  was  appoint¬ 
ed  as  the  Royals’  official  scorer  last  month 
by  the  American  League  replacing  two  lo¬ 
cal  sportswriters,  both  of  whom  had  also 
been  criticized  by  Royal  players  and  man¬ 
agement. 

In  assorted  major  league  baseball  cities 
around  the  country,  there  has  been  a  move 
over  the  past  few  years  to  change  the  tradi¬ 
tion  of  having  sportswriters  that  cover  the 
team  also  serve  as  official  scorers. 

One  alternative  has  been  to  replace  them 
with  retired  sportswriters. 

In  Black’s  case,'  Royal  manager  Dick 
Howser  lashed  out  at  him  for  three  contro¬ 
versial  calls  and  said  the  former  sports- 
writer  should  “stay  in  his  beer  joint  or  his 
liquor  store.” 

Howser  claimed  in  one  instance  that 
Black  had  ruled  a  Royal  player  reached 
base  on  an  error  when  it  should  have  been  a 
hit. 

“My  players  don’t  want  anything  that’s 
not  coming  to  them,”  Howser  said,  “but 
the  official  scoring  has  become  so  bad,  it’s 
beginning  to  affect  them.  And  I  don’t 
blame  them.” 

Black  was  not  present  when  Howser  be¬ 
rated  him.  Later,  in  speaking  to  Associated 
Press,  Black  said  he  would  be  glad  to  dis¬ 
cuss  his  rulings  with  Howser.  He  said 
Howser  has  never  contacted  him  personal¬ 
ly  to  question  any  of  his  rulings. 


Pressman  sues  Loeb 

Richard  Bergeron,  a  Manchester 
(N.H.)  Union  Leader  pressman,  filed  a 
class  action  suit  in  U.S.  District  Court, 
Manchester,  charging  that  the  late  pub¬ 
lisher,  William  Loeb,  reneged  on  a  prom¬ 
ise  to  turn  the  paper  over  to  its  employees 
at  his  death. 
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Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering— editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


341—  BEST  EDITORIAL  CARTOONS  OF  THE 

YEAR,  1982  Edition,  edited  by  Charles  Brooks. 
More  than  300  cartoons  by  142  newspaper  car¬ 
toonists  classified  in  more  than  two  dozen  subject 
categories  comparing  the  treatment  of  characters 
and  topics  by  the  nation's  best.  160  pages,  paper¬ 
back,  indexed.  $8.95 

342 —  STUFFY:  The  Life  of  Newspaper  Pioneer 

Basii  “Stuffy”  Walters,  by  Ray  Moscowitz.  Written 
with  admiration  and  respect — heartwarming  for 
those  who  knew  this  innovative  editor — rewarding 
for  those  who  missed  that  great  opportunity.  A 
leader  in  the  fight  for  Freedom  of  Information  tor 
many  years.  196  pages,  indexed.  $12.95 

343—  BEYOND  THE  FACTS:  A  Guide  to  the  Art  of 

Feature  Writing  (Second  Edition),  by  Louis  Alex¬ 
ander.  Deals  with  newspaper  and  magazine  fea¬ 
ture  writing;  aimed  at  the  adult  writer  as  well  as 
beginner  and  student.  How  to  get  a  story,  conduct 
an  interview,  do  research  and  organize  material. 
320  pages,  indexed.  $16.95 

344—  MASS  MEDIA  III:  An  Introduction  to  Mod¬ 

ern  Communication,  by  Ray  Eldon  Hiebert, 
Donald  F.  Unguralt  and  Thomas  W.  Bohn.  Detailed 
analysis  of  the  nature  of  mass  media  from  print  to 
electronic  to  film  and  their  role  and  impact  on 
society  through  education,  arts  and  entertain¬ 
ment.  644  pages,  paperback,  indexed.  $16.95 


345— THE  WRITING  GAME:  A  Brography  of  Will 
Irwin,  by  Robert  W  Hudson.  Portraying  an  early  20th 
century  journalist  known  as  a  crusading  reporter, 
freelancer,  editor,  war  correspondent,  official  biog¬ 
rapher  of  President  Hoover,  his  hatred  of  war  and 
crusade  for  the  international  cooperation  through 
the  League  of  Nations.  200  pages,  indexed,  illus¬ 
trated.  $14.75 


346— A  VICTORIAN  AUTHORITY:  The  Daily 
Press  in  Late  Nineteenth-Century  Canada,  by 
Paul  Rutherford.  Charting  the  growth  of  the  daily 
press,  describing  personalities  and  events  along 
with  the  growth  of  the  city,  urban  publics  and 
mass  literacy.  Analyzed  the  "mythologies”  pur¬ 
veyed  by  the  popular  press  and  its  connections 
with  the  "establishment."  292  pages,  paperback, 
indexed.  $12.50 


347— TO  INFORM  OR  CONTROL:  The  New  Com¬ 
munications  Networks,  by  Oswald  H.  Ganley  and 
Gladys  D.  Ganley.  About  the  information  revolu¬ 
tion  brought  about  by  computers  and  microchips; 
describing  the  advent  of  new  largely  electronic 
communications  and  information  devices;  discus¬ 
ses  their  effects  on  domestic  industries  and  the 
role  of  U.S.  media  abroad.  250  pages,  indexed. 

$15.95 


348— DO-IT-YOURSELF  MARKETING  RE¬ 
SEARCH,  by  George  Edward  Breen.  A  practical 
guide  for  the  non-professional  to  solve  marketing 
problems.  Author  does  not  advocate  these  proce¬ 
dures  for  complicated  problems  requiring  large 
amounts  of  money  but  for  the  host  of  lesser  prob¬ 
lems  that  can  be  solved.  258  pages,  indexed,  illus¬ 
trated.  $24.95 


349— THF  REST  OF  IMPACT,  by  Robert  L.  Baker. 
Forty-seven  "how-to  "  ideas  and  in'spirations  for 
editors,  writers,  journalism  teachers  and  public 
relations  people  grouped  into  10  major  categor¬ 
ies;  Planning.  The  Art  of  Editing.  Writing  &  Re- 
portorial.  Photography.  Layout.  Production.  Dis¬ 
tribution,  Promotion,  Evaluation  and  Allied  Media. 
150  pages,  paperback.  8  X  11.  $17.50 


350— COMMUNICATIONS  TOMORROW:  The 
Coming  of  the  Information  Society.  A  collection 
of  25  articles  on  cable  television,  videotape  recor¬ 
ders  and  other  topics  on  the  new  technology.  Au¬ 
thored  by  experts  in  communications,  explores 
the  development  of  the  “media  room"  and  the 
office  of  the  future.  160  pages,  paperback.  8x11. 

$6.95 


351— FREELANCE  WRITING  FOR  PROFIT:  A 
Guide  to  Writing  &  Selling  Nonfiction  Articles,  by 
John  Boeschen.  Basic  information  for  the  aspiring 
professional  from  what  sells,  how  to  sell  it,  orga¬ 
nizing  headlines  and  copy,  tax  tips.  etc.  167  pages, 
paperback.  8x11.  $6.95 


352— EDITING  BY  DESIGN:  A  Guide  to  Effective 
Word-and-Picture  Communication  for  Editors 
and  Designers  (Second  Edition),  by  Jan  V.  White. 
Deals  primarily  with  magazines  but  with  400  illus¬ 
trations  of  drawings,  photos,  graphs  and  layouts, 
contains  useful  material  for  all  editors.  264  pages, 
paperback.  8x11.  $24.95 


353— MASS  MEDIA  LAW  AND  REGULATIONS 
(Third  Edition),  by  William  E.  Francois.  Written  for 
journalism  students — a  textbook  of  laws  affecting 
media  and  how  they  work.  A  discussion  of  major 
cases  concerning  libel,  privacy,  free  press,  right  of 
access,  prior  restraint,  advertising,  pornography, 
etc.  752  pages,  indexed.  $28.95 


354— DICTIONARY  OF  PUBLISHING,  by  David  M. 
Brownstone  and  Irene  M.  Franck.  A  reference  to 
the  old  as  well  as  the  new  generation  of  words  in 
printing,  journalism,  computers,  sales,  marketing, 
accounting,  library.  More  than  2.400  words  are 
defined.  302  pages.  $18.95 


Use  this 
coupon  to 
order  your 
books  by 
number. 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York,  N  Y.  10022 

Please  send  me  the  books  whose  numbers  I've  checked  below.  Full  payment 
enclosed,  plus  $1.50  per  book  for  handling  and  mailing.  (Books  not  returnable.) 
New  York  State  or  City  residents  add  applicable  sales  tax. 
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For  the  first  time  in  history,  a  newspaper  in  the  Rocky  Mountain  region  I 
is  included  in  the  nation’s  top  20  newspapers  in  daily  circulation .  | 

Denver’s  preeminent  daily,  The  Rocky  Mountain  News,  scores  another  ^ 
resounding  success. 

Write,  call  or  check  our  ABC  Publisher’s  Statement  3/31/82,  for  the  complete 
story  of  the  increasing  dominance  of  the  Denver  market  by  the  News. 

Denver’s  Extraordinary  Morning  Newspaper 


Rocky  Mountain  News 


A  Scripps-Howard  Newspaper  Represented  nationally  by  Story  &  Kelly-Smith.  Inc. 
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